Part Two:

Digital Publishing: “From Paper to Pixels”



[AsTHE kEYNOTE ADDRESS Of the colloguium * The Medium of Publishing: Reading,
Writing, and Editing” (Clemson University, April 10, 2003), the essay by Melvin
Sterne in Part Two concludes this book with akind of apologia. In point of fact,
thetalk followed an introduction by Chapman on the rapid progress of CU Digital
Press, in three years, toward recognition as a university press for the twenty-first
century; and it anticipated several demonstrations to that effect in the recently
completed “ smart” humanities auditorium in Hardin Hall (oldest university build-
ing on campus, now renovated). Asthe editor notesin the Foreword, ahypermedia
anthology of theinaugural colloquium of 2001 isavailable on our website at www.
clemson.edu/caah/cedp/ Tech%20Coll oqui um%202001/Online%oProceedings.htm.
—WK(]
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ON OFFENSE FOR THE Book

by Melvin Sterne
CarveMagazine, Davis, Cdlifornia

d stumbled acrossavolume of essays entitled the Best Ameri
an Spiritual Writing of 2000. Now, I'm familiar with Best
American Short Stories and Best American Essays, but | had never
heard of Best American Spiritual Writing, and | was intrigued. It
sounded like my kind of book, so | bought it. Inside | found, among
other things, an essay by William H. Gassentitled “ In Defense of the
Book.” Gassisafictionwriter, philosopher, essayist, and retired direc-
tor of the International Writers Center at Washington University. The
essay had originally been published in Harper’ sMagazne.

Atfirst glance Gass essay appearsto beafond reminiscenceof a
scholar’slifeand hislove of books. Gassisinsightful, poignant, and
sometimesfunny. | could scarce read hisrecollection of smearing jam
on the pages of Treasure Island “ precisely at the place where Billy
Bones chased Black Dog out of the Admiral Benbow with avolley of
oathsand where his cutlass missesitsmark to notch theinn'swidesign”
without breaking into abroad grin recalling my own numerous hours
spent—perhapsinvested is abetter word—reading good books.

Gasswaslucky inthat he was ableto translate hislove of books
into acareer. | sharehispassionfor literature. My love of writing im-
pelled metoreturnto collegeto earn aMaster’sDegreein English, and
tofound and edit afiction magazine.

Like Gass, | have my favorite book story—that whilein second
grade | was accused of plagiarism for turning in a book report on
Homer’s The Odyssey. | was remanded to the principal’s office, my
grandmother summoned. The meeting was held with appropriate so-
lemnity. But muchto the principal’ ssurprise, my grandmother explained
that | had, infact, read The Odyssey, and could read practically any
book in her library. A short quiz some of the books | had read con-
firmed thisto the principal’ssatisfaction, and | wasreturned to my class
bewildered (and somewhat embarrassed) to find that my reading was

Sme time ago | was perusing the shelves of aused bookstore
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cons dered unusual, abnormal; and that my effortsto succeed in school
were unrewarded and unappreci ated.

| don't recall being taught to read. | must havetakentoit naturaly,
and | suspect that some unpleasant childhood circumstancesled meto
discover reading as an escape fromreality. Thisexperience of reading
and writing asan escapeisstill truefor metoday. | lovelosing myselfin
thelimitlesspossibilitiesof imagination.

Pulitzer Prizewinning author Robert Olen Butler describesthisim-
mersioninthe creative processas* dependent on maintaining akind of
trance-like state—what the athletes call being “inthe zone”—in order
to stay deeply in touch with the unconscious self, whereall art comes
from...I tell my writing studentsthat worksof art do not comefromthe
mind, they comefrom the placewhereyou dream.”

But wewere talking about William H. Gass, and Gassisquick to
point out that books serve animportant role, not only asentertainment,
but asaplaceof intellectua and spiritud enlightenment. Thegift of books,
Gass says, “gave amillion minds achance at independence.” Heis
right, of course. When | begin teaching acreativewriting class, | point
out that writers are quite possibly the most dangerous people alive.
When would-betyrantsoverthrow alawful government, thefirst people
they round up arewriters. Why? Because writersare ableto commu-
nicate ideas clearly, and to infuse them with such power and pas-
sion asto move peopleto action, even martyrdom. | have heard that
when Abraham Lincoln met Harriet Beecher Stowehesaid: “Sothisis
thelittlelady who started thewar.” Slavery had been debated in this
country for ahundred years, but it took anovelist to inflamethefiresof
righteousindignation into the conflagration of civil war.

