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1 Welcome

We are delighted that you have chosen to pursue your MBA at Clemson University. This handbook is
designed to provide information to assist you in succeeding in all areas of your Clemson MBA experience
and to answer some of the most common questions students typically have. While we have tried to
cover all of the pertinent information, please feel free to contact us at any time for assistance. The first
point of contact is Ms. Linda Parr: Iparr@clemson.edu or 864-656-3975; she can refer you to the best

resource for your question.

Again, welcome to the Clemson MBA program. We look forward to working with you over the next few
years to help you successfully complete your degree.

2 General Information for Newly Enrolled Students

2.1 Clemson at the Falls (CATF) Campus

The full-time and part-time MBA degree programs are now located in downtown Greenville, South
Carolina, about 45 minutes away from the main university campus. The Greenville campus, known as
Clemson at the Falls (CATF), is located at Falls Park ¢ an urban park featuring hiking and jogging paths,
landscaped gardens, and an architecturally distinctive suspension bridge linking CATF to Main Street.
Downtown Greenville offers the urban ambiance and amenities to support educational programs geared
toward working professionals, executives and adult students.
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dynamic business location. The vibrant Greenville business community is a living laboratory for

Clemson MBA students. Full-time students can attend classes and simultaneously hold internships or
part-time positions in local businesses ranging from start-up IT firms to global Fortune 500 companies.

Our central downtown location is very convenient for working professionals in the Greenville

community, who can complete their degree during the evening while working full-time to advance their
careers. Both full-time and part-time students have opportunities to network with members of the

business community in a variety of college-sponsored events and they can actively participate in local
professional organizations.

2.2 CATF Facilities
2.2.1 Location and Access

The CATF campus is located at 55 East Camperdown Way. A map of Greenville showing the location can
be found in Appendix H. The building is a secure facility and you will need a security key card to gain
access. Full-time students will receive their key cards during orientation; part-time evening students
will receive their key cards at the part-time orientation session or on the first night of class.
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Your key card will be de-activated during any semester that you are not enrolled in courses. All students
should turn in their key cards to the MBA office during inactive semesters and upon graduation.

2.2.2 Facilities

We have five MBA classrooms with seating capacities ranging from 35 to 70, as well as small conference

rooms and a dedicated student study room. In addition, there is a break room on the first floor with

vending machines, coffee pots, a microwave and refrigerator that you may use at any time. A map of

the building is provided in Appendix 1.2 ANBf Sda AYyUGSNYySaG aSNBAOS (KNPRdIzZAK
department is available throughout the building.

2.2.3 E-mail Communication

After you are accepted to the Clemson MBA program, we will communicate with you only through your
Clemson e-mail address. Many important announcements come from various offices on campus as well
as the MBA office, and your Clemson e-mail is the only e-mail on file for other university offices, course
list-servs, etc. Of course, if you send any member of the MBA staff a message from another e-mail
account, we will reply directly to that message so it is not necessary to log into your Clemson e-mail
account to communicate with us. If you prefer to have your Clemson e-mail forwarded to another e-
mail account, you will find the instructions here: http://www.clemson.edu/ccit/email forwarding/

2.2.4 Textbooks

You may purchase your books online from the Clemson University Barnes & Noble bookstore each
semester. The online bookstore can be accessed here:
http://clemson.bncollege.com/webapp/wcs/stores/servliet/TBWizardView?catalogld=10001&storeld=13

558&langld=-1.

We will also post the list of required textbooks and materials prior to the beginning of the semester so
that you may purchase the books on-line from the vendor of your choice.

2.25 Parking

There is a parking deck adjacent to the building where students may park free of charge. Full-time
students may park in the deck during the day and in the evening, and working professional (evening)
students may park there after 5:00 p.m. Your building security card will allow you to access the parking
deck.

Your card will not allow you park free-of-charge during downtown events outside of regularly scheduled
class times during which the parking garage is charging for special events or week-end parking.

2.2.6 Smoking

Smoking is not permitted anywhere in the building at any time. Smoking is permitted outside the
building and individuals should remain far away from doorways and pedestrian pathways while smoking.
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2.2.7 Inclement Weather

University officials monitor local weather conditions in order to make decisions about cancelling classes
or closing offices. Since Clemson at the Falls is located in Greenville, the university will make separate
announcements for Clemson at the Falls classes in case of inclement weather. You may check the
Clemson University homepage or check local TV and radio stations for information regarding the status

of Clemson at the Falls classes.

2.3 Dress Code & Professional Conduct

As students enrolled in a professional degree program taking courses in a business environment, it is
important that you represent yourself, Clemson, and the MBA program in a professional manner. We
currently share the classroom building with other professional units from Clemson University as well as
a large law firm, and we are located in the heart of the Greenville business district. Our goal is for you to
always be prepared to meet a potential employer, business contact, mentor, or other representative
from the Greenville business community in a professional manner.

2.3.1 Dress Code

The dress code for students at Clemson at the Falls is business casual for day-to-day classes and
activities. We define business casual as collared golf shirt or button down shirt and khaki slacks or nice
pants for men. No shorts, t-shirts, flip flops, baseball caps, etc. Business casual for women consists of a
nice top with slacks or a skirt. Again, no shorts, t-shirts, etc.

2.3.2 Professional Conduct

Students are expected to show respect to their peers, the faculty and staff of the MBA program, and
members of the business community at all times. During class, students should silence cell phones and
keep phones stored (no checking for text messages or sending texts). Similarly, laptops should not be
used during class for any purpose other than as specifically instructed by the professor. Students are
also expected to show professional courtesy by replying to all invitations from the MBA program or
Greenville organizations that require an RSVP and then fulfilling such obligations.

2.4 Housing & Transportation

Clemson University does not maintain student housing in Greenville, but the MBA program has worked
with local apartment complexes and property management firms to secure special offers on local
housing options in the Greenville area. See AppendixJ for detailed information on local apartments and
Appendix K for information on the Greenville public transit system.

2.5 Regional Information

The Greater Greenville Convention & Visitors Bureau is an excellent source of information for local sites
and attractions. The Bureau prepared a self-guided walking/driving tour of the downtown area that is
provided for your convenience in Appendix L.


http://www.clemson.edu/

2.6 Additional Information

The graduate school website http://www.grad.clemson.edu/Newlyacceptedstudents.php provides

detailed information to help newly admitted students with the many aspects of moving to the area and

formally enrolling in the university. Here you will find extensive information on making travel plans,

registering for classes, paying tuition bills, etc.

3 MBA Staff and Faculty

The Clemson MBA staff offices are located on the second floor of CATF. MBA staff members are
available to help you with matters ranging from academic advising to career placement. Below is a

listing of the key MBA staff members who will assist you as you move through the Clemson MBA
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main office, and she will be able to direct you to the right person.
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How to reach us:

What we can help you with:

Dr. Greg Pickett
Director of MBA Program &
Associate Dean of the CBBS

pgregor@clemson.edu
864-656-3975

9 General program concerns or suggestions

Ms. Linda Parr
Administrative Coordinator &
Student Services

Iparr@clemson.edu
864-656-3975

I General university requirements (health
forms, proof of citizenship, graduate school
forms, etc.)

Local housing & transportation information
Academic policies, regulations and
requirements

= =

Ms. Deanna Burns
Director of Admissions

dchambe@clemson.edu

(864) 656-8173

Admissions information and acceptance
criteria

I Application status
I Pre-enrollment academic advising
Ms. Gail DePriest gdeprie@clemson.edu I Professional development activities
Director of Corporate Relations 864-915-9900 I Career counseling/resume review
& Career Management 9 Career fairs
Ms. Jamie Patterson jpatte4@clemson.edu 9 Job placement opportunities (internship
Student Services Manager 864-656-8183 and full-time)
{ Career fairs
Academic advising & course scheduling
f  MBA Student Association
{ Student activities and events

The majority of our MBA professors are members of the Clemson University - College of Business &

Behavioral Science faculty. The MBA program includes faculty from the Management, Marketing,

Economics, Accounting & Finance departments at Clemson. In addition, we draw on the expertise of

seasoned professionals in the Upstate business community as adjunct instructors. A directory of current

MBA faculty with brief biosketches is located in Appendix G.
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4 Academic Overview

4.1 Enrollment Status
411 Full-time and Working Professional (Part-time)

The Clemson MBA Program currently enrolls approximately 300 students. We have approximately 100
students pursuing their degree on a full-time basis during the day and more than 200 working
professional students who work full-time during the day and complete their degree in the evening
program. We offer a full slate of classes for working professionals in the evening.

Generally, full-time students will complete their courses during the day with their cohort, while part-
time students will take courses in the evenings. The main exception to this pattern is for some emphasis
classes that may be offered only in the evenings in order to allow all students access to those courses.

While students are classified as full-time or working professional for admission purposes, we offer
students the flexibility to arrange their schedules in the way that best meet their needs so that full-time
students may enroll in evening classes and working professional students may enroll in day classes.

4.1.2 Non-degree-seeking

Some students who do not meet all requirements for formal admission may be approved for admission
as non-degree-seeking students. This is typically permitted only in the case of working professional,
part-time students who need to take the GMAT or earn a sufficient GPA to ensure they will succeed in
graduate school. Non-degree-seeking students may take a maximum of 12 credit hours of foundation
courses in non-degree-seeking status, after which you may be admitted as a degree-seeking student if
you meet the requirements for admission.

4.2 MBA Curriculum

The current MBA curriculum consists of 5 Foundation Courses (13 credit hours), 11 Core Courses (27
credit hours), and 3 Emphasis Courses (9 credit hours), for a total of 49 course credit hours.
Additionally, students with less than 2 years of post-graduate career-relevant experience must
complete a pre-approved, supervised, for-credit internship (6 credit hours).
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the specific courses you must take to complete your degree. You will see a check mark on the line
beside any course that has been waived for you based on previous academic coursework.

Students with sufficient undergraduate or graduate academic coursework in may be exempted from
any or all of the Foundation classes. Students may not be exempted from any of the Core courses
based on prior undergraduate coursework; however, students may transfer up to 12 credit hours of
equivalent graduate level coursework from another AACSB-accredited school provided you earned a
B or better in the course. You should discuss transfer credits with Jamie Patterson as these are
approved on a case-by-case basis.

{ K



A general overview of the MBA curriculum is provided below, and a more detailed summary with

course numbers, names, and descriptions is located in Appendix A. A guide to specific emphasis area

course requirements is located in Appendix B.

FOUNDATION

CORE

EMPHASIS (3 COURSES FROM
ONE OF THESE EMPHASIS AREAS)

Finance & Accounting

Business Communications

Entrepreneurship & Innovation

Marketing Foundations

Ethics and Leadership

Supply Chain & Info Management

Business Law

Career Management Seminar

Marketing Analysis

Decision Modeling

Managerial Economics

Services Science

Statistics

Managerial Accounting

Health Services

Organizational Behavior

Operations Management

Management Info Systems

Financial Management

Advanced Marketing

Strategic Management

The current curriculum applies to all students who enrolled in Summer 2009 or after. Some working
professional students will complete their degree program under the prior curriculum which was in
place when they were admitted. The 2009 curriculum revision involved a change in some courses
and course numbers. In order to help you plan the remainder of your courses, we have developed a
curriculum transition guide that you may access on the website at:
http://www.clemson.edu/cbbs/departments/mba/documents/curriculum-transition-guide.pdf

In addition, a revised Curriculum Check Sheet that reflects these changes is available in Appendix E.

4.3 Course Planning Schedule

In order to help you plan your course schedule and map out your path to graduation, we have
prepared a Full-Time Course Planning Guide for our full-time students that shows three different
scenarios based on your academic background and work experience. See Appendix C. For part-time
evening students, we have prepared an Evening Course Planning Guide that shows the anticipated
course offerings for each semester. See Appendix D.

4.4 GS2 Forms (Plan of Study)

Every degree-seeking student must file a Plan of Study or graduate degree curriculum (Form GS2) with
the Office of Enrolled Student Services. The Plan of Study must be filed by the middle of the second
semester following matriculation ¥ 2 NJ a I & (i S Nddentsavbodiziht yubiniit gheir Plans of
Study in accordance with these guidelines will have their privilege to register for courses blocked until
the Form GS2 is received by the Office of Enrolled Student Services. You can download the GS2 form
FNRY (GKS DNJI Rdzl (i Sttpl/wegtad.cR@son®duhnd/forndd GirSedt.php.

A sample GS2 filled showing how to list your MBA courses is located in Appendix F.
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4.5 Internships

All full-time students with less than two years of post-graduate career-relevant work experience are
required to complete an approved business-related internship. Students must complete six credit hours
of MBA 888 (pass/fail) and satisfactorily complete the course requirements to pass the class and receive
credit for the internship. You must work 360 hours to satisfy the 6-credit hour requirement. Most
students will complete their internship over the summer between their first and second years of study.
In this case, students will register for a total of 6 credits of MBA 888 during summer session 1 and/or
summer session 2. It is permissible to complete more than one internship ¢ for example, a 3-credit
internship in the summer with one company, and a separate 3-credit internship with another company
during another semester. The MBA career services department will assist students in identifying
internship opportunities, reviewing resumes, and preparing for interviews. Note that tuition applies for
the MBA 888 course; if you complete your internship during the summer, then you will incur tuition
costs for the number of credits you enroll in. We anticipate that the MBA program tuition will be

Of FaaAFASR A G¢CASNI Mé O0SAAYYAYI AY Flff-st@eF HAMM
students and $1200/credit hour for out-of-state students; resulting in a total of approximately $3,600
for in-state students and $7,200 for out-of state students for 6 credits of internship.

4.6 Dual Degrees

Students may pursue a second graduate degree from Clemson University in conjunction with their MBA.
We generally recommend that students complete the majority of their coursework for their other
degree during their first year of graduate school, then begin taking MBA courses during their second
year. This will allow you to avoid scheduling conflicts and to stay on track with the MBA program
schedule, which is constructed for students to pursue in a specific sequence. Deanna Burns or Jamie
Patterson can review your specific course requirements with you and make suggestions for course
scheduling on an individual basis.

Graduate school policy will allow up to one-sixth of the graded graduate coursework to be used toward
both degrees (the one-sixth coursework rule references one-sixth of the curriculum with the highest
number of graduate credits; NOT the overall credits earned in both degree programs). For MBA
students, this generally allows you to count two classes from your other degree toward your MBA as
emphasis area courses, and you simply add a third course from any standard MBA emphasis area to
complete your emphasis requirement.

4.7 Study-Abroad Opportunities
4.7.1 Long-term study abroad program (pursuing two graduate degrees)
4.7.1.1 Clemson MBA/IESEG MIB

Students may pursue complementary business degrees from Clemson University and the IESEG School of
Management in France. StudentsinthisLIN2 ANJ Y SIF NYy GKSANI al adiSNRa Ay
FNRY /fSYazy YR GKSANI al a {frénNEEG. StudentdmyistiaBpNdol G A 2 y I §
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and be accepted into both degree programs because you are earning two distinct degrees from two
separate institutions.

