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Any way you look at it, hazing doesn’t add up.
RECOGNIZE IT. REPORT IT. END IT.

  HAZING  ABUSE



RECOGNIZE IT.
Clemson University defines hazing as intentionally or recklessly 

engaging in acts which have a foreseeable potential for causing 

physical or emotional harm to any person for the purpose of 

initiation or admission into or affiliation with any chartered 

student, fraternal or sorority organization.

Myth: Hazing only occurs in Greek organizations.

Fact: Hazing can occur in any organization including athletics, 
military, business, civil or social organizations.

Myth: As long as I do not participate in an act of hazing,
I cannot get in trouble.

Fact: The South Carolina Law states that it is unlawful for 
any knowing person to fail to report knowledge of hazing acts.

Myth: I do not have the power to stop hazing.

Fact: Regardless of your participation in student organizations, 
you can help stop hazing. Becoming more aware of hazing issues 
and educating students are two steps that will help prevent/stop 
hazing.

Myth: Hazing is only a physical act.

Fact: Although some acts of hazing are physical, hazing can also 
be psychological in nature.

REPORT IT.
Fraternity and Sorority Life: (864) 656-6253
www.clemson.edu/studentaffairs/fraternitysororitylife

Office of Community and Ethical Standards: (864) 656-0510
www.clemson.edu/oces

University Police: (864) 656-2222

END IT.

VERBAL ABUSE

SLEEP DEPRIVATION 

FORCED ALCOHOL 
CONSUMPTION  

SCAVENGER HUNTS 

BLINDFOLDING 

PADDLING 

REQUIRED DRESS CODE  

TREASURE HUNTS

SILENT PERIODS 

LINE-UPS

REQUIRED CARRYING OF 
CERTAIN ITEMS 

DRILLS/TESTS

REQUIRED TATTOOS/
BRANDING

ASSIGNING DEMERITS

REQUIRED DUTIES 

SOCIAL ISOLATION

NAME CALLING

STUNT NIGHTS 

PUBLIC NUDITY

KIDNAPPING 

REQUIRED PERSONAL 
SERVICE

Concept adapted, with permission, from Auburn University  
Office of Communications and Marketing.