So far, so good, but | digress. Somewherein the course of Gass
essay, | began to sense achangein tone, and it became clear that he
and | wereon divergent paths. Perhaps| should have been clued in by
histitle: “In Defense of the Book.” | might have asked myself: what,
exactly, about books needs defending?

Most of usareawarethat publishing haschanged significantly inthe
last fifty years. Whereas there were once hundreds of magazines and
periodicalspaying for fiction, today thereare only afew dozen. We, as
readers and writers, are concerned about the corporatization of pub-
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lishing, and theimplication that conveys. Publishersplace profitsahead
of principles. They sacrifice art for entertainment. They replicate suc-
cessful formulasrather thaninvestininnovation.

Aseditor of aliterary magazine, | am distressed to learn that the
average post-graduate readsfewer than five booksayear. Asateacher
| am concerned when college students appear in my classroom without
ever having finished anovel. Asawriter, | an saddened when | read
that theremaining literary magazinesand independent publishersarein
severefinancial distress. Welivein achanging world, on thiswe all
agree. Books, aswe know them, are endangered. What Gassand | do
not agree onisthe cause of that danger, or the meansof their preserva
tion.

One of my pointsof departure with Gass came when hetook what
| thought wasthe peculiar step of defining what abook is. He saysthat:

We shall not understand what abook is, and why abook has
thevaue many personshave, and iseven lessreplaceablethan
aperson, if weforget how important toit isitsbody, the build-
ing that has been built to hold itslines of language safely to-
gether through many adventuresand along time. Wordson a
screen have visual qualities, to be sure, and these darkly limn
their shape, but they have no materiality, they are only shad-
ows, and when the light shiftsthey’ll be gone. Off the screen
they do not exist as words. They do not wait to be reseen,
reread; they only wait to be remade, relit. | cannot carry them
beneath a tree or onto a side porch; | cannot argue in their
margins....

Gassoffersusadefinition by default: not what abook isbut what it
isn't. By inference, Gass attacksthe electronic media. He says, in ef-
fect, that books are printed on paper, not “limned” on screen, and that
increasing fascination with electronicsisto be blamed for the book’s
impending demise.

What an odd argument. | can amost picture King Nebuchadnezzer
berating hisscribes saying: “What'sup with this parchment stuff?Why,
when | was aboy we wrote on clay tablets with apointy stick. Now
there'sabook that’ll last you alifetime. A couple of centuriesand this
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parchment will bedust onthelibrary floor.”

What, then, isabook?Inthe 4™ millenniumB. C. E., theBabylonians
wrote by means of wedgelike strokesimpressed with astylus on wet
clay tabletswhich werethen dried or baked. The normal Babylonian
and Assyrian writing used alarge number (300—600) of arbitrary cu-
neiform symbolsfor wordsand syllables, some had been origindly pic-
tographic. Therewas an al phabetic system, too, making it possibleto
spell aword out, but because of their adaptation from Sumerian, adif-
ferent language, therewere many ambiguities. A single symbol could be
used to represent aconcept, an object, asimple sound or syllable, or to
indicate the category of wordsrequiring additional definition. Hardly
efficient, but closeto permanent.

Theoldest proper “manuscripts,” found in Egyptian tombs, were
written on papyrus, and date from about 3500 B. C. E. But parchment,
durable, foldable, erasable, and because both sides could be written
on; gradually supplanted papyrus, and most surviving ancient manu-
scriptsare parchment. Parchment ismadefrom animal skins. Theskins
aresoaked inwater, treated with limeto loosen the hair, scraped, washed,
stretched, and dried, and then rubbed with chalk and pumice.