Students spend 21 months T one academic year in Greenville and one in Paris T to complete the
requirements for both degrees. This program is geared toward students who have exempted their
foundation courses and can complete the majority of their core Clemson MBA courses in one year.
Students typically complete all courses except for MBA 870 and their emphasis courses at Clemson, then
transfer those 4 remaining courses form their IESEG coursework to Clemson to complete their MBA
degree requirements.

All instruction at IESEG is in English, although students are encouraged to study French. During the
summer months, dual-degree students may choose to study in China or India through established

Clemson and IESEG programs and/or complete an internship.

See additional details here: http://www.clemson.edu/cbbs/departments/mba/dual-degree.html

4.7.2 Short-term study abroad programs
4.7.2.1 China

Each year, Dr. Janis Miller leads a 2-week trip to China during the first part of the summer. During the
spring semester preceding the trip, students study Chinese history, business methods and etiquette.
Each student provides an in-depth analysis of a U.S. company operating in China in addition to
completing an examination on the required study materials. Then, the class spends two weeks in China
during May touring plants, sight-seeing, and participating in class discussions. Presentations on major
economic and political issues are provided and led by Chinese scholars and members of the business
community. Students may obtain more information about the program by visiting the website at:
http://people.clemson.edu/~janism/ChinaTrips.htm . Students register for MGT 888 with Dr. Miller; this
course will count toward any MBA emphasis area (review details specific to your emphasis area in the

emphasis area overview in Appendix B).

Dates: Dr. Miller will provide dates for the May trip during the preceding fall semester so that students
may plan their schedules accordingly.

Estimated Costs: Typical cost for the program is estimated at $1400 trip fee + airfare ($1500 in 2010) +
3 hours in-state tuition. (Trip fee includes in-China travel, lodging, most food, visa, sight-seeing.)

47.2.2 ltaly

CIMBA, Consortium International MBA, offers three intensive summer sessions in Italy. Summer Session
| is four weeks in length and students earn six credit hours. Classes are held four days a week, allowing
three long weekends for personal exploration and development. The International Process Consulting
Program offered during SSI gives students the opportunity to complete a consulting project for a local
Italian company and earn three different certifications, with one being a Green Belt in Six
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Sigma. Summer Session Il and Il are nine days in length and students earn three credit hours per
session. Students receive transfer credit from The University of lowa upon completion of the courses. In
addition to the classes, students are encouraged to broaden their horizons and become fully immersed
in the culture. See the CIMBA website http://www.cimbaitaly.com/Graduate-192/Index.htm for
details. Specific information for each summer is typically available in November of the preceding year.

Dates: Summer Session | typically begins in mid-May and ends in mid-June. Summer Session Il usually
begins in mid-June and runs through the end of June. Summer Session Il usually begins in late June and
runs through early July. To view the calendar visit the following link,
http://www.cimbaitaly.com/Graduate-195/Index.htm.

Estimated Costs: In 2010, Summer Session | cost $5,190; Summer Session Il and Ill cost $2,985 per
session (Price includes tuition, room, meals on class days, and book usage. Airfare and other travel
lodging/food on non-class days not included in price). A discount is offered for students who participate
in more than one session.

4.7.2.3 Other
Cl Odzt 6 YSYOSNBR YI& 2FFSNI a.! O2dzNES&a GKFG AyOf dzR

expertise and student interest. For example, in both Fall 2010 and Fall 2011, Professor Judson Jahn has
offered an emphasis course in International Law that includes a trip to Europe over fall break. The MBA
office will notify all students of these opportunities prior to registration for the semester in which they
occur with specific information on course content, travel plans, pricing, etc. As with the China trip,
students will pay a trip fee and airfare in addition to the standard tuition for the course. These
additional costs will vary based on the specific travel itinerary; however, as a general planning estimate
you should plan to allot $2500-$3,500 for a short-term study-abroad experience (in addition to course
tuition).

5 Tuition Rates

5.1 Full-time Tuition Rates

For academic year 2011-2012, we anticipate that tuition for full-time students enrolled in the Clemson
a.! LINRPAIANIY gAff ohS Jkod orgradaateRdudation. SeddStailéd thforSatibn
on the Graduate School website here:
http://www.clemson.edu/cfo/receivables/documents/pdf/2008/Gradfeesfall2011.pdf

Thus, the academic tuition and fees will total $4,834 per semester (59,668 per academic year) for a full-
time in-state student and $9,637 per semester (519,274 per academic year) for a full-time out-of-state

student. Students who are awarded graduate assistantships pay a reduced amount, currently $1,020
per semester ($2,040 per academic year).
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5.2 Part-time Tuition Rates

Students who register for less than 9 hours will be charged the part-time off-campus MBA rate. We
FYGAOALI GS GKFG a. ! GdA A2y o6Aff 6S OflaaAFTASR |
One rates are $600 per credit hour for in-state students and $1200 per credit hour for out-of-state

Q)¢

students. These rates are the 2010-11 Tier One rates and may increase for 2011-12. in the spring 2011
semester. See detailed information on the Graduate School website here:
http://www.grad.clemson.edu/Financial.php

5.3 Tuition Rates during Summer Internship

Students who are required to complete 6 credit hours of internship as part of their course of study will
register for their internship hours during the semester in which they perform their internship. Most
students complete their internship during the summer between their first and second academic years.
In this case, you will need to register for a total of 6 credit hours of MBA 888 (MBA Internship) during
the summer. The anticipated tuition rate for part-time students effective Fall 2011 is $600 per hour for
in-state students ($3,600 for 6 credit hours of MBA 888) and $1200 per hour for out-of-state students
(57,200 for 6 credit hours of MBA 888).

6 Course Registration Information

6.1 Class Schedule

The Clemson University Academic Calendar is posted here:

http://www.registrar.clemson.edu/html/acad cal.htm/. However, please note one important
difference for MBAcourses¢cg S | f g &a a0 NI 2y GKS az2yRIFI& LINBOSRA
date during Fall and Spring semesters. This is because all of our MBA courses are scheduled as block

classes that meet only once a week during fall and spring. We post a copy of the MBA class schedule

on the MBA website at the bottom of the Courses and Curriculum page.

6.1.1 Student Information System/TigerWeb

The TigerWeb system provides access to your class schedule, grades, financial aid, university account,
unofficial transcript, and optional fee items. You will also use this system to update your address, make
credit card payments, and print receipts for employer reimbursement. Access TigerWeb here:
http://tigerweb.clemson.edu.

To login, you will use your nine digit Clemson University ID number (sent to you by the Graduate School
upon acceptance). Your PIN is the last four digits of your social security number. If you do not know
your ID number, please contact us (864.656.3975 or mba@clemson.edu).
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6.1.2 Registration Instructions

How to Register: Registration typically opens in late March/early April for the following fall
semester, and in late October/early November for the following spring and summer semesters. You
can check the registration phase-in schedule at http://www.registrar.clemson.edu/pdf/earlyReg.pdf

for your specific registration time. Priority is determined by the last three digits of your CU ID

number. Use the Student Information System (SIS) on TigerWeb at http://sisweb.clemson.edu/ to

register for classes® { St SOG 42S6 NBIAAGNIGA2YyE YR aAxdy Ay
part of your email address) and password. Specific registration instructions are available at:

http://www.registrar.clemson.edu/html/reglnstr.htm.

Incoming students may wait to register for their first semester during orientation. We will
demonstrate the registration process and have someone available to assist you and answer questions
about the registration process during orientation. However, some of our evening classes do fill
rather quickly, so working professional evening students are encouraged to register early.

Requesting Admission to a Course that is Full: If you attempt to register for a course and find that it
is full, you should puty2 dzNJ y I YS 2y G(GKS aNBljdzSad t23¢ |a az2z2y | &
a first-come, first-served basis from the request log as openings may become available.

Dropping a Class: If you want to drop a class, use the drop functionin@2 S6 NB Idnd G NI G A2y E
Tigerweb (http://tigerweb.clemson.edu/). Note that you will not be automatically dropped if you
a02L) FGOGSYRAY3 YR @2dz gAff NBOSAGS I 3INIRS 2F a4cC

Note: Part-time students who are enrolled for only one course and wish to drop that course need to

contact Enrolled Students Services at (864)656-p oo @ 2 RNRL) GKS OflFaaT GKAa C
tigerweb. Dropping to 0 hours will result in your being un-enrolled from the university, and you will

need to re-enroll in order to register for classes again in a subsequent semester.

Re-Enrollment: In order to re-enroll if you have been un-enrolled from the university due to
dropping your only course or not taking a course for one semester or longer, you will need to follow
the instructions and complete the re-enrollment form found

at: http://www.registrar.clemson.edu/pdf/gradReEnroll.pdf.

Grades: Grades are available online at the end of each semester through SIS/TigerWeb. For working
professional students, if your employer requires that you have an official grade report for
reimbursement or other purposes, you can request one at
http://www.registrar.clemson.edu/html/gradeRep.htm.

6.1.3 Tuition & Fee Payment

Payment & billing information can be viewed at:
http://www.registrar.clemson.edu/html/tuition.htm Please note that you will not receive a bill
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through the mail or by e-mail. If you experience any problems submitting your payment, please
contact the Office of Student Accounts Receivable at (864) 656-5592.

Payment Methods:

In person: Cash, checks, & money orders accepted in Bursar's Office on campus.

By mail: Checks & money orders mailed to:
Clemson University Student Fees

G-08 Sikes Hall

Box 345307

Clemson, SC 29634-5307

By Credit/Debit Card: Access TigerWeb at http://tigerweb.clemson.edu Clemson University accepts
MasterCard, Discover and American Express for tuition and student fee payments. A 2.5% non-
refundable convenience fee will be assessed at the time of the transaction. (Please note that some debit
cards have a daily transaction limit and will decline transactions over a designated dollar amount,
regardless of the cardholder's available balance.) Clemson University does not accept Visa for tuition
and student fee payments.

By E-Check: Access the TigerWeb. Clemson University offers a low-cost e-Check option for $1.75 per
transaction.

Tuition Payment Plan (TPP): The Tuition Payment Plan is only available for fall and spring semesters. See
details regarding the TPP here: http://www.clemson.edu/cfo/receivables/sar/tpp.html. Note that TPP is
not available for summer sessions.

Tigerstripe cannot be used to pay tuition and fees.

Returned Items: A check, e-check, EFT, or credit card given in payment of University expenses that is
returned unpaid by the bank creates an indebtedness to the University. University Revenue and
Receivables administers matters relating to the collection of all returned items for students and non-
students. See details regarding specific penalties for returned payments here:
http://www.clemson.edu/cfo/receivables/sar/paymentmethods.html

Receipts: Receipts for tuition payment are available through TigerWeb http://tigerweb.clemson.edu.

Please print your receipt as soon as possible. The receipts are not available beyond the current
semester.

Refund Policy: When you officially drop a class, the University will refund a portion of your tuition.
To receive a full refund, you must drop prior to the first class meeting for 2-hour courses, and prior to
the 2™ class meeting for 3-hour courses. Partial refunds (graduated from 80% to 20%) are possible
for drops prior to the 4™ class meeting for 2-hour courses and the 6" meeting for 3-hour courses.
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7 Health Insurance

Full-time off-campus domestic students are not required to purchase the university-sponsored Student
Health Insurance Plan, but they may purchase the plan if they desire. All full-time international students
are required to purchase the plan, and the fee for the insurance is automatically added to your tuition
bill. The student health insurance plan is administered by Pearce and Pearce, Inc. and insures the
student against major expenses accompanying an accident, illness or hospitalization. More information
is available at: http://www.studentinsurance.com.

For more information on student health insurance, visit the Redfern Health Center website at
www.clemson.edu/redfern, click on Student Insurance FAQs.

There is an on-campus student health center (Redfern) that students may use for medical care if you pay
the health fee (separate from the insurance plan) each semester. Students enrolled in on-campus
classes automatically pay the health fee and may use Redfern. Students who are not enrolled in any on-
campus courses will not be assessed the health fee automatically; however, you may add the health fee
as an optional fee each semester. Alternatively, you may use Redfern on a fee-for-service basis if you do
not pay the health fee.

If you are enrolled in the Student Health Insurance Plan administered by Pearce & Pearce, many services
at Redfern are completely covered. A $15 co-payment will apply to each visit if you do not pay the
health fee but have the Student Health Insurance Plan, and Redfern will file the claim for

you. Alternatively, you may visit an in-network provider (within the Medcost the network) more than 30
miles from campus; a $350 annual deductible will apply as well as a $15 co-payment per visit. A list of
MedCost providers can be accessed here: www.providers.medcost.com.

For further information contact the Student Insurance Manager, Vickie Metz, at (864) 656-3561 or email
svickie@clemson.edu or view the Health Fee/Student Insurance Benefits Summary.

8 Student Computers

Students are required to have a laptop computer for the MBA program. We do not have a specific

recommended laptop for the MBA program; however, most students probably use either a Mac or a

5Stf o .S8ft26 Aad GUKS fAy]l G2 (GKS dzyAGSNmRAG@Qa f I LI
http://www.clemson.edu/ccit/hardware/purchasing/laptops.html

And here is the link to the pricelist/order info page from there:
http://www.clemson.edu/ccit/hardware/purchasing/laptop specs.html
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9 Graduation Procedures

Please notify the MBA office (mba@clemson.edu) the semester before you plan to graduate so that

we can assist you in making sure that you have completed all academic requirements and keep you
posted regarding graduate school deadlines for graduation procedures.

Students must submit a final GS2 plan of study showing the final list of all courses that will be
counted toward their MBA degree and a GS4 graduation and diploma order form.

Your final GS2 form may be submitted at any time so long as the courses listed on the form
accurately reflect the courses you will have taken by graduation. Students often must revise their
initial GS2 form within the two semesters prior to graduation because your electives may differ from
those listed on your initial plan of study. For students enrolled under the curriculum enacted
beginning in Summer, 2009, you can use the template located in Appendix F as a guide. Fill out the
GS2 form and submit it to Linda Parr for approval and routing to the graduate school.

Your GS4 form may not be filed before the semester in which you graduate. The forms and the filing
deadlines for each semester are posted on the Graduate School website here:
http://www.grad.clemson.edu/Deadlines.php.

Note that a $25 nonrefundable late fee is assessed for any GS2 or GS4 form submitted after the
posted deadline. This fee increases $5 per day thereafter (excluding weekends and University
holidays). The office of Enrolled Student Services applies this fee and they adhere strictly to the
posted deadlines.

If you choose not to participate in the official graduation ceremony, you may either pick up your
diploma on campus or have it mailed to you. If you wish to pick up your diploma, you may pick it up
at 104 Sikes Hall on the main university campus beginning the Monday following graduation. If you
wish to receive your diploma by mail, you need to send a letter requesting that your diploma be
mailed to you along with your mailing address and a check for $10 made out to Clemson University
to: 104 Sikes Hall, Clemson University, Clemson, SC 29634.

10 Career Services

The Clemson MBA Career Services Department assists MBA students in preparing for and securing
internships and full-time positions. Students receive assistance in preparing a professionally written,
accomplishment based resume as well as guidance in developing a job search strategy. The

required one-hour seminar course "Managing Your Career" allows students to create all job search
documents and learn how to effectively interface with employers. Students are given a career
assessment allowing them to understand their best job fit. The career services department works
closely with the Michelin Career Center on the main university campus to engage our MBA students in
GKS / Sy SNRa | yityldap ftudddts NI d\a)joB-postingBysteim JoRboth full-time
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positions and internships. In addition, the Career Services department also hosts a Corporate
Networking Forum each spring exclusively for MBA students that brings over 20 employers from the
region to our CATF campus to interview students for internships and full-time positions. The mission of
the MBA Career Services Department is to help each student develop a life-long career consciousness
allowing them to create and implement an ongoing strategic career plan.

11 Academic Regulations

The Graduate School website is the most detailed and up-to-date source of information regarding
Academic Regulations for Clemson graduate students. While this MBA student handbook is current
at the time of print/posting, any changes enacted by the Graduate School will override the
information in this handbook; therefore, it is always prudent to double-check the graduate school
website for academic regulations if you have any concerns:
http://gradspace.editme.com/AcademicRegulationsDthruZ#gpr.

The following information answers some of the most common questions students have regarding the
grading system, GPA requirements, academic probation, etc. and is taken directly from the Graduate
School Academic Regulations webpage for your convenience:

11.1 Grade Point Ratio (Grade Point Average)

In calculating a student's grade point ratio or grade point average, the total number of grade points
accumulated by the student is divided by the total number of credit hours attempted at Clemson during
the semester, session, or other period for which the grade point ratio is calculated. For each credit hour,
the student receives grade points as follows: A-4, B-3, C-2, D-0, F-0, I-0, P-0, W-0. Audited courses do not
carry credit and are not noted on the student's academic record.

11.2 Grading System

Most graduate courses are graded on an A-B-C-D-F scale. Thesis and dissertation research, and a small
number of unstructured courses approved by the Graduate Curriculum Committee as non-graded
courses, may be taken at the graduate level on a pass/fail (P/F) basis. Courses graded P/F are not
included in the academic average; however, the grade P or F is placed on the student's permanent
academic record. Graduate students may not request graded courses to be converted to the pass/fail
option. Only credit hours for which a grade of pass (P) is achieved apply toward the number of credit
hours required for the degree. A minimum grade of C in all courses must be earned for the courses to
apply toward a degree. Students who receive a grade of Incomplete (I) while enrolled in Graduate
School remain ineligible for graduation, including earning a master's degree en route to a doctorate
degree, until the incomplete work has been made up and a letter grade submitted to the Registrar's
Office.
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11.3 Academic Redemption

There is no opportunity at the graduate level for academic redemption. All grades earned will factor into
the grade point average. Courses repeated will be averaged into the grade-point average and will be
recorded on the student's transcript.

11.4 Dropping Courses

The academic calendar provides official dates for withdrawing from a class without record or without
final grades. Withdrawal from graduate coursework is strongly discouraged. Students who officially
withdraw within the first two weeks of classes will have no grades recorded. Those who officially
withdraw after the first two weeks and prior to the last seven weeks will have a grade of W (withdrew)
entered on the academic record. Failure to attend classes or verbal notification to instructors does not
constitute withdrawal. Students must drop a course as described above or be credited with a failure.
Students must use the on-line registration system to drop a course. If the student is dropping all
courses, please see "Withdrawing from Clemson University." The date on which the student withdraws
on-line is the official date of withdrawal recorded by the Registrar.

11.4.1 Dropping Courses, International Students

Prior to dropping courses, international graduate students must receive authorization from an advisor in
the Office of International Affairs. It is important that international students not fall below the required
full-time enrollment mandated by the Bureau of Citizenship and Immigration Services.

11.5 Enrollment Limits

Maximum enrollment limits for graduate students refer to graduate and undergraduate credits
combined. During the summer sessions, if the six-week and three-week sessions run concurrently, the
total credits are not permitted to exceed the maximum for the six-week session.

Enrollment Limits (Maximum Credit Hours)

Semester 6-week session 3-week session
Student Category (Fall & Spring) (Summer sessions) | (Maymester)
Full-time students (not on graduate 15 6 3
assistantship)
Graduate assistants 12 6 3
Full-time employees 9 6 3

Full-time students: note that the graduate school upper limit of 15 credits per semester is NOT flexible
for any student.
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11.6 Dual master's degrees

Policy: If a student pursues two master's degrees simultaneously, one-sixth of the graded graduate
coursework may be used toward both degrees. The one-sixth course rule references one-sixth of the
curriculum with the highest number of graduate credits. Required core courses for either degree may
not be displaced by selecting the option to participate in the dual degree option.

Procedure for department: The graduate degree curricula (Form GS2) must clearly denote that the
student is working toward two degrees and must identify the courses that are being applied to both
programs. The Plan of Study must be submitted in accordance with the Plan of Study policy ("see Plan of
Study"). Committee members, department chairs, and deans of both graduate programs must approve
the two plans of study. At least one committee member must serve on both committees.

11.7 Master's degree, time limit

A master's student has six years to complete a degree; therefore, all coursework to be credited toward
any master's degree must have been enrolled in and completed within six calendar years prior to the
date on which the degree is to be awarded. When recommended by the student's advisory committee
and approved by the graduate dean, as many as six credit hours of coursework taken at Clemson
University, completed outside the six-year limit, may be revalidated by a written comprehensive
examination based on the latest syllabus and course content. Independent study courses are not subject
to revalidation. Coursework completed outside the six-year time limit at an institution other than
Clemson University may not be transferred to Clemson. Courses taken at any institution other than
Clemson University may not be revalidated for graduate credit at Clemson (see also "Course
revalidation").

11.8 Transfer credits

Policy: All transfer credits must be verified by an official transcript from the institution at which the
work was completed. Up to 12 credit hours of coursework (and no more than one-third of the graded
course credit hours required for a master's degree) may be transferred to a master's degree. In all
cases, the use of transfer credits must be recommended by the student's advisory committee and
approved by the department. Grades earned for courses taken at institutions other than Clemson
University will not be included in the student's grade point ratio. Courses to be considered for transfer
credit completed outside the six year time limit may not be transferred to Clemson. Courses taken at
any institution other than Clemson University may not be revalidated for transfer credit at Clemson.
Valid transfer credits will appear on the student's transcript as credits earned. Under no circumstances
will transfer credit be awarded for courses in which a grade lower than B, or its equivalent, has been
received or for courses graded on a pass/fail basis, for continuing education units, courses completed
outside the six-year time limit, correspondence, extension, or in-service courses or for concentrated
courses and workshops that award credit at a rate exceeding one credit per week. All transfer courses
listed on Form GS2 must be courses taken for credit from an regionally-accredited, degree-granting
institution whose scholastic reputation is acceptable to Clemson University.
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Transfer courses for the MBA program must be taken at an AACSB-accredited institution. The list of
AACSB-accredited schools can be found on the AACSB website here:
https://www.aacsb.net/eweb/DynamicPage.aspx?Site=AACSB&WebKey=00E50DA9-8BB0-4A32-B7F7-
0A92E98DF5C6.

11.9 Academic Probation

Policy: Graduate students who fail to meet the following minimum academic standards for graduate
studies at Clemson University are placed on academic probation. These minimum standards include: a
cumulative B average (3.0 grade-point ratio) in all graduate-level courses (600-level or above), a B
average in all courses listed on the Plan of Study, and an overall cumulative B average in all courses
(undergraduate and graduate) since admission to the Graduate School, excluding those taken on a
pass/fail basis. A minimum grade of C on all coursework must be made for the course to apply toward a
degree. Students who fail to meet these requirements become ineligible for graduation and remain on
academic probation until nine additional semester hours of graduate credit have been earned and the
cumulative average reflects the required 3.0 grade point ratio or they qualify for graduation by earning
the requisite 3.0 grade point ratio.

Procedure for student: Graduate students placed on academic probation should meet with their major
advisor and/or graduate program coordinator to ensure that the expectations for removal of the
probationary status are clearly defined and understood. Students who fail to remove the probationary
status as prescribed are subject to academic dismissal and will not be permitted to continue in the
Graduate School without the recommendation of the program coordinator and written approval of the
Graduate School. Withdrawal from a course while on probation will not be allowed unless prior approval
is obtained from the Graduate School. Any unauthorized withdrawal will be considered as unsatisfactory
academic performance.

11.10 Dismissal

Policy: A graduate student may be dismissed from the Graduate School at any time for failure to
maintain an adequate academic status or to maintain satisfactory progress. Adequate academic status is
a 3.0 cumulative grade point ratio in all coursework attempted since admission to the Graduate School,
including undergraduate coursework taken as required prerequisites or corequisites. Satisfactory
progress includes work on research, theses, dissertations, qualifying or comprehensive examinations
and/or required projects. Notification of dismissal is sent to the student by the Graduate School.

At the end of each semester, program coordinators are contacted to document the desired action to be
taken on students with grade point averages below 3.0 - either those who failed to remedy a previous
probation or those newly added to the list of students on probation.. A student recommended for
dismissal by the program coordinator will receive a letter of dismissal signed by the dean of the
Graduate School. Note that a student may appeal a dismissal if he/she believes the dismissal to be unfair
or improper.
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11.11 Academic integrity

Policy: Violations of the principles outlined in the graduate philosophy on academic integrity will be
pursued to the fullest extent according to the procedures outlined below. Violations of academic
integrity include violations in coursework, research, independent projects, practica, internships,
comprehensive and qualifying exams, theses and dissertations and other publications or works
submitted as requirements for receipt of a degree. Non-degree seeking students may also be charged
with violations of academic integrity.

This policy broadly defines and provides examples of violations of academic integrity, categorizes the
seriousness of violations into four levels and establishes guidelines for discerning appropriate sanctions
for each. As there is no way to identify within the policy all of the possible violations of academic
integrity, the policy and ensuing procedures are intended as a general guide for faculty in all colleges to
enable consistent, reasonable and fair judgments of graduate student actions incongruous with the
fundamental values and general philosophy described above. It further describes the steps to be
followed by faculty bringing charges against graduate students for violations of academic integrity.

The authority to resolve cases of violations of academic integrity by enrolled graduate students is vested
in the Graduate Academic Integrity Committee. Violations of academic integrity that are associated with
research for theses or dissertations involving federal funds (NSF or PHS) or otherwise involve sponsored
projects will be addressed in consultation with the University Research Integrity Officer in the Office of
Research Compliance. A determination will be made at that time of the appropriate procedure to

apply. Ininstances of violations of federal guidelines, the university research compliance policy will
prevail.

11111 Definitions, explanations and examples of violations of academic integrity

Violations of academic integrity may include, but are not limited to, the following:

Cheating. Cheating involves giving, receiving, or using unauthorized aid on any academic work
submitted for grading including coursework, laboratory assignments, research projects, comprehensive
and qualifying examinations, theses and dissertations or using computer center account numbers that
belong to another person without the permission of the account owner. Unauthorized aid includes
collaborating with classmates or others when explicitly prohibited, using on-line paper mills or paying
individuals to prepare research papers, reports or projects, submitting identical work to satisfy the
requirements of more than one class without the approval of the faculty, or using textbooks, notes, the
web and other sources when instructed to work alone.

Fabricating/falsifying information. Fabricating or falsifying information involves actions such as making

up data that were not collected, stating that studies were conducted that were not, indicating that
original source material was read when information was obtained from secondary or tertiary sources,
making up references not used or identifying sources that were not consulted (for example, telephone
interviews).
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Facilitating violations of academic integrity. Facilitating violations of academic integrity involves

students intentionally assisting others to violate the principles of academic integrity (for example,
allowing friends access to their work, or instructing students on ways to solicit aid on papers, projects,
take home exames, tests for state and national licenses, etc).

Failing to cite contributors. Failing to cite an author or multiple authors involves not giving credit to

individuals who have contributed significantly to a work (paper, research project, poster, etc.) and
Oft FAYAY3 (GKS FAYyLFf LINPRdzOG | a 2ySQa 26y o

Plagiarizing. Plagiarizing is theft of the work accomplished by someone else. It includes copying words,

phrases, sentence structure, computer code or files, images, or ideas from any source and attributing

GKS 62N)] G2 2ySQa 26y Safishandlddeladure tofude qubtafich m&Ks koY LI Sa 2
indent text of more than three lines and failure to cite consulted sources either in footnotes, endnotes

or within the body of the text of a document. More subtle examples of plagiarism include paraphrasing
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permission or citing a source within the text but then directly quoting the materials without the use of

guotations marks or text indentation.

Thwarting othersQ LINPCIKNGSaNSl A y3 20 KSNEQ LINPINBaa Ay@2ft @Sa St
destroying computer files that belong to another person or intentionally stealing or destroying property

which prevents others from using it to gain needed information to complete assignments, for example,
library materials on reserve, materials on loan by a faculty member or reports and documents made
available for student use by external companies, state and federal agencies, etc.

Levels and Sanctions

For specific information regarding violation levels and accompanying sanctions for academic integrity
violations, see the policies and procedures on the Graduate School website here:
http://gradspace.editme.com/AcademicGrievancePolicyandProcedures#integrity

12 Harassment Policies
I £ Syazy ! flbfbcalNaistedt®dlicy, including reporting and complaint resolution
procedures, may be viewed here:

http://www.clemson.edu/campus-life/campus-services/access/documents/policies/harassment.pdf

The Policy Statement and Definitions sections from this document are copied below:
OPOLICY STATEMENT:

Clemson University is committed to offering educational and employment opportunities based on ability
and performance, in a productive climate, free from harassment. Accordingly, it is the policy of Clemson
University that harassment of any kind, as defined below, by employees, students or non-employees will
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not be tolerated. It is also the policy of Clemson University that retaliation against any person who has
filed a complaint of harassment or who has assisted or participated in any manner in the investigation
and resolution of a complaint of harassment is prohibited and subject to disciplinary action.

Clemson University will respond promptly to all complaints of harassment and retaliation. Immediate
and appropriate corrective action will be taken when it is determined that harassment has occurred.

Violation of this policy can result in personal liability for any perpetrator, as well as any disciplinary
action that the University deems appropriate.

DEFINITIONS:

Harassment: In general, harassment is unwelcome verbal or physical conduct, based upon race, color,
religion, sex, sexual orientation, gender, national origin, age, disability, status as a military veteran or
protected activity (e.g., opposition to prohibited discrimination or participation in the statutory
complaint LINR 0S3a 02 GKIFG dzyNBlFazylofté AyGaSNFSNBa
creates an intimidating or hostile work or educational environment. Examples may include, but are not
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limited to, epithets, slurs, jokes or other verbal, graphic, or physical conduct.

Sexual Harassment: Sexual harassment is one of the oldest forms of sex discrimination. It is defined by
the U.S. Equal Employment Opportunity Commission as unwelcome sexual advances, requests for sexual
favors, and other verbal or physical conduct of a sexual nature when:

1. Submission to such conduct is made either explicitly or implicitly a term or condition of an
AYRAODGARIzZE f Qa SYLX 28YSyid 2F | OFRSYAO adl GdzaT 2N
2. Submission to or rejection of such conduct by an individual is used as the basis for employment
or academic decisions; or
3. { dzOK O2y RdzOU KI & GKS LlzN1}22asS 2NJ STFFSOU 27F dzyNB
academic performance or creating an intimidating, hostile or offensive work or academic
environment.