Although paper wasinvented in Chinainthe 2" century C. E., it
was not known in Europe until the 11" century. Johann Gutenbergis
usually credited with theinvention of printing from movabletype, a
method that, with refinements and increased mechanization, remained
the principal means of printing until thelate 20t century. Hishand set
type was printed on handmade paper. Similar printing had been done
earlierin Chinaand Korea. In Chinajprinting from movablewoodblocks
wasinvented by Pi Shengin 1040, and printing with movabletype made
of clay was also prevalent. In Korea, movable copper type wasin-
vented asearly as 1392. Europeansthought to have preceded Gutenberg
in printing include L aurens Janszoon K oster, of Holland, and Pamfilo
Castaldi, of Italy. In Europe parchment gave way to paper for usein
booksonly after the advent of printing. Parchment isstill used for cer-
tain documents, diplomas, and bindings.

Thereyou have, in brief, the history of writing from clay tabletsto
papyrus, to parchment, to paper, spanning the fourth millennium B. C.
E. until thefourteenth century of our Common Era. With theinvention
of the printing press, the mass production of paper, and therise of the
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middle classthrough theindustrial revolution, books became cheap
enough to bewidely distributed to the general public, and the general
public literate enough to appreciate them. Booksexist inthisparticular
form asamatter of convenience and economics, not out of some cul-
turaly superior imperative. One cannot arguethat bookswere* invented”
with the printing press. Books have existed in many forms over the
millennia. Gass' assertion that abook isitsbody issimply not true. The
bodies of many books have passed away, but theinformation contained
thereinliveson; to wit: thereare no existing copiesof any of theoriginal
gospel accounts, yet the Bible survives. More accurately, then, we must
concludethat abook istheinformation contained in the body, not the
body itself.

Thisbringsusback to thetopic of electronic books. Sowhat if, as
Gass says, electronic textsare“remade”’ every day? Do wenot do the
same thing with paper books? One beginsto question Gass' hysteria
about the evilsof this (apparently) natural processof social evolution.
Gass, himself, laysthefoundation for acounter-argument when hecites
15" century concerns about books saying: “ The advent of printing was
opposed (aswriting was) for anumber of mean and self-serving rea-
sons, but the fear that it would lead to the making of amillion half-
baked brains, and causetheillicit turning of amultitude of untrained
heads, as aconsequence of the unhindered spread of nonsensewasa
fear that was also well founded.” In other words, the nay-sayers of
Gutenberg’sday decried books, saying that untrained—or inferior—
minds could not manage higher thought, that the fast and easily acces-
sibleflow of informationwould corrupt men and divert their technology
toillicit means. Andthis, of course, isexactly what happened.

Not long after publishing the Gutenberg Bible, printerswere busy
cranking out pornography, romance novels, revol utionary tracts, and
advertising for washing machines. The same process that announced
the Congtitution and the Declaration of |ndependence, Common Sense,
the Gettysburg Address, the Charter of the United Nations, Harper’s
Magazine, and The Best American Spiritual Writing of 2000 also
produced Hustler, Mein Kampf, Gone with the Wind, Daffy Duck,
and God knowswhat all else. With people, it'sapackage deal. You
takethe good with the bad. But on thiswe agree: that we owe muchto
the book—or more specifically totheavailability of theinformation con-
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tained in books.
Sowhy should webe surprisedif it isthe samewith theinternet?
Yet this seemsto have caught Gass unprepared, for he says:

So therewill bebooks. And if readers shut their mindsdown
the better to stare at picturesthat rarely explain themselves;
and if readers abandon reading to swivel-hip their way through
theinterbunk, picking up scrapsof juicy datahere and there
and rambling on the e-mail inthat new fashion of grammatical
decay, theresult will beto makereal readers, then chief among
the last who are left with an ability to reason, rulers. Books
maketherichricher, bookswill makethe smart smarter.

AmI mistaken, or did Gass' argument just take adecidedly nasty
turn? Because | use e-mail, shop, research, and (have mercy) read on
theinternet, am | supposed to become colonized? Am | to befitted for
shackles?But that’snot all. According to Gass, “ at the end of all those
digital delivery channelsthrivesamultitude of pipswhaose continuous
squeaking has created static both loud and distressing.”