Sexual harassment can take many forms. It can be committed by both men and women and can
occur between members of the opposite sex or between members of the same sex. Examples
include, but are not limited to, the following:

9 Seeking sexual favors or relationships in return for the promise of a grade or other academic
opportunity;

9 Conditioning an employment-related action (such as hiring, promotion, compensation, or
performance appraisal) on a sexual favor or relationship;

Conduct by individuals in positions of authority or by co-workers or peers that creates a hostile
working or learning environment or unreasonably interferes with the ability of a person to
perform his/her employment or academic responsibilities; such conduct might include but is not
limited to the following:
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Intentional and undesired physical contact

Repeated, unwelcome requests for dates

Sexually explicit language or writings

Displaying or electronically transmitting lewd pictures or notes

O O O O O

Remarks or conduct that demeans or belittles an individual personally or in general
because of his/her gender. (This type of gender harassment is a violation of the policy
even though the remarks are not sexually provocative and the conduct does not involve
d&SEdza tf | ROIyOSaodué

Additional information on policies and procedures for equitable treatment (including information
related to affirmative action, individuals with disabilities, military veterans, etc.) can be found on the
Office of Access and Equity website here: http://www.clemson.edu/campus-life/campus-

services/access/policies.html
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Appendix A: Curriculum Overview and Course Descriptions

Course Number, Name (Credit
Hours)

Course Description

FOUNDATION CLASSES

MBA 803 Statistical Analysis of Bus Ops (3)

Application of modern statistical inference in business operations.
Topics include testing statistical hypotheses, consequences of making
decisions with incomplete information, univariate and multivariate
regression with emphasis on business applications and design of
experiments and analysis of variance. Special attention is given to
efficient and relevant data collection and interpretation.

MBA 819 Introduction to Accounting & Finance (3)

Basic concepts of accounting and finance with emphasis on using
financial data for decision making; measuring, processing, reporting, and
analysis of financial information; use of discounted cash flow analysis in
valuation and the measurement of risk and return. Designed for MBA
students lacking background in accounting and finance.

MBA 829 Marketing Foundations (2)

Principles and concepts involved in planning, pricing, promoting, and
distributing goods and services.

MBA 837 Legal Environment of Business (2)

Legal and case analysis of court systems and dispute resolution,
contracts, business torts, EEOC, Age Discrimination in Employment Act,
Americans with Disabilities Act, Employment-at-Will compared to union
participation; international legal considerations as these topics relate to
business concerns.

MBA 859 Managerial Decision Modeling (3)

Management science techniques and their application to a wide range
of managerial decisions. Topics include queuing models, linear
programming, transportation problems, and simulation.

CORE CLASSES

MBA 850 Business Communications (1)

Take this course in conjunction with MBA 880 &
MBA 881; together they comprise one 3-hour
block of credit

Techniques, skills, problems, and approaches for effective business
communications; strengths and weaknesses of various communications
forms with concentration on informative and persuasive models.
Includes practical experience in written work and presentations, video
and verbal feedback, teamwork, problem solving, and situational
presentations. To be taken Pass/Fail only.

MBA 880 Seminar (1) ¢ Career Management
Take this course in conjunction with MBA 850 &
MBA 881; together they comprise one 3-hour
block of credit

Discussion of topics in professional development for MBA students
through workshops and other activities. To be taken Pass/Fail only.

MBA 881 Ethics & Leadership (1)

Take this course in conjunction with MBA 850 &
MBA 880; together they comprise one 3-hour
block of credit

Exposes MBA students to various ethical, leadership and personal
development venues through a combination of speakers, networking
activities, workshops, competitions, personal development exercises
and other related activities. To be taken Pass/Fail only.

MBA 806 Operations Management (3)

How firms create value and how decisions in the areas of capacity,
facilities, technology, vertical integration, workforce, quality, production
planning/materials control, and organization influence a firm's ability to
add value; decisions and analysis tools used for these decisions. Preq:
MBA 803 or equivalent, or consent of instructor.

MBA 807 Financial Management (3)

Theory of financial management as it relates to the financial problems
faced by business concerns. Concepts developed are used to assess the
validity of emerging formalized techniques for improving decision
making in the financial area. Topics include financial planning, short- and
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long-term fund raising, capital budgeting, the administration of working
capital, recapitalization, listing of securities, and reorganization. Case
material and problems are used. Preq: MBA 819 or equivalent and MBA
803 or equivalent.

MBA 809 Organizational Behavior (3)

Theories and models of behavior; human resources management
concepts and processes as they apply to managing individual and work-
group behavior in organizations. Organizational behavior topics include
leadership, motivation, and teamwork. Human resource management
topics include human resources strategy, selection, performance
evaluation, reward systems, and employee development.

MBA 854 Managerial Accounting (3)

Analysis, interpretation, and use of accounting information for planning
and control in business and nonbusiness organizations. Includes profit
planning, budgeting and standards; product and segment costing and
evaluation; and case studies and computer-based assignments. Preq:
MBA 819 or equivalent or consent of instructor.

MBA 861 Management Information Systems (3)

The critical role of information systems in contemporary business
organizations; key information systems and technologies; their impacts
both within and across organizational settings.

MBA 862 Managerial Economics (3)

Use of economic analysis in managerial decision making. Topics include
the theory of cost, production, industrial organization, coordination, and
control of the firm, from theoretical concepts to actual decision making.

MBA 860 Advanced Marketing Strategy (3)

Advanced marketing theory and critical thinking skills applied to support
strategic decision making. Data analysis and advanced marketing models
are employed with emphasis on building analytic and assessment skills.
Offered spring semester only. Preq: MBA 829 or equivalent or consent
of instructor.

MBA 870 Strategic Management (3)

Investigation of the ongoing process of positioning a firm for
competitive advantage in its changing business environment focusing on
the role of general managers in formulating and implementing strategies
for single and multibusiness firms. Business cases, class discussions, and
group projects are used to integrate content from previous business
courses. Offered spring semester and summer session only. Preq: MBA
807 and 809; pre- or co-req: MBA 860; or consent of instructor.

INTERNSHIP CLASS

MBA 888 Internship (2-6)

Preplanned, preapproved, faculty-supervised internship designed to give
students on-the-job learning in support of classroom education. A 2-
credit hour internship must be no less than 120 contact hours; a 6-credit
internship must be no less than 360 contact hours.

EMPHASIS COURSES/ELECTIVES

NOTE THAT MANY OF THE EMPHASIS COURSES HAVE DEPT.
59{LDb! ¢Lhb{ h¢ICIHELISTINGBBELOW IS . ! ¢
ORGANIZED BY DEPARTMENT

MBA DEPT EMPHASIS COURSES

MBA 845 Technology and Innovation
Management (3)

Interdisciplinary examination of problems and issues in integrating
technology and innovation into processes and products; evaluating
tangible and intangible aspects of new technology adoption;
management research and development; and functional integration of
marketing and operations.

MBA 874 Managing Continuous Improvement (3)

How to initiate and lead change toward a total quality environment;
basic tools of quality management; use of teams to achieve change;
quality function deployment; ISO 9000; supplier development; and use
of survey methods to track progress of change. Preq: MGT 803 or
consent of instructor.
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MBA 875 Enterprise Development (3)

Studies the entrepreneurial process from conception to birth of new
venture emphasizing discovery, searching for opportunities, and
gathering resources to convert opportunities to businesses. Students
learn how to evaluate entrepreneurs and their plans by working in
teams to write a business plan for a new venture.

MBA 899 Selected Topics in Business
Administration (3)

Current regular offerings:
MBA 899 Creativity in Business (3)
COURSE OFFERED ON-LINE ONLY

Current topics in business administration as they relate to the manager.
May be repeated for a maximum of nine credits with different topics.

Focus on developing techniques for creative thinking within a business
context; building understanding and abilities in creativity be becoming
familiar with both personal creativity and business creativity in order to

AYONBLIasS 2ySQa Owidels & bk orelindovallv8 iyf |
the business environment.

ELE DEPT EMPHASIS COURSES

ELE 800 Technology Entrepreneurship (3)

An introduction to technology-based entrepreneurship with emphasis
on ideation, opportunity assessment, market and technology
forecasting, intellectual property protection, financial modeling and
business valuation, project management, and cross-functional team
building.

MGT DEPT EMPHASIS COURSES

MGT 812 Supply Chain Management (3)

In-depth study, through case studies and readings, of methodologies for
designing and managing integrated, international supply chain networks.
Topics include supply network design, distribution strategy, strategic
alliances, inventory management, coordinated product and network
design, and information systems for supply chain.

MGT 820 Service Operations Management (3)

Concepts and techniques of service operating system design and
management. Topics include characteristics of services, service system
performance measurement, queuing and automation, planning and
control in different service environments, and international service
operations. Preq: MGT 803 or consent of instructor.

MGT 824 Service Strategy (3)

Multi-disciplinary approach to service design, considering the roles of
customers and employees in creating experiences. Includes principles,
frameworks and paradigms describing services design and management
necessary to achieving a distinctive competitive advantage. Emphasizes
development and execution of strategies that link operations and
marketing. Preq: MBA 806 or consent of instructor.

MGT 866 System Analysis and Design 3(2,1)

Software engineering methods and techniques specific to analysis and
design of information systems. Topics include concepts and methods for
valuation of IT applications, data gathering, and process, data and
object-oriented modeling analysis and design.

MGT 869 Project Management (3)

In-depth study, through case studies, readings, and hands-on
experience, of processes and techniques to initiate, plan, execute,
control, and close-out information technology projects. Topics include
project integration, scope, time, cost, quality, human resource,
communications, risk, and procurement management.

MGT 888 International Perspectives in Industrial
Management (3)

International perspective to industrial management via organized plant
visitations to businesses in a foreign country and lectures by, and
discussions with, senior operations managers. Cultural visits and lectures
are also organized to provide a holistic perspective to cover cultural and
economic development of the host country.

Currently, this is a two-week study abroad course in China taught during
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Maymester with required preparatory work during the preceding spring
semester.

MHA DEPT EMPHASIS COURSES

MHA 717 Selected Topics in Health
Administration (3)

Variable topics are taught to reflect current state-of-the-art issues. May
be repeated for a maximum of six credits, but only if different topics are
covered. Courses offered for MBA students will be 3 hour courses.

MHA 721 Health Care Delivery Systems (3)

Overview of the development of the health services delivery system in
the United States.

MHA 724 Health Care Ethics (3)

Examination and analysis of the professional standards, laws and
political and economic forces that establish a context for health care
ethics.

MKT DEPT EMPHASIS COURSES

MKT 861 Marketing Research (3)

Marketing theory and critical thinking to support decision making; data
analysis and advanced marketing models are employed with emphasis
on building assessment skills. Primary topics are gathering primary and
secondary data, questionnaire design, sampling, experimental design,
data collection and data analysis. Preq: Enrollment in MS in Marketing or
MKT 860 or consent of instructor.

MKT 862 Quantitative Methods in Marketing (3)

Advanced quantitative analytic methods and their use in translating
facts into meaningful information. Provides practical understanding of
several advance quantitative data analytic procedures including both
predictive and interdependence techniques. Application to case analysis
format to broaden analysis skills. Preq: MKT 861 or consent of
instructor.

MKT 863 Buyer Behavior (3)

Buyer decision processes in the purchase and consumption of goods and
services by both businesses and consumers. Topics include economic,
sociocultural and psychological aspects of buying behavior; decision-
making processes and buyer choice; individual and group level
influences on consumer behavior; and implications of consumer
behavior for marketers. Preq: Enrollment in MS in Marketing or MKT 860
or consent of instructor.

MBA/MKT 828 Services Marketing (3)

Nature of services marketing and the special requisites that distinguish
successful services marketing from goods marketing. Topics include
promoting and making the service tangible, designing optimal service
operations, the ideal service worker, pricing of services and critical
points of services delivery. Preq: MBA 829 or equivalent.

MKT 866 Selected Topics in Marketing (3)

Current topics in marketing theory and research. Topics vary with
developments in the marketing profession. May be repeated for a
maximum of six credits, but only if different topics are covered. Preq:
MKT 860 or consent of instructor.
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Appendix B: Emphasis Area Overview

All Clemson MBA students admitted to the program beginning Summer 2009 are required to pursue an
emphasis area comprised of three courses concentrated in a particular specialty. This applies to
students who attend class full-time and those who attend class part-time in the evening.

All of the standard emphasis areas are described in this document along with the lists of courses from
which students typically choose to fulfill each emphasis area. Please note that there may occasionally
be courses offered by other departments that could substitute for one of these classes ¢ contact the
MBA Program Advisor, Jamie Patterson (jpatte4@clemson.edu) for assistance if you are interested in
taking a course that is not listed as a standard pre-approved course.

For dual degree students (students who are pursuing an MBA and another advanced degree at
Clemson), your other discipline serves as your emphasis area. However, the Graduate School imposes
restrictions on the number of credits that can be double-counted toward both degrees. Please contact
Deanna Burns or Jamie Patterson for details.

Below is the list of current emphasis areas:

Entrepreneurship & Innovation Management
Supply Chain & Information Management
Services Science

Health Services

Marketing Analysis

=A =4 =4 =4 =9

Detailed requirements for each of the Emphasis Areas can be found in the following pages.
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Entrepreneurship & Innovation Management

The Entrepreneurship & Innovation Management emphasis is recommended for students who wish to
pursue careers in new product development, new market development, and/or new business
development in both established and early-stage growth firms as well as students who may be
interested in launching a new venture or being part of a start-up venture in the future.

Below is the list of currently available courses for the emphasis in Entrepreneurship and Innovation
al vyl EISYS)/[]GJ Pyt Saa aLISOATASR AY 0 K-Bquigites2 1 Sa¢ O2f dz

FOR THIS EMPHASIS AREA: CHOOSE ONE COURSE FROM LIST A, ONE COURSE FROM LIST B, AND
ONE COURSE FROM LisT C.

Course Notes

List A MBA 875 - Enterprise Development You must take MBA 875 for this
emphasis area

List B ELE 800i Technology Entrepreneurship

MBA 845 - Technology & Innovation Mgt.

MBA 899 - Creativity & Innovation in Business Online course

List C Any additional course from List B

MGT 869- Project Management

MGT 888i International Perspectives industrial Two-week study abroad course in
Management China taught during Maymester
with preparatory work during
preceding spring semester

(Cost: 3hours tuition plus travel
expenses)
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Supply Chain & Information Management

The Supply Chain and Information Management emphasis is recommended for students who wish to
pursue careers in operations management, including service and retail environments, with a focus on
managing information and relationships in supplier networks.

Below is the list of currently available courses for the emphasis in Supply Chain and Information
al yI3sySyido Lyt Saad ALISOATASR Ay (K-fqudites2 iSa¢ O2f dz

FOR THIS EMPHASIS AREA: CHOOSE ONE COURSE FROM LIST A AND TWO COURSES FROM _LIST B.

Course Notes

List A MGT 812- Supply Chain Management You must take MGT 812 for this
emphasis area

List B MBA 845 - Technology & Innovation Mgt.