Ouch! | feel positively pixilated.

But if we meditate on the matter with compassion, wemay cometo
seethat thereal issuefueling Gass' testy responseto theinternet and
electronic publishingisoneof control. While Gassarguesthat therise
of theinternet will leavebook loversas“rulers,” | suspect that what he
really fearsisbeing left behind by this new technology. To the same
extent that Gass experiencesaloss of power and control, he lashes out
in anger towardswhat most of us sensewill be, must be, the future of
publishing. And weknow that thisfutureisinevitablefor the same sound,
fundamental reasonsthat Gutenberg’s press changed theworld. It al-
lows us accessto information with unprecedented speed and cost effi-
ciency.

Gasswritesthat, “[i]ntheideal logotopia, every personwould pos-
sesshisownlibrary and add at |east weekly if not daily toit. Thewalls
of each homewould seem to be made of books, wherever onelooked
onewould seeonly spines....” A pleasant thought, but | would bewill-
ing to wager my next year’'ssalary against histhat | have more books
availableonlinethan hehasin hishome. If you visit the Online Books
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Page (http:// onlinebooks.library.upenn.edw/), you will find that they have
over 16,000 of the world’s great books available online for free, a
library that expands, as Gassadvises, daily. Want to read Shakespeare?
Swift?Joyce? Wordsworth? Shelley? Thoreau?Lao-Tzu? They' rethere,
twenty-four hoursaday, seven daysaweek. Even supposing one got
the bargain basement price of $2.00 per volume (and many of these
books are not available at any price), one would spend more than
$32,000 to acquire them. Reading one book aday it would take more
than 43 yearsto completereading my library. No, I'm afraid Mr. Gass
library doesn’t have a chance, and that might be what galls him the
most: that any poor fool with acomputer now possesseshisor her own
rival tothelibrary at Alexandria. And imaginethe chaosif all books
were someday available online? Perhapsthat is Gass' worst fear. But
how could anyone object to the widest distribution of books ever
achieved by mankind? It makes Gass' underlying motives appear sus-
pect, at best.

One may forgive Gass, who published hisessay in 1999, for ap-
pearing technically behind thetimes. After all, technology isadvancing
at exponential rates. When he saysthat he cannot retireto hisfavorite
shade-treewith abook and writeargumentsinthemargin, heis, aswe
know, mistaken. Ebooks.org, anon-profit site dedicated to dissemi-
nating information about e-books products and services, boastseleven
hand-held devices availabl e to consumers between $149 and $899.
Most of theseinclude keyboardsthat alow readersto annotatetheir e-
texts, and software that allowsthem to writeletters, send and receive
e-mall, and surf theweb viacellular phone; not to mention search tools
computers offer that books cannot.

Inall fairness, the site also acknowledgesthat the e-book isanidea
whosetime may not have come, news| am certain Gasswill greet with
enthusiasm. E-books.org citesarecent articlein the New York Times
(April 22, 2002) to the effect that Microsoft, among others, haswith-
drawnitssupport for theannua Frankfurt eBook Awards, that e-books
arenot big sellers, and that public acceptanceisbuilding at aslower
rate than bus nesses and investors anticipated.

But thisdoesn’t mean it won’t cometo pass. No doubt there will
be paper bookswell into the foreseeabl e future. People—especially
those connected with academia, who both read and produce asignifi-
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cant number of books—are dow to change. Thereremainsagreat dea
of prestige associated with publishing ahardcopy, and someresidua
stigmati zation surrounding el ectronic publication. And thereare undeni-
able convenienceswith paper, search enginesaside. A paperback never
ran down abattery, for one, and amisplaced paperback might set you
back ten dollars, but alost handheld...well, that’sanother story. There
will be a market for paper books for years to come. But the same
market forcesthat made paper king will ultimately spell itsdemise, an
inevitability hastened by new generationsrai sed on electronics. Change,
yes. But thischange may prove, contrary to Gass' fears, not the death
of the book, but its salvation.

For most writers, and with few exceptions, the chasm between ob-
scurity and their first book isbridged by magazine publication. Inthe
last two weeks prior to today, | have been barraged with emails about
thefinancid plight of small circulationliterary magazines. Now, to my
mind, theword“smdll circulation” includesa most every magazine pub-
lishing fictionintheworld today with the exception of the New Yorker,
Harper’s, Atlantic, Playboy, and one or two others. Though they might
disagree, such magazines asthe Roanoke Review, Gettysburg Review,
Missouri Review, Sewanee Review, Glimmer Train, et al. are basi-
caly small circulation magazineswith paid subscriptionsbetween afew
hundred and perhapsten or twenty thousand. They become astatistical
zero in thedemographics of popular reading. | won’t argue against the
valuethese magazineshavefor society. They arethe placesyoung writ-
ers go to begin their marvelous careers. They are the places where
ideastake shape, lifeisdescribed, society evaluated, and the ordinary
eventsthat make up our days are portrayed with the startling power
only writerscan command. | purchasethem. | read them. | submit fic-
tion to them. But the hard economic fact isthat many of these maga-
zinesareindirestraits. Note the passing of Sory, possibly the finest
fiction magazine ever published.

A recent articlein Pop Matters, by Phoebe K ate Foster, got alot
of circulation among magazine editors. Foster noted that reading mate-
rialsaccount for “0.5% of the average American budget.” We spend
more money on alcohol, cigarettes, lottery tickets, and chocolate than
we do on books and magazines. And thissurvey does not differentiate
between readers purchasi ng Shakespeare and those subscribing to Sol-
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dier of Fortune. Shegoesonto report that “of all thetypesof publica-
tionsfacing tight timesand thethresat of extinction at the beginning of the
21% century, perhaps the most dramatically endangered istheliterary
journal, the long-standing bastion of free expression and creative en-
deavor in prose and poetry.”

Foster relied heavily oninterviewswith editorsof many of America's
leading literary journals. Naomi Horii, of Many Mountains Moving,
observed that “thisisaparticularly tough time, with factorssuch ascuts
infunding, increasing postage rates, decreasing readership, and more
chain bookstoresand distributorsrefusing to carry lit magazines.” Pam
McCully, co-editor of Lynx Eye, says. “the economicsof small maga-
zinepublishingisbrutal.” Howard Junker, of ZYZZYVA, observesthat
“thefutureisalwaysgrim. Deathisalwaysat thedoor. Thesetimesare
desperately bleak.”

M agazines may occasionally find wealthy benefactorsto bequeath
endowments sufficient to support themin perpetuity, but theseinstances
arerare. Most magazines stagger along from grant to grant and never
achievereal financial stability. And there are other problemsinthein-
dustry. Don Leg, of Ploughshares, noted that many of today’s maga-
zineswere “founded as shoestring operationsthirty of forty yearsago
by peoplefrom the ‘60’ s culture who wanted to ‘ do their own thing’
creatively asacounterreaction to commercia publications. Thesepeople
arenow retiring, and some areretiring their magazines, aswell.”

Recent discussion on the CLMP (Council of Literary Magazines
and Presses) listserve has centered on funding problems, and included
asuggestion from one editor to require writersto purchase subscrip-
tionsbefore submitting storiesfor consideration. I’ mgoing to quotethis
anonymously, for obviousreasons.

Another possible approach that would get rid of the “vanity
press’ aspect would beto require proof of current subscription
to ANY (let'ssay) threelit mags, asacondition of submission.
Thesewould not have to include the mag being submitted to.
Thiswould demonstrate that those submitting were actively sup-
porting the publishing community they want to belong to. Even
(especially?) famouswriters could reasonably be expected to
subscribeto threelit mags. Given the subscription rates of most
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CLMP members, it would be acommitment of |essthan $100
year.
Thiswould probably aso havethe benefit of discouraginga
number of the unusabl e submissionsthat nobody wantsto spend
timeon anyway. At the sametime, it wouldn’t prevent people
who met the three-mag requirement from submitting to many
different places, aswould bethe caseif therewasastrict “ sub-
scribe to us before we consider your submission” policy.