MBA 87471 Managing Continuous Improvement Prereq: MGT 803(Statistics) or
consent of instructor

MGT 866- System Analysis & Design

MGT 869- Project Management

MGT 8881 International Perspectives in Industrial | Two-week study abroad course in
Management China taught during Maymester
with preparatory work during
preceding spring semester

(Cost: 3hours tuition plus travel
expenses)
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Services Science

The Services Science emphasis is recommended for students who wish to pursue careers focused on the
design, management, and marketing of high performance service organizations. The focus is on the
design of service systems, marketing and operations management within service environments, and the
application of lean concepts.

Below is the list of currently available courses for the emphasis in Services Science. Unless specified in
GKS ab20Saé¢ O2f dzyYy 7F2MNhuSitesOK Of  8aX GKSNB | NB y2

FOR THIS EMPHASIS AREA: CHOOSE ONE COURSE FROM LIST A, ONE COURSE FROM LIST B, AND
ONE COURSE FROM LisT C.

Course Notes

List A MGT 8241 Service StrategyDesign for Customer You must take MGT 824 for this
Experience emphasis area

Prereq: MBA 806 (Operations

Management)
List B MBA/MKT 828: Services Marketing Prereq: MBA 829 (Intro to
Marketing) or exemption from
MBA 829
MGT 8207 Service Operations Prereqg: MGT 803 (Statistics) or

consent of instructor

List C Any additional course from List B

MGT 869- Project Management

MBA 8741 Managing Continuous Improvement Prereq: MGT 803 (Statistics) or
consent of instructor

MGT 8881 International Perspectives in Industrial | Two-week study abroad course in
Management China taught during Maymester
with preparatory work during
preceding spring semester

(Cost: 3hours tuition plus travel
expenses)
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Health Services
The Health Services emphasis is recommended for students who wish to pursue careers in management
within the health care environment, including health care policy, finance and administration.

Below is the list of currently available courses for the emphasis in Health Sciences. Unless specified in
GKS ab20Sa¢ O2f dzyYy 7F2MNhuSitesOK Of Faa> GKSNB | NB y2

FOR THIS EMPHASIS AREA: CHOOSE THREE COURSES FROM THE LIST BELOW.

Course Notes
MHA 717 - Selected Topics (Intro to Can be repeated for credit for different topig
Health Care Systems; other topics) offered under MHA 717 course number

MHA 72471 Health Care Ethics

MHA 7217 Health Care Delivery Systemg

MGT 8241 Service StrategyDesign for You may count onlpneof these courses

Customer Experience toward theHealth Serviceemphasis area.
OR
MGT 8881 International Perspectives in | MGT 888 is awo-week study abroad course
Industrial Management in China taught durinylaymester with
preparatory work during preceding spring
semester

(Cost: 3hours tuition plus travel expenses)
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Marketing Analysis
The Marketing Analysis emphasis is recommended for students who wish to pursue careers in market
research, market modeling, new market assessment, and new business development.

Below is the list of currently available courses for the emphasis in Marketing Analysis. Unless specified

Ay UGUKS ab2(dSaé¢ O2f dzYy FegduNdesSI OK Of 443X GKSNBE | NB y

FOR THIS EMPHASIS AREA: CHOOSE THREE COURSES FROM THE LIST BELOW.

Course

Notes

MKT 861 - Marketing Research

Prereq: MBA 829 (Intro to Mktg.)

MKT 862 - Quantitative Methods in
Marketing

Prereq: MKT 861 (Marketing Research)

MKT 863 - Buyer Behavior

Prereq: MBA 829 (Intro to Mktg.)

MBA/MKT 828: Services Marketing

Prereq: MBA 829 (Intro to Mktg.)

MKT 866 - Selected Topics in Marketing

Prereq: MBA 829 (Intro to Mktg.); possible
additional preregs depending on particular
topic

Can be repeated for credit for different topics
offered undeMKT 866 course number

You maynot earn credit for a particular
selected topic taught under MKT 866 if you
have taken an equivalent course under a
different course name/number (for example:
you candét earn credi
Services Marketing and MKT 8685ervices
Marketing)

MGT 869- Project Management
OR
MBA 899 - Creativity & Innovation in
Business
OR

MGT 888- International Perspectives in
Industrial Management

You may count onlpneof these courses
toward the Marketing emphasis area.

MBA 8997 Creativity & Innovation in
Business is an eline course

MGT 888 is a tweweek study abroad course
China taught during Maymester with

preparatory work during the preceding spring
semester. (Cost:-IBours tuition plus travel

expenses)
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Appendix C: Full-Time Course Planning Guide

The following pages contain course planning guides for three different scenarios based upon your
previous academic experience and work experience.
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Course Planning Guide for Students with Non-Business Undergrad Degree and Less than Two Years Post-

Graduate Career-Relevant Work Experience

FALL SPRING SUMMER
FOUNDATION
MBA 803 Statistics (3) MBA 803 (3)
MBA 819 Intro to Accounting & Finance (3) MBA 819 (3)
MBA 829 Intro to Marketing (2) MBA 829 (2)
MBA 837 Business Law (2) MBA 837 (2)
MBA 859 Decision Modeling (3) MBA 859 (3)
CORE
MBA 850 Business Communications (1) MBA 850 (1)
MBA 880 Seminar: Managing Your Career (1) MBA 880 (1)
MBA 881 Ethics & Leadership (1) MBA 881 (1)
MBA 862 Managerial Economics (3) MBA 862 (3)
MBA 806 Operations Management (3) MBA 806 (3)
MBA 807 Financial Management (3) MBA 807 (3)
MBA 854 Managerial Accounting (3) MBA 854 (3)
INTERNSHIP
MBA 888 Internship (6) MBA 888 (6)
TOTAL CREDITS FOR SEMESTER: 14 Credit Hours 14 Credit Hours 6 Credit Hours

CORE

MBA 809 Organizational Behavior (3) MBA 809 (3)

MBA 861 Management Info Systems (3) MBA 861 (3)
MBA 860 Advanced Marketing (3) MBA 860 (3)

MBA 870 Strategic Management (3) MBA 870 (3)

EMPHASIS

Three emphasis courses

One emphasis course (3)

Two emphasis courses (6)

TOTAL CREDITS FOR SEMESTER:

12 Credit Hours

9 Credit Hours

55 TOTAL CREDIT HOURS
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Course Planning Guide for Students with Non-Business Undergrad Degree and at least Two Years Post-
Graduate Career-Relevant Work Experience

FALL SPRING SUMMER
FOUNDATION
MBA 803 Statistics (3) MBA 803 (3)
MBA 819 Intro to Accounting & Finance (3) MBA 819 (3)
MBA 829 Intro to Marketing (2) MBA 829 (2)
MBA 837 Business Law (2) MBA 837 (2)
MBA 859 Decision Modeling (3) MBA 859 (3)
CORE
MBA 850 Business Communications (1) MBA 850 (1)
MBA 880 Seminar: Managing Your Career (1) MBA 880 (1)
MBA 881 Ethics & Leadership (1) MBA 881 (1)
MBA 862 Managerial Economics (3) MBA 862 (3)
MBA 806 Operations Management (3) MBA 806 (3)
MBA 807 Financial Management (3) MBA 807 (3)
MBA 854 Managerial Accounting (3) MBA 854 (3)

INTERNSHIP

MBA 888 Internship (6)

Optional Internship
(not for course credit)

TOTAL CREDITS FOR SEMESTER:

14 Credit Hours

14 Credit Hours

0 Credit Hours

CORE

MBA 809 Organizational Behavior (3) MBA 809 (3)

MBA 861 Management Info Systems (3) MBA 861 (3)
MBA 860 Advanced Marketing (3) MBA 860 (3)

MBA 870 Strategic Management (3) MBA 870 (3)

EMPHASIS

Three emphasis courses

One emphasis course (3)

Two emphasis courses (6)

TOTAL CREDITS FOR SEMESTER:

12 Credit Hours

9 Credit Hours

49 TOTAL CREDIT HOURS
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Course Planning Guide for Students with Business Undergrad Degree and at least Two Years Post-Graduate
Career-Relevant Work Experience

FALL SPRING SUMMER
CORE
MBA 850 Business Communications (1) MBA 850 (1)
MBA 880 Seminar: Managing Your Career (1) MBA 880 (1)
MBA 881 Ethics & Leadership (1) MBA 881 (1)
MBA 862 Managerial Economics (3) MBA 862 (3)
MBA 806 Operations Management (3) MBA 806 (3)
MBA 807 Financial Management (3) MBA 807 (3)
MBA 854 Managerial Accounting (3) MBA 854 (3)
MBA 809 Organizational Behavior (3) MBA 809 (3)
MBA 861 Management Info Systems (3) MBA 861 (3)
MBA 860 Advanced Marketing (3) MBA 860 (3)
MBA 870 Strategic Management (3) MBA 870 (3)

EMPHASIS

Three emphasis courses

One emphasis course (3)

One emphasis course (3)

One emphasis course (3)

TOTAL CREDITS FOR SEMESTER:

15 Credit Hours

15 Credit Hours

6 Credit Hours

36 TOTAL CREDIT HOURS

Note: If any foundation courses are needed, then you will need to take more hours in the summer to complete your degree in one year; you can
complete your degree in one year if you have a maximum of 2 foundation courses to take. Consult the MBA department for specific course

scheduling advice.
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Appendix D: Evening Course Planning Guide

Use the projected course offering list to assist in planning your courses. While we do plan to offer these courses, we cannot absolutely

guarantee this schedule (classes could be cancelled because of lack of enrollment, faculty schedule conflicts, etc.)

Course Fall Spring Summer
FOUNDATION
MBA 819 Intro to Acct and Finance (3) YES
MBA 829 Intro to Marketing (2) YES
MBA 837 Law (2) YES
MBA 859 Decision Modeling (3) YES YES
MBA 803 Statistics (3) YES YES
CORE
MBA 850 Business Communications (1)* YES YES
MBA 880 Career Management Seminar (1)* YES YES
MBA 881 Ethics & Leadership (1)* YES YES
MBA 806 Operations Management (3) YES YES
MBA 807 Financial Management (3) YES YES
MBA 809 Organization Behavior (3) YES YES
MBA 854 Managerial Accounting (3) YES YES
MBA 861 Mgt Information Systems (3) YES YES
MBA 862 Managerial Economics (3) YES YES
MBA 860 Advanced Marketing (3) YES YES
MBA 870 Strategic Management (3) YES YES

EMPHASIS*

See next page for emphasis courses

* MBA 850, 880, and 881 comprise one three-hour block and must be scheduled together; they cannot be taken separately. Each of the three

courses will meet for approximately 5 weeks of the semester during the 3-hour timeslot.
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Course

EMPHASIS*

Supply Chain

MGT 869 (Project Mgt)

MGT 812 (Supply Chain Mgt)
MGT 866 (System Anal & Design)

MGT 869 (Project Mgt)

Entrepreneurship/Innovation

MBA 899 (Creativity)
MGT 869 (Project Mgt)
ELE 800 (Tech Entrepreneurship)

MBA 875 (Enterprise Devt)

MBA 899 (Creativity)
MGT 869 (Project Mgt)

Services Science

MGT 820 (Service Ops)
MGT 869 (Project Mgt)

MGT 824 (Service Strategy)

MGT 869 (Project Mgt)

Health Services

MHA 721 (Health Care Del Sys)

MGT 824 (Service Strategy)
MHA Class (TBD)

NO

Other - May apply to any emphasis area but
see Emphasis Area Guide for specific
guidelines and restrictions

y P 6 L ¢ with Mg/

Break travel to Europe)

a. !

Supply Chain

MGT 869 (Project Mgt)
MBA 845 (Tech & Innov Mgt)

MGT 812 (Supply Chain Mgt)
MBA 874 (Managing Cont.
Improvement)

MGT 888 (China Trip) during
Maymester

MGT 869 (Project Mgt)

Entrepreneurship/Innovation

MBA 899 (Creativity)
MGT 869 (Project Mgt)
MBA 845 (Tech & Innov Mgt)

MBA 875 (Enterprise Devt)

MBA 899 (Creativity)
MGT 869 (Project Mgt)

Services Science

MGT 869 (Project Mgt)

MGT 824 (Service Strategy)
MBA 874 (Managing Cont.
Improvement)

MGT 869 (Project Mgt)

Health Services

MHA Class (TBD)

MGT 824 (Service Strategy)
MHA Class (TBD)

NO

Other - May apply to any emphasis area but
see Emphasis Area Guide for specific
guidelines and restrictions

MGT 888 (China Trip) during
Maymester

*See Emphasis Area guide for specific requirements for each emphasis area

Note: Additional emphasis courses may be offered so please check the class schedule each semester to see if other courses of interest may be

available to you
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Appendix E: Updated Curriculum Check Sheet for Working Professional
Students admitted PRIOR TO Summer 2009

Graduate Foundation Cours&€hese courses must be completed before taking any advanced graduate courses,
with the exception that the last foundation cgupgecorapleted concurrently with the first advanced course,
provided it is not a prerequisite for the advanced course. Courses may be waived by testing or through acce
recent prior coursework at the discretion of the MBA office. For dimiMBArdfite MBA@clemson.edu

or (8645563975

Semester Hours
MBA 81@troduction to Business Stat{stsongesffered/requined 2

MBA 819 Introduction to Accounting & Finance 3
MBA 829 Marketing Foundations 2
MBA 83869Managerial Decision Modeling 2/3
MBA 837 Law in the Business Environment 2
Total hours of Graduate Foundation Courses 11

Advanced Graduate Courses:
Semester Hours  Prerequisites
(some changed)

MBA 80862Managerial Economics 3

MBA 8B Statistical Analysis of Business Operations 3

MBA 80864Managerial dounting and Information Systems* 3 MBA 819

MBA 806 Operations Management 3 MBA 81/803

MBA 807 Financial Management 3 MBA819

MBA 80860 Managerial Probem Marketing 3 MBA 829

MBA 809 Organization Behavior and Human Resources Deve®pment

MBA 818/70Managerial Policy 3 MBA 807,808/860

Elective 3 Varies by course

Elective 3 Varies by course

Elective 3 Varies by course
33

Total hours of Advanced Graduate Courses
Note: You maptcount the MBA 850/880/881 trio as an elective if you are under this curriculum.

* If you have a bachelors degree in Accounting from an AACSB International Accredited school within theHagefate g@strinar years
expeience in managerial accounting, replace MBA 804 with an additional elective course.

AdditionalGraduation Requirements:

File GS2 Graduate Degree Curriculum Form no later than one thertlediafong of your last
semester of coursework (adéaalline dates will be posted each semester).

File GS4 Application for Graduation and Diploma Order Formminygtiog yamgitast semester
coursework (actual deadline dates will be posted each semester).
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Appendix F: GS-2 Form Guide

You should follow the guide on the next page to fill out your GS2 form by the middle of your second

semester. Instructions specific to MBA students are shown in red. Note that this sample is for students

admitted beginning summer semester 2009. If you were admitted prior to that, follow the guide on this

LI 3S o0dzi adzoadAddziS @2 dzNJ NBSSQMANBYR Of R afarSzd Ady9 (XSG 7
49 YLIKI &A & Yol do hotinge8 & gué the specific semester you are planning to take each

individual course; it is fine to put the month of your anticipated graduation for all courses.

Complete instructions and the actual form are available for download on the Graduate School website
here: http://www.grad.clemson.edu/forms/forms_current.php
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SAMPLE

GS2 ¢ Graduate Degree Curriculum

Last Name: First Name: M.
Date:
CUID#: Degree Sought: Major: Minor:

The following undergraduate deficiencies, departmental and language requirements must be met prior to admission to
candidacy. Undergraduate deficiencies, departmental requirements and/or language requirements to be met:

PUT THIS HERE: Successful completion of the following courses (or exemption based on equivalent academic
coursework): MBA 803; MBA 819; MBA 829; MBA 837; MBA 859

REQUIRED COURSES (GRADUATE LEVEL ONLY)

Doctor al candi dat es, do not |l i st courses used for master o6s d
Course Prefix Semester Date Completed
and No. (ex: Title of Course as Listed in Catalog Credit Hrs or to be
ENGL 809) ) Completed
Core Classes:
MBA 850 Business Communications 1 05/12
MBA 880 MBA Seminar: Managing Your Career 1 05/12
MBA 881 Ethics and Leadership 1 05/12
MBA 806 Operations Management 3 05/12
MBA 807 Financial Management 3 05/12
MBA 809 Organizational Behavior and Human Resource Development 3 05/12
MBA 854 Managerial Accounting 3 05/12
MBA 860 Advanced Marketing 3 05/12
MBA 861 Management Information Systems 3 05/12
MBA 862 Managerial Economics 3 05/12
MBA 870 Strategic Management 3 05/12
Internship INCLUDE IF YOU ARE REQUIRED TO COMPLETE AN INTERNSHIP
MBA 888 Internship 6 05/12
Emphasis Classes
MBA NUM COURSE NAME 3 05/12
MBA NUM COURSE NAME 3 05/12
MBA NUM COURSE NAME 3 05/12
NOTE: YOU MUST SELECT 3 EMPHAIS COURSES WHEN YOU FILE YOUR INITIAL GS2 FORM 1 YOU MAY NEED TO
REVISE THESE LATER IF YOU TAKE DIFFERENT COURSES, BUT THE GRAD SCHOOL REQUIRES YOU TO LIST SPECIFIC
COURSES WHEN YOU SUBMIT THE INITIAL GS2 FORM
Transfer Courses
SEE INSTRUCTIONS ON FORM IF YOU HAVE TRANSFER COURSES THAT HAVE BEEN APPROVED
Course Prefix o
Institution Grade

and No.
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Appendix G: Faculty Biosketches

Steve Cantrell

Dr. Cantrell has been at Clemson since 1980. He is now a professor in the management
department. Dr. Cantrell has taugindergraduate courses in statistics, experimental design,
econometrics, statistical quality control, and managerial economics, as well as graduase course
in the MBA program, also at Clemson. His research interests include statistical methods and their
apdications to business and economics. His work has been featuredmetimational

Economic RevieybDecision Sciencegdournal of BusinesandEconomics and Demographgs

well as many more.

Gail DePriest

Ms. DePriest is the Director of Corpord@elations and Career Management for the MBA
programat Clemson UniversitySheis a certified Master Coach and teaches an MBA class on
Managing Your Career for Success & Balanbks. DePrieshas served as a senior vice

president and corporate directoraoflobal talent management consulting firm. For over fifteen
years she has advised Fortune 500 companies during times of transition and helped top ranked
business schools create career management programs. In a private practice she works with
various coporations coaching leaders for top performance.

Michael Dorsch

Dr. Dorsch joined the Marketing faculty of Clemson University in the fall of 1993. His research
interests include measurement issues, buyer/seller relationships in both comsdmer

organizational markets, marketing ethics including ethical marketing decision making, and retail
and patronage behavior including service use.
research including measurement and methodologies, axlnmahagement including

relationship management. His work has appeared in many journals, includimyithal of the

Academy of Marketing Sciend®urnal of Personal Selling and Sales Managememd the

Journal of Business Research

Lawrence Fredenddl

Dr . Fredendall joined Clemsonb6s Department of
an Associate Professor of Management where his research and teaching focus is on two issues in
supply chain managemeintean operations and continuous impnoent. He is currently

studying how firms implement and maintain lean production programs and how continuous
improvement practices create organizational learning. He has published more than 35 research
articles and books including the Basics of Supply G€ihanagementn 2006, he received the

Chan K. Hahn Best Paper Award from the Operations Management Division of the Academy of
Management for a paper-enithored with Xingxing Zu, one of his advisees. He has two children,
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onea student at Clemson Univdgsand the other a student at the Citadel. His favorite hobby is to
drink a cup of hot coffee while reading a novel.

William Gartner

Dr. Gartner joined Clemson in 2004 as the Arthur M. Spiro Professor of Entrepreneurial
Leadership. Prior to Clemson vas at the University of Virginia, Georgetown University, San
Francisco State University, and the University of Southern California. Dr. Gartner is the
recipient of the 2005 Swedish Entrepreneurship Forum International Award for outstanding
contributionsto entrepreneurship and small business research. His current research focuses on
two broad topic areas: entrepreneurial narrative, which explores the kinds of stories that
entrepreneurs tell about their business development efforts and how thoseastanssd to

raise financing and generate support; and entrepreneurial behavior, which focuses on how
nascent entrepreneurs find and identify opportunities and launch new ventures., Ine2009
published an entrepreneurship and small business textBotikprise

Matthew R. (Matt) Gevaert

Dr. Gevaert is the CEO of KIYATEC Inc., a life sciences company commercializing three
dimensional (3D) cell culture plasticware, assays anebesked diagnosticf?ossessing a

background which combines both business tmechnology, he previously led the
commercialization of Clemson Universityods bio
portfolio, working with both entrepreneurial stats and large, industry leading

corporations.Gevaert grew up in Ontario,a@@ada and graduated from the University of

Waterl oo with a bachel orHoes ad esgor eheo lidns Aap pmaisetde r
doctorate in Bioengineering from Clemson Universidy. Gevaert has held a variety of

professional roles with 3M, o Chemical, and MerckHe maintains current appointments as

adjunct professor in the Clemson University Department of Bioengineering and as visiting

professor in the Spiro Institute for Entrepreneurial Leadership, where he teaches graduate

courses in biomdical entrepreneurship and technology entrepreneurship.

Peter Gianiodis

Dr. Peter Gianiodis has been with Clemson since 2006. He is currently in the Department of
Management as an Assistant Professor. He teaches courses in strategic managemennhtHis curre
research interests revolve around the management and appropriation of intellectual property
resources and the implication for resodbesed rivalry, technology transfer, and entrepreneurial
emergence. His research has appeared in journals suchJasithal of Business Venturing

Research PolicyJournal of Technology Transfesind the=rontiers of Entrepreneurial

ResearchHis research has also won several awards like the 2003 Kauffman Center for
Entrepreneurial Leadership Award.
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Stephen J. Grove

Dr. Grove hasaughtin theMarketingDepartment at Clemson since 1986. His reseanch
teaching interests focymimarily on the area servisenarketing Dr. Grovehaspublishedmore
than 55 articles inariousjournals includinghe Journal of Retailingthe Journal of the
Academy of Marketing Scienaadthe Journal ofServices Researchs well as numerous
chapters and entries in different books and volumes of readings. He has-algbared a
services marketing textbook that is now in its third editibn. Grove has served dhe

American Mar keti ng As s andwaatwiceelecled chéirofdltee mi ¢ Cou

American Marketing Associationbés Servinces Mar

2001 he received the Eli Lilly Faculty Excellence Award for Outstanding Research and the 2000
2001 Senior Scholar Research Excellenceafrom the College of Business and Behavioral
Science at Clemsoin his spare time, he jogs and follows college athletics.

Varun Grover

Dr. Grover joined the faculty at Clemson in 2002 as the William S(ake Energy)
Distinguished Professor of lmfmation Systems in the Department of Managemieethas
publishednumerous books and journatsthe information systems fieldnd hasver 150
publications inrmajorrefereed journal€ightrecentpublished studieBave ranked himas the
1st, 2nd, 3rabr 4thmost influential researchéamong over 4000) in the worlthsed on

publications and impact in the tépformation Systems journals in the pastdecdde. . Gr over 0 ¢

areas of interest are diverse, with much of his focus being on the effectiverdeptayf IT

initiatives in organizationsin teaching, Dr. Grover has been involved in a variety of courses,

with particular emphasis on the core graduate information systems course, telecommunications,
and doctoral courses IS foundations and generabearch methodd-e serves as Senior Editor

for top journals in the field and has received numerous awards for outstanding teaching and
research.Along with his professional activities, Dr. Grover enjoys spending time with his family
and is an ardent sgerfan ¢-particularly of the Pittsburgh Steelers!!!)

Raymond Henry

Dr. Henry has been akssistant Professor in thgepartment oManagemenat demsonsince

2003. His research focuses on topics related to IT governance, knowledge management, project
managemenand humarc o mput er i nt er ac thas appearedrjourndlse nr y 6 s
includingInformation Systems Researtie Journal of Management Systernise Journal of

Operations Managemerdandthe Journal of the Association of Information Systehhs teaches
courses on Systems Analysis and Design, Implementation, and Project Mana@entéanry

also enjoys running and golf.

Christopher Hopkins

Dr. Hopkinsis an Associate Professor of Marketing in the College of Business and Behavioral
Science at Clemson Universitifis research interests concern public policy ramifications
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associated with PSA and print ad message confentate Dr. Hopkins has publisiteover 70

articles in both refereed journals and conference proceedings. His research has appeared in such
outlets as thdournal of Advertisingthe Journal of Public Policy and Marketintghe Journal of

Business ResearcRsychology and Marketingnd theJournal of Personal Selling and Sales
Managemenamong othersDr. Hopkins has received numerous awards for his research

including the 2006 "Most Outstanding Paper" published iddtluenal of Consumer Marketing

He was also named the ClemsonWeir si ty, Coll ege of Business Mf
Schol aro and was voted fiBest Professor on Cam
University. His teaching interests include Marketing Research, Marketing Strategy and

Multivariate Data Analysis. D Hopkins also hasix years of experience in the banking and

financial services industries. In his spare time he enjoys golf and watching Clemson sports.

Judson Jahn

Dr. Jahnjoined the Clemson faculty in 1995 aisccurrentlya seniorlecturer in theSchool of
Accounting andrinance.Heis also a senior partner with the law firm Merrell & Jahn, P.A. and

is a licensed attorney in the State of South Carolina, United States District Court, and the United
States Bankruptcy Court. His primary practiceagrare real estate, business, and bankruptcy

law, but his teaching and research has led him to take a special interest in internatioriad. law.
Jahnhas organized and led annual study abroad trips to Europe for Clemson students since 2000
andis now teaching a special international law class for MBA students that includes a trip to
Europe (see details herettp://people.clemson.edu/~judsonj). He resides in Anderson with his

wife, Mary, and twahildren, Jo and J.R.. He and Mary are avid Clemson sports fans and rarely
miss a home football or basketball game. Dr. Jahn and his children train in Kuk Sool Won, a
Korean martial art, where he is in the middle of the testing cycle fofhiegreeblack belt.

Kathy Kegley

Dr. Kegley is founder and principal consultant in Synchldr&, a consulting business designed

to develop creating thinking as the individual, team, and organizational levels. She is also
adjunct faculty in the College of Business and Behavioral Science. There she teaches the MBA
class Creativity and Innovation Business. She also conducts research in creative thinking. Dr.
Kegley has worked with local businesses such as the Greenville Library System, Michelin,
Cryovac Sealed Air, and the Envelope Manufacturing Association to address issues such as
leadership deslopment, team building, the customer experience, new product development and
creativity education for | eaders and managers
creative thinking which will increase the ability to incorporate effective methodeveilopment

in both education and business.

Jeff McMillan
Dr. McMillan is a Professor in the Department of Accountancy and FinatiseResearch
interests include financial accounting, auditing, ethics and educational methods. Dr. McMillan
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has taughtn both the accounting and MBA programs since joining Clemson University in 1990.
He previously worked in public accounting and banking after earning his B.S. in accounting and
MBA from Louisiana State University. His research has appeared in top behaaimliting,

ethics, educational methods, and market valuation publications. In addition, Professor McMillan
has made numerous presentations at international, national, and regional research conferences.
Along with his family members, Dr. McMillan is agé& in many sports and travel activities and

they are all big supporters of Clemson sports programs.

Mark Mc Knew

Dr. McKnew joined tle Clemson faculty in 1978 and is currentlyrafBssor in thdVlanagement
Department. His specialty is in applied operations research. His research interests are in the
application of management science techniques and in issues in manufacturing and public
emergency systems. His current research focuses on the use of lineanpriogrand

simulation modeling to examine the role of safety stocksconapetitive environment. Dr.
McKnew has published in journals ranging fr@®cision Science® theJournal of TraumaHe

is also a recipient of the Joseph J. Lyons Distinguished irepélvard.

Janis Miller

Dr. Miller has been a member of the Clemson family since 1990. She is currently an Associate
Professor in the department of Management. Her teaching and research interests involve
management science modeling. Recently, her waskriduded a data envelopment analysis of
pay equity in professional baseball. This was published iAtademy of Management Journal
She has also been working on an assignment algorithm for scheduling medical residents to
rotations which was published Operations Researctdr. Miller has received several grants

from the Small Business Administration (SBA), and has supervised several student groups
conducting work on the SBA case analyses.

David Orr

Dr. Orr is Chief Operating Officer and -¢ounderof KIYATEC Inc., a South Carolina

biotechnology company commercializing enabling technologies for the biomedical, life science,

and pharmaceutical industries. He has garnered significant experience in engineering R&D,
operations management and strategisifiess analysis including the opportunity to advise and

lead capital restructuring programs in China and Brazil for a Fortune 200 industrial

manufacturer. Dr. Orr has invented 14 novel intellectual property filings, authored one book

chapter and three pereviewed journal publications including an award winning review of

Japanese management practices over the latter half of the 20th Century. A B.S. and Ph.D. in
engineering combined with a M. B.A. have orien
ente preneurial endeavors as demons tChaaddtteive by K1 Y
Ventures® Business Plan Competition. He and his wife, Kara, have one son and can often be

found hiking the Upstate in search of another waterfall or scenic overlook.
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Russ Purvis

Dr. Purvis has been at Clemson since 1999. He now serves as an Associate Professor and
Graduate Coordinator for the Management Department. He teaches courses in the areas of
information systems and technology management. His research intecksis e

development and implementation of information systems with an emphasis on managing
information system projects. His work has been publishéthimagement Scienc®rganization
SciencelEEE Transaction on Engineering Managememtdinformation and Managements

well as many others. In 2002, he was awarded the Emerging Scholar for the College of Business
and Behavioral Science.

Aleda Roth

Dr. Roth joined the faculty of the College of Business and Behavioral Science in May 2006 as

the Burlingtonindustries Professor of Supply Chain Management. She has extensive

international consulting experience with numerous companies and has held visiting
professorships at two offithelondop BudireessISehaotandh g b us
the WHU, OttoBeisheim Graduate School in Germany. Dr. Roth has over 150 publications,

including books, major book chapters and articles. Her current research explores how firms can
effectively deploy their global supply chains and technology.

Thomas Springer

Dr. Springerhas been a Professor of Finance & Real Estate at Clemson since 20@achés

real estate classes at both the undergraduate and graduate levels. He works closely with the
Masters of Real Estate Development program and the Center of Reallestakepment, both

of which are joint efforts between the College of Business and Behavioral Science and the
College of Architecture, Arts and Humanities at Clemson Univetdigyhas published over 30
articles in scholarly journals, and he curresiyvesas the Secretary of the American Real
Estate Societywhich publishes five real estate journals

ASri o V. Sridharan

Dr. Sridharan i®rofessor of Management and currently serves as Chair of the Department of
Management a&lemson. He has been a member of the Clemson faculty since 1987. His
research interests are in the area of opmratand supply chain management, anadssarch

has earned more than $575,000 in researchgframt various organizations including the
National Science Foundation. 1997 Dr. Sridharan received tRer o v Awatddos Scholarly
Achievemetm, and in2002hereceived the Clemson University Alumni Award for Outstanding
Achievements in Research

Jason Thatcher
Dr. Thatcher joined the Clemséaculty as an Associate Professor of Management in 2002. His
research examines the influence of individual beliefs and characteristics on the use of
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information technology. He is also studying strategic and human resource management issues
relatedtoth@ ppl i cati on of technologies in organizat
include Management Information Systems and Strategic Management. [h2008n the

Undergraduate Teaching Award for the College of Business and Behavioral Science. His work

has appeared in journals such aslbernal of Applied Psychologynd theJournal of

Management Information Systeni3r . That cher 6s | nt sieneefiction, and ho
the Utah Utes, driving supercharged Jaguars, and international travel.

Jon Wiley

Dr. Wiley joined the Finance faculty at Clemson University in 208& research interests are in

the area of real estate, covering topics of market efficiency and the role of information in housing
and commercial real estate markdis. Wiley haspublished in leading academic real estate
journals includingReal Estate Economicthe Journal of Real Estate Finance and Economics
andtheJournal of Real Estate ReseardHis current teaching includes Corporate Finance for
undergraduate finance anccaanting majors and Financial Management for students in the
Clemson MBA programln addition to professional activities, Dr. Wiley enjoys spending time

with his family, traveling, golfing, and playing tennis.

Tom Zagenczyk

Dr. Zagenczyk is an AssistaRtofessor in the Department of Management. He joined the

Clemson faculty in2006Dr . ZagenczykO6s resear c-émployed er est s
relationship, social influence, and abusive supervision. He has taught undergraduate courses
including Or@nizational Behavior, Human Resource Management and Business
Communications. Dr. Zagenczyk was awarded the 2008 Graduate Teaching Award for the
College of Business and Behavioral Science. His research has appeared or will appear in journals
including Orgarnizational Behavior and Human Decision ProcessleeJournal of Management
Studies, Human Resource Management Journal, Group & Organization Manageanuktite

Journal of CrossCultural PsychologyHe also enjoys fishing, golfing, watching college sports

and NFL football.

Yanfeng Zheng

Yanfeng Zheng is an Assistantfessorof Management alemson University. His current

research interests revolve arouhd nexus of strategy amdtrepreneurshipSpecifically, he

studies how highech startupsdevglo capabi |l ities through organi z
paper was selectddr theBest Paper Proceedingg Academy of Management in 2004. He was

the recipient of the BKERC Irene M. McCarthy Award for the best paper on the topic of High
Technology and Innovation in 2006. He has also publish#teidournal of Management

Studiesandthe Journal of Businessanturingd two leading management and entrepreneurship
journals. Dr. Zheng has extensive teaching experience in strategic management and

organizational behavior. His significant one (his wife) is Jing Liu, earning her Ph.D. in

Page 52



economics at Cornell Univetgi Dr. Zhengis a super soccer fan but he hurt his kneenwhe
playing indoor soccer in 2006;anately he uses brain more often than leg. Other hobbies
include Karaoke, watching movies and traveling.
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Appendix H: Map of CATF

55 East Camperdown Way, Greenville, SC - Google Maps
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http://maps.google.com/maps?f=q&source=s_q&hl=en&geocode=&q=55+East+Camperdown+Way,+Greenville,+SC&sll=37.0625,-95.677068&sspn=33.984987,76.640625&ie=UTF8&hq=&hnear=55+E+Camperdown+Way,+Greenville,+South+Carolina+29601&ll=34.846124,-82.397418&spn=0.008594,0.018711&z=16

Appendix I: Map of Building Interior

First Floor

to parking
garage

@ Classrooms 70 College of Business and Behaivoral Science Offices
0 Student Use Professional Advancment and

@B Conference Rooms Continuing Education Offices

" Entry/Elevator Small Business Development Center

7 Restrooms © Storage / Mechanical

See next page for second floor
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Second Floor

open to
lobby below

@88 Classrooms 0 MBA Administration Offices
0 GRA offices Faculty Offices

0 Conference Rooms Spiro Institue Offices

" Entry / Elevator © Storage / Mechanical

[ Restrooms
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Appendix J: Apartment Complexes in Greenville

The following pages provide detailed information on a number of apartment complexes in the
Greenville area, including special offers for Clemson MBA students. The map below shows the
locations of these complexes in relation to CATF.

Appendix K provides information on the Greenville public transit system.
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A - Millennium Apartment Homes F - Lofts of Greenville
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C - Verandas at the Point H - The Vinings at Roper Mountain
D - Rosemont at Patewood Apartment Homes | - Carolina Crossing

E - McBee Station Apartments
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Location:

Millennium Apartments

Contact:

221 Fairforest Way

Greenville, SC 29607

Directions to CATF:

864.675.1515

www.livemillenniumapratments.com

Start out going northeast of Fairforest Way toward Global Dr. (Go 0.9mi)

Turn Left onto Laurens Rd/US 276 W (Go 4.3mi)

Merge onto E North St/885 SPUR via the ramp on the Left toward-UZ3/ Downtown

(Go 0.5mi)

Turn slight Right oto Beattie Pl (Go 0.2mi)

Turn Left onto N. Church St/ U9 (Go 0.6)

Take the ramp toward U3 (Go 0.1mil)

Turn Right onto E Camperdown Way 924. Continue to follow E Camperdown Way
(Go 0.1mi)

55 E Camperdown Way is on the Right (0.0mi)

Total of 6.6 miles, approximately 14 minutes from Clemson at the Falls

Millennium Apartment Homes MBA Specials

Apartment Bed/Bath Square Market Price with Price with
Type Footage Price 3% Discount | 5% Discount
Alloy 1bed/1bath 525 $715$735 $694$713 $679$698
studio style
Chrome 1bed/1bath 772 $749$839 $727%$814 $732$797
Nickel 2bed/2bath 1070 $839$899 $814$872 $797-$854
Magnesium | 2bed/2bath 1025 $999 $969 $949
Platinum 2bed/2bath/loff 1244 $1099%$1129 | $1066$1095 | $1044$1073
Steel 3bed/2bath 1309 $1399 $1357 $1329
Titanium 3bed/2bath 1354 $1349 $1309 $1282

*Prices are subject to change*

*3% discount may be applied with current rent special depending on availability.*
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Fees and Deposits:

$557 Application fee
$100i Administration Fee

$10071 Holding Deposit

$225 creditedtollmont hds r ent

Sure deposit $131.25/ waived with
approved credit

Student Furniture Package:

Rental furniture will be available for
residents

Highlights:

Gated entry access

Garages available for housing youneels
Private entry to each apartment home
Easy access to and fror85 and i 385
Close proximity to JL Mann High School

Technology:

Statei of-the-art technology and direct
connectivity

Wireless Internet access in the clubhouse
and on the swimming podleck

Cyber café with computers and printers

Multiple telephone and cable jacks for easier
connections

Kitchen: the place to refuel

Stainless steel sinks with disposal and large,
extradeep bowl and singleever sprayer

Plenty of storage including base aadtis
drawers

GE appliances

Designer pendant lights, expanded
countertops open to living room for
entertaining and casual dinners

Kitchen pantry in every plan
Bathrooms:

Spa showerheads

Radius shower curtain rods
Oversized gardestyle bathtubs
3600 Ilonetswith drawers

Mirrored medicine cabinet

Laundry Area

Washer and dryer in every apartment home
Durable Armstrong tile flooring
Convenient overhead lighting and shelving

Relaxation, Recreating and Fitness

Picnic area for outdoor entertaining

Stateof-the-art fithess center with cardio
equipment

Resortstyle saltwater swimming pool with
water feature

Clubroom with great room with fireplace,
plasma TV and kitchen

Pets welcome; large and small dogs
permitted (certain breed restrictions); pet
walk area
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Arbors at Brookfield

Location: Contact;
782 East Butler Road 864.458.8363
Mauldin, SC 29662 www.alrborsatbrookfield.com

Directions to CATF:
Start out going North East on E Butler Rd toward Gateway Blvd (Go 0.6mi)
Turn Let to take the4385 N ramp toward Greenville (Go 0.3mi)
Merge onto 4385 N (Go 7.6mi)
1-385 N becomes E North St8B5 Spur (Go 0.3mi)
Turn Slight Right onto Beattie Pl (Go 0.2mi)
Turn Left onto N Church ST/ U529 (Go 0.6mi)
Take the ramp toward U3 (Go 0.1mi)
Turn Right onto E Camperdown way/ 924. Continue to follow E Camperdown Way
(Go 0.1mi)
55 E Camperdown Way is on the Right
Total of 9.6 miles, approximately 13 minutes from Clemson at the Falls

Arbors at Brookfield Pricing

Bed/Bath Square Market MBA
Footage Price Student Rate
1bed/1bath 800-950 $635$725 $585-$652

2bed/2bath 10001250 $705$890 $634$801
3bed/2bath 12951400 $875$955 $787-$859
Clemson MBA students will receive a 10% Discount off of market rental rav@dability for

lease term varies monthly based upon occupancy.

Application fee- $50.00 waived for MBA students

Reservation fee$100.00
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Furniture Packages:

1 Bedroom: $175.00

2 Bedrooms: $225.00

3 Bedrooms: $290.00

Furniture packages include ttiellowing:

(Additional bedrooms include the same items as the master bedroom, with the possibility of a
different bed size.)

Living Room Dining Room Master Bedroom
Sofa Dining Room Table Queen Headboard
Chair 4 Dining Room Chairs Frame

Coffee Table Framed Print Mattress& Box spring
End Table Dresser

Lamp Mirror

Framed Print Nightstand

Silk Ficus Tree Lamp

Framed Print
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Software Package:

1 Bedroom: $140.00
2 Bedrooms: $196.00
3 Bedroons: $227.00

The Comfort Software package includes the following:

Each Bathroom

Kitchen & Accessories

Dinnerware & Flatware Set

Glassware & Wine Glass Set

Each Bedroom
Bedspread

Mattress Pad

4 Bath Towels

4 Hand Towels

Cookware Set 2 Sets of Sheets 4 Washcloths
Toaster Cotton Blanket Bath Mat

Coffee Maker 2 Pillows Shower Curtain Set
Manual Can Opener Alarm Clock Wastebasket
Kitchen & Steak Knife Set 5 Hangers Toilet Brush

Mixing Bowl Set Ash Tray

Salt & Pepper Shakers Vacuum

Serving Spoon & Spatula
Brook & Dust Pan
Vegetable Peeler
Wire Wisk
Cutlery Tray

Casserole Dish Starter Packge

Measuring Cup Set Bar(s) of Soap

Trash Can Liners Laundry Detergent

Measuring Spoon Set )
g=p Dishwasher Detergent

Placemat & Napkin Set
Roll(s) of Paper Towels

2 Kitchen Towels _
Rolls(s) of Tissue Pape

2 Dish Cloths
Coffee Pack
2 Pot Holders
Kitchen Trash Can
Telephone Page 62
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Utilities:

Utility Package includes:

Electricity
Water
Sewer
Garbage
Pest Control

Pricing

Plus gas:

1 Bedroom $150
2 Bedrooms $200

3 Bedrooms $250

1 Bedroom Berkshire $250
2 Bedroom Berkshire $300

3 Bedroom Berkshire $350

Utility package with expanded cable: add $75

Utility package with Internet: add $75

Utility package with expanded cable and Internet: add $150

Exampk: 2 bedroom with utilities, cable & Internet = $400

Bi-weekly Housekeeping:

1 Bedroom Weekly $55/Biweekly $60

2 Bedrooms Weekly $65/Biweekly $70

3 Bedrooms Weekly $80/Biweekly $85
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Amenities:

Fully furnished homes and flexible lease
terms

24 haur gated access

Stateof-the-art fithess center including an
aerobics program

Theatre room

Cybercafé

Gaming room

3 sparkling swimming pools

2 lighted tennis courts

Additional Items:

206
250
360

VCR

0
0

0

TV -839.®t and
TV -87.8t and
Stawd-- £32.00

--$21.00

DVD Player  --$21.00

Stereo

-- $34.00

Washer & Dryer-- $40.00

Microwave --$15.00

Vacuum

--$17.00

Iron & Board --$11.00

Answering Machiné10.00

Telephone

-- $5.00

Computer Desk -- $32.00

Desk Chair --$20.00

Sleeper Upgrade +$30.00
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Verandas at the Point

Location: Contact:
201 Carolina Point Parkway 864.254.9047
Greenville, SC 29607 www.verandasthepoint.com

Directions to CATF:
Start out going North East on Carolina Point Pkwy toward Woodruff RAAEC
(Go 0.2mi)
Turn Left onto Woodruff Rd/S@46 (Go 1.0mi)
Turn slight Right onto Roper Mountain Rd (Go 0.3mi)
Turn Left to take 41385 Nramp toward Greenville (Go 0.2mi)
Merge onto 4385 N (Go 4.5mi)
[-385 N becomes E North St8B5 Spur (Go 0.3mi)
Turn Slight Right onto Beattie Pl (Go 0.2mi)
Turn Left onto N Church ST/ U629 (Go 0.6mi)
Take the ramp toward U3 (Go 0.1mi)
TurnRight onto E Camperdown way/ SK24. Continue to follow E Camperdown Way
(Go 0.1mi)
55 E Camperdown Way is on the Right

Total of 7.5 miles, approximately 11 minutes from Clemson at the Falls

Bed/Bath Square Footage Market Price
1 bed/1 bath (Studio) 498 Sq Ft $678-$ 724
1bed/1 bath 882 Sq Ft $843- $933
2 bed/1 bath 1086 Sq Ft $909- $1016
2 bed/2 bath 1162 Sq Ft $939- $1139
3 bed/2 bath 1384 Sq Ft $1,173-$1,431
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Comfort:

Enjoyment:

Direct access, attached and detached garages 1, 2 & 3 bedroom apartment homes

with remotes

Gated community

Flat panel HDTV

Lifestyle strength & cardio center
Onsite tanning center

Resort inspired pool

Storage units

Chil drends pl ay
Sport/Basketball court

Tot lot & Playgrounds

Outdoor fire pit

Community grill

Billiards and other social areas

par Kk

Tray ceilings

Crown molding

Ceramic tile backsplashes
Island kitchens

Built-in microwaves

Walk-in closets

Jetted garden tubs

Separate showers

Private balconies or sunrooms
Plantation blinds

Black appliances

Smooth surface cook tops
Granite counter tops

Wood style flooring

Pendant & track lighting

Full size washer & dryer included

Ceramic tile flooring
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Rosemont at Patewood

Location: Contact;
49 Orchard Park Drive 864.288.6903
Greenville, SC 29615 www.rosemontatpatewood.com

Directions to CATF:
Start out going West on Orchard Park Dr toward Haywood Rd (Go 0.2mi)
Turn Left onto Haywood Rd (Go 0.1mi)
Take the 41385 N ramp toward Greenville (Go 0.2mi)
Merge ono 1-385 N (Go 3.0mi)
1-385 N becomes E North St8B5 Spur (Go 0.3mi)
Turn Slight Right onto Beattie Pl (Go 0.2mi)
Turn Left onto N Church ST/ U529 (Go 0.6mi)
Take the ramp toward U3 (Go 0.1mi)
Turn Right onto E Camperdown way/ 924. Contine to follow E Camperdown Way
(Go 0.1mi)
55 E Camperdown Way is on the Right
Total of 4.62 miles, approximately 7 minutes from Clemson at the Falls

Rosemont at Patewood

Bed/Bath Floor Square Market
Footage Price
1bed/1bath First Floor 700Sq. Ft $625
1bed/1bath Second Floor| 700Sq. Ft $635
2bed/2bath First Floor 937 Sq. Ft $730
2bed/2bath Second Floor| 937 Sq. Ft | $740
3bed/2bath First Floor 1011Sq. Ft | $745
3bed/2bath Second Floor| 1011Sq. Ft | $755

Page 67



Proccessing:

Lease Terms Available: 6-12 months

Security Deposits: $100

Application Fee: $50

Administration Fee: $150

Pet Fee: $250 (1 pet); $350 (2pets)

Two pets per apartment45Ilbs weight limit

Exclusive offer for Clemson MBA students:

Application fee waived ($50)

50% off Administration fe¢$75)

Deposit fee waived with approved credit ($100)

*Residents responsible for Water/Sewer/Trash, Electricity, Phone, Utilities*

Cost for water and sewer is $15.00 per month per person

Cost for trash is $5.00 per month per apartment

Interior Features:

Monitored Alarm System

Fireplace with Mantle

Full-size Washer and Dryer Connections
Wet Bar

Built-in Entertainment Center

Built-in Microwave, Dishwasher & Disposal
Large Pantry in Kitchen

Walk-in Closest

Private exterior storage

Balconies/Patios

Exterior Amenities:

Swimming Pool & Sundeck

1,500Sq Ft fitness center

Car Care Center

Sand Volleyball Court

Outdoor Kitchens

Wireless Internet by the Pool
Convenient Clothes Care Center
Renovated Clubhouse

Business Center with Fax and Copier

PlannedSocial Activities
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McBee Station

Location: Contact;

27 Station Court 864.271.8011

Greenville, SC 29601 www.mcbeestation.com

Directions to CATF:
Start out going East on Station Ct toward E McBee Ave (Go 0.1mi)
Turn Left onto E McBeéve (Go 0.0mi)
Turn Right onto Heldman St. (Go 0.1mi)
Turn Left onto E Washington St (Go 0.1mi)
Turn Left onto S Church St/ U9 (Go 0.4mi)
Take the ramp toward U3 (Go 0.1mi)
Turn Right onto E Camperdown way/ 9@4. Continue to follow E Camperdn Way
(Go 0.1mi)
55 E Camperdown Way is on the Right
Total of 0.85 miles, approximately 2 minutes from Clemson at the Falls

McBee Station

Plan Bed/Bath Square Market
Footage Price
The Picasso | 1bed/l1bath 634sq ft $769$829
The Warhol | 1bed/l1bath 845s( ft $989$1049
The OO0 K lbed/lbath 768sq ft $874$934
The Van Gogh| 1bed/1bath 886 sq ft $1029%$1079
The Rockwell | 2bed/2bath 1188 sq ft $1219%$1279
The Chagall | 2bed/2bath 1194 sq ft $1240%$1300
The Wyeth 2bed/2bath 1338 sq ft $1370$1430
TheMonet 2bed/2bath 1312 sq ft $1270$1330
The 2bed/2bath 1269 sq ft $1260$1320
Michelangelo
The Degas 2bed/2bath 1330 sq ft $1319%$1379
The Matisse | 2bed/2bath 1319 sq ft $1454%$1514
The 3bed/2bath 1587 sq ft $1584%$1644
Rembrandt

Page 69



Processing:

LeaseTerms: 12months or €1 (subject to availability)

Administration Fee: $200 ($100 Refundable for 3 days)

Application fee: $50 per single applicant (neefundable)

Sure Deposit: $87.50 fee for $500 bond and/or %2 month rent *Separate check made out
to SureDeposit*

Pet Fee: $300 50Ib $350 for two pets (Weight limit and some restrictions apply)
Parking Fee: $15 per month per apartment

Water/Sewer: 1 bedroom: $30

2 bedrooms: $35
3 bedrooms: $40

Community Features:

Magnificent downtown views
Convenent downtown location
Unique courtyard and grill areas

24 hour fitness center

Game room with plasma TV

Resort style swimming pool

Free WiFi at the clubhouse and pool
Walking distance to Publix and shopping
Large floor plans with 9ft ceilings
Upgradedcabinets and appliances
Elevators in every building

Monthly resident socials

Valet dry cleaning service
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Other Apartments around

Greenville
Lofts of Greenville
Location: Contact:
201 Smythe Street 864.232.0850
Greenville, SC 29611 www.theloftsofgreenville.com
Caledon Wood
Location: Contact:
100 Caledon Court 864.467.0507
Greenville, SC 29615 www.caledonwoodapartments.com

The Vinings at Roper Mountain

Location: Contact:
230 Roper Mountain Rd Ext 864.297.8899
Greenville, SC 29615 www.easlanmanagement.com/viningsrm/index.html

Carolina Crossing

Location: Contact:
702 Edwards Road 864.244.8803
Greenville, SC 29615 http://simplertimesinsouthcarolina.com

**Y ou may find info on other apartment complexes by searching online
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Appendix K: Greenville Public Transit System

Greenlink

Contact Greenlink:
Phone: 864.467.5000

Email: info@RideGreenlink.com

Webistewww.ridegreenlink.com

Hours of Service:
Weekdays (MF)

5:30am to 6:30pm

Route 1 Only

6:30am to 6:30pm

Routes 2, 3, 4, 6, 9, 11, 12
6:30am to 7:30pm

Routes 8, 10

6am to 10:30am and 2:30pm to 7:30pm
Route 13

Saturdays

8:30am to 6:30pm

All routes except 9 and 13

Routes 9 and 13 do not operate on
Saturday

NO SUNDAY SERVICE

Fares and Transfers

Fares:

Adult: $1.25

Senior Citizen/Disabled: $0.60
Medicare Card Holder: $0.60

Child (under 6 with paying Adult): Free
Student (with School ID): $1.00

20 Ride Pass: $22.50

Transfers:

Adult: $0.50

Senior Citizen/Disabled: $0.25
Medicare Card holder: $0.25

Child (Under 6 with paying adult): Free

Youth (with School ID): $0.25
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Greenlink Bus Routes

£

(

-

AN
Route 6 Anderson R : ,{/ =
(T~
Route 4/ Dunean

Please visit:http://www.ridegreenlink.com/RouteMaps/tabid/55/Default.aspxfor more

detailed route information
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Appendix L: Self-Guided Tour of Greenville
(Prepared by The Greater Greenville Convention & Visitors Bureau)

SELF-GUIDED TOUR

Leaving from the Visitors Center in City Hall: *Listed on National Register of Historic Places
Suggested Walking#si 9, 10, 11, 12, 14, 16, 17, 19, 21,123,b,c,d,e,f,g,h,i,j

Suggesteddriving - #si 1, 2, 3, 4,5, 6, 7, 8, 13, 15, 18, 20

(Descriptions of the destinations on the map are contained in the following pages)

5
) EARLE o1
=

greenville
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ART WORKS ON MAIN AND OTHER UNIQUE THINGS TO DO i Main Street, downtown Greenville
An ongoing efherpersonfénbhgnoé tHownt own & fiiekplorei t wi t h
downtown & find..these Atreasureso

a. The Convention & Visitors Bureau sponsoredfth&@ h o u g h t s . White sthdllinig alang the sidewalk
between the Westin P@net t Hot el to McBee Street, read the fAwords

which are etched in blocks along the sidewal k. Donodt f

b.A Mi ¢ e o fi Thielse scalgtures were done by Zan Wells. This was alsgtaject idea by a local high

school student, Jimmy Ryan, who wanted to do something good for the community so that people would feel

they are in a special platce hat has character and individuality. Based
Goodnight Moona bronzed sculpture of the book and one mouse are mounted on the fountain in front of the

Hyatt Regency hotel and the other eight mice are installed along-alouiestretch of Main Street between

the Hyatt & the Westin Poinsett hotels. Find themonyoumit hat 6 s part of the appeal! O
distributed by the visitors center.

c. Joel Poinsett statug A former statesman and Greenville citizen who helped shape the history of the city.
This bronzed statue was also done by Wells. It is mountdteiCourt Street area at the site of a historic
speech made by Poinsett on behalf of preserving the Union on July 4, 1851. This location is near one of his
namesakes, the Westin Poinsett Hotel. On one of his travels to Mexico, he brought back someszlof the
plants blooming there and this plant is now known as the Poinsettia plant.

d. Shoeless Joe Jackson statiieJoe Jackson began his baseball career in Greenville and went on to play for the
Chicago White SoxA local sculptor, Doug Young, molded this statue of Joe at bat in the lobby of the City

Hall building and later relocated it to the West End. Supporters were able to watch the statue being created

and to actually take part in the process by kneadinglélyetltat the artist used. This li@ze statue is

mounted in the historic West End area at the south end of Main & Augusta streets in what has been named
Shoeless Joe Jackson Plaza. Bricks from the old Comisky Park were used in the base . Alsoptheflocati

the park and grave site are under #20 listed beldvie Shoeless Joe Jackson Museum & Baseball Librarg

located just south on Augusta Street, turn righEi@hd Street at the Fluor Field, home of the Greenville Drive
baseball team. On June 2008, the small redrick home in which Shoeless Joe Jackson lived and died, opened as
a museum for display of items of interass s oci at ed with Jacksonébés personal I i f
Saturdays 10asipm and during evenirnlgome games at Fluor Fieduring baseball season 5:3(B0pm. 864 235

6280. Private tours are available dgypointment.

e. Horsedrawn Carriage Rides in downtowni Fri & Sat 6llpm i weather permitting 1) leaving from the
Westin Poinsett Hotél call 864 2203650 2) leavingrom Falls Park call 864 8762670 3) leaving at Coffee
and Main St call 864 3691411 (also Sun afternoons)

f. Vardry McBee statuei The sculptor for this project was T.J. Dixon of San Diego. The location is at Court

Square on E. Court Street. McBeewas bui | der consi dered by historians to &
constructed 100 buildings in Greenville County and built a textile mill along the Reedy River. He gave land

to four downtown churches, all of which gave $5,000 toward the cost sfahee.

g. Chi | dr e nuagked uBdernedth the Academy Street Bridge and alongside River Street. Roam

through the AABC Garden, 0 where plants take you on a Vi
For est 0 odizkdeHarsel & Gretdittltdage, and t he fiStorybook Gardeno o
of Peter Rabbit and The Secret Garden. Science gardens help children explore the geology, ecology and plant

and animal life of the regionactually see cotton growing.

h. Charles Townes state - Created by sculptor Zan Wells, this statue sits at Townes Square, just outside the
RiverPlace complex at Camperdown Way and Main Street. Townes was a Greenville native who attended
Furman University. He was attending a conference in Washington, BdQvfaile sitting on a park bench in

1951 he concocted the basic idea for the laser. The statue depicts this situation when this idea came to him

and he wrote it down in his notebook. Townesd work on |
in physics in 1964.
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i. The Nathanael Greene Freedom Monument American Revolutionary War General under George

Washington and was commander of the entire Southern army. He is credited with American victories in
Cowpens and Guilford, NGGr eene i s believed to have been the inspira
team was T.J. Dixon and James Nelson of San Diego.

j. Sterling High School Monument- Sterling was the first black public high school in the county and is the
alma mater ofmany prominent Greenvillians. The statue depicts tweslife students walking down school
stairs. The sculptor, Maria Kirb$mith, stated that the depiction shows that despite hard times, the faculty,
staff and students triumphed.

1. BEATTIE HOUSE*

8 Bennett Street

The Beattie house was built in the 183006s bstyeFountain |
house were added as the family grew in size. The house has been moved twice and is occupied by the Greenville

Wo man és Clothb publiOy appointmeiit864 2339977. Free.

2. BI-LO CENTER

409 E. North Street

TheBiLo Center is the Upstateds premier sports and enter:
grocery chain after a contract was signed with them. This comsplets from 2,500 to 16,000

www.bilocenter.com

3. BOB JONES UNIVERSITY MUSEUM AND GALLERY

1700 Wade Hampton Boulevard on the campus of Bob Jones University

One of the most highlyecognized collections of religis art in America, featuring 30 galleries displaying
European sacred art from the XllII through the XIX centuries. Open-Bugs.25 p.m., except Dec. 285, Jan. 1,
July 4, and Commencement Day in early May. Admission. Children must be 6 yrs. dir ehddvju.edu/artgallery/

4. CHRIST EPISCOPAL CHURCH*

10 North Church Street

The church, organized in 1820 by summer residents from the Charleston area, was the first church of any
denominatiorformed in the village of Greenville. The original sanctuary on this site was located in the area of the
circular fountain and flowerbed. The cornerstone of the present structure was laid in 1852. The church is designed in

a modified Gothic style withagrci f or m shape. The spire rises 130 feet.
place for some notable | eaders including a former govel
Father of Greenville. d | n an DiOhe BaptisBRrasbytgreavaand Methaddt f or t h i

churches. His son, William Pinckney McBee, gave land for the Catholic Church.

5. EARLE AND JAMES STREET HISTORIC DISTRICT*

Earle and James Streets (N Main Street area)

The large home at 310 West Earle Strg¢hitehall, is the oldest house still standing in Greenville. It was built in

1813 as a summer home by Charlestonian Henry Middleton who had purchased the land from Elias Earle.

Mi ddl et onb6s home in the | ow couneodfthe BarbadianMiyldafl et on Pl an:
architecture which takes advantage of summer breezes. It is a private residence occupied by a descendant of Elias

Earle. The marker in front of the house gives its history. The home at 107 James Street is one of the oldest homes
Greenville with dates varying from 18101826. There are no records available to establish the actual date of

construction.

6. GREENVILLE CULTURAL EXCHANGE

700 Arlington Avenue

Containsatreaswter ove of history aboiwhoGoseoWwitheldOsi byaskfiesad:
first black librarian, first black school superintendent and memorabilia of the Rev. Jesse Jackson Jr. Callifor hours

864 2329162.
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7.GREENVILLE ZzOO

Washington Street in Cleveland Park

Enjoy the park facilitie as well as see the wildlife from around the world, which is displayed in naturahpen
exhibits. Open