If enough magswent for thisin aconsortium arrangement, it
could also beagood form of promotion. If everyone' ssubmis-
sionguidelinesincluded alist of all the participating magazines
with ablurb or aweb site addressfor each, woul d-be submitters
would have anincentiveto check out titlesthey wereunfamiliar
with in order to make up their quota. They wouldn’t be re-
stricted to those on thelist, but just having the list would en-
courage peopleto try something new and not just go for (per-
haps) Granta or some other well-known titles.

My responseto this proposal wasto ask: How desperate cantimes
beif magazinesmust resort to what smellslike blackmailing authors
into supporting them? Are magazinesto becomevanity presses?\What's
next? Do we sell publication space like stadium namesto the highest
bidder? Though there was amurmur of support for this subscription
consortium, | do not giveit any seriouscredence. Itis, however, asign
of theseverefinancia distressaffecting literary publishing today.

But beforeweadl fall on our swords, | would liketotell you astory
frommy yearsasan undergraduate. The University of Washington spon-
sorsan undergraduate literary magazine called Bricolage. They have
(or had) an annual budget of lessthan $1000 dollars. The magazine
looked terrible—whenlast | saw it, it had aconstruction paper cover—
and | have seen high school literary magazinesthat put it to shame. So
when | volunteered to serve on the staff of the Bricolage, | suggested
that their resources might be better invested in online publication. My
proposal was shot down, and nursing my sorely wounded ego, | set out
to provethemwrong.

It took me nearly ayear to secure funding, and | am greatly in-
debted to the Mary Gates Foundation, who provided me with are-
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search grant of $4,500 to offset my startup expenses. With their back-
ing, | was ableto found Carve Magazine, an onlinejournal dedicated
toliterary fictioninthetradition of Sory Magazine. Threeyearslater |
find myself at the helm of abimonthly online magazinewith amonthly
readership of morethan 4,000 in forty countriesworldwide. We will
publish between 70 and 90 storiesthisyear. We al so publish an annual
printed “best of” anthol ogy, and sponsor avery good writing contest,
the Raymond Carver Short Story Award at Carve Magazine.

Carve Magazne wasthe second onlineliterary magazine accepted
for membershipin CLMP. | consider that asure sign of threethings:
(1), that onlinemagazinesareno longer thedomain of high school dropout
Nazi skateboarders publishing hate manifestos, (2) that editorsof other
literary magazines recognize that they must adapt if they aregoing to
survivethesetroubled financia times, and (3) that online magazinesare
anintegra part of the sorting out processwhich will determinethe shape
of publishing for the next one hundred years.

Naomi Horii, of Many Mountains Moving, saysthat “theliterary
magazinesthat will survive... arethosethat can evolvewith changing
needs.” HildaRaz, of Prairie Schooner, reportsthat “ many print jour-
nalsare adding an online component to provide depth—interviewswith
authors, indicesto volumes, videos, historical background, and such...”
Harper’s, likemost commercial magazines, hasan online presence. Even
Bricolagewent onlinethisyear.

Of course, dl onlinemagazinesare not equal. Someare experimen-
tal. They can be good or bad, but that isto be expected asinnovators
test the waters of a new medium. There are, to be sure, hucksters,
shysters, and hoodlums of every sort, but thesedieamost asquickly as
they appear. I nterspersed among them are many dedi cated, competent,
and qualified survivorswho plug away with agrim determination to see
thisrevolution through.

Good online magazines, like good print magazines, adhereto cer-
tain standards. Their editors do not self-publish. They have editorial
committeesof qualified readers. They offer regular publication sched-
ulesand stick to them. They may or may not chargefor subscriptions,
but they never chargefor submissions. Contestsare judged fairly by
well-known authors. They belong to trade organizationssuch asCLMP,
or associate with writing programs such asthe AWP.
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Andwe may not eliminate paper completely. Carve Magazne of -
fersboth el ectronic and paper versionsof every story we publish. Be-
ginning with our March 1, 2002 edition, we post every story onlinein
HTML and PDF formats. This meansthat readers may view stories
onscreen, or download and print themin booklet format. This, | be-
lieve, isthefuture of magazine publishing, acombination of the best of
both worlds. And we do thiswith an annual budget of lessthan $3000.
How?We have avolunteer staff, and we publish online.

The cost effectiveness of electronic publicationwill virtualy elimi-
natetraditional magazineswithintenyears. A few may survive, asthey
should, but thereis not enough money to support all those currently in
existence. Carve Magaz ne publishesthe equivalent of about 200 pages
of printed fiction every two months. Can you imagine the savingsin
postage al one as we reach more than 4000 readersin 40 countries?
Paper publications cannot compete with electronicsin terms of cost
effectivedigtribution.

Thereissomething smilar afoot in book publishing. You may have
heard of POD—print on demand publishing. What thismeansisthat a
publisher can acquire abook and storeit in acomputer. When acus-
tomer orders a copy, they purchaseit online, and the order goes di-
rectly to aprinter who prints, binds, and shipsthe book in amatter of
minutes. Thetechnology isin place and commercially available. Small
publishers may now offer bookswithout largeinvestment ininventory
and storage. It makessmall press publishing cost effective again, though
high volume sellersare more profitablewhen published inlargeruns. |
strongly believethat thismelding of technology and printing istheinter-
mediate step in the migration of books and periodicalsfrom paper to
pixels. Expanding thissmall press market through POD technol ogy will
create opportunitiesfor writers—especially those whose work large,
commercia publishersconsider too risky for investment.

My grandfather, who steered our family businessthrough the de-
pression, once remarked to me that anice age might havekilled the
dinosaurs, but mammals seemed to have doneall right. | believeinwrit-
ers. | believein publishers, too, and in electronics. What | don't believe
isProfessor Gass. Contrary to hisfears, el ectronic publishing does not
represent the death of the book. Morelikely, it representsitssalvation,
and perhapsthat of thewriter along withit.
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New AND ForTHCOMING WORKSBY CLEMSON’s DiGITAL PRESS

Clayton, Donald. A Walking Tour of Residential Seneca. Clemson, SC: Clemson
University Digital Press, 2001. Pp. ii + 26 [illustrated]. Paper. $5. [Full-color
facsimile availablein two parts at <www.clemson.edu/caah/cedp/cudpPubli-
cationsregional & local.htm>.]

Day, Frank. Méelville'sUse of “ The Rebellion Record” in HisPoetry. Clemson, SC:
Clemson University Digital Press, 2002. Pp. x + 70 [illustrated]. Paper. $15.
[HTML edition available online at <www.clemson.edu/caah/cedp/cudp/publi-
cationg/day/index.htm>.]

Doble, John. “ Lefty” and Other Stories. Clemson, SC: Clemson University Digital
Press, 2003. Pp. vi + 138. Paper. $16. [HTML edition availableonlineat <www.
clemson.edu/caah/cedp/cudp/publications/dobl e/index.htm>.]

Eisiminger, Sterling K., ed. Integration with Dignity: A Celebration of Harvey
Gantt's Admission to Clemson. Clemson, SC: Clemson University Digital Press,
forthcoming in 2003. [ Print-on-demand edition in progress; de luxe paper and
HTML editions planned.]

Knight, Erin. Children and Landscapes. Environmental Education and Child-
hood Development. Clemson, SC: Center for Electronic and Digital Publishing,
2001. Pp. [vi] + 114 illustrated]. Paper. $16. [Color HTML version planned.]

Moran, Ron. Saying These Things. Clemson, SC: Clemson University Digital Press,
forthcoming. [A collection of 65 lyric poems, to be issued in both paper and
online editions, as well as selected |etterpress broadsides.]

Orr, Douglass W. Virginia Woolf and Freud. Virginia Woolf International Mono-
graphic Series, No. 1. Clemson, SC: Clemson University Digital Press, 2003.
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HTML proceedings, illustrated, with links, designed by Kimberly Grissop,
available at <www.clemson.edu/caah/cedp/pres_coll/index.htm >.]

——, Daniel E. Wueste, and Wayne K. Chapman, eds. Science and Values. New
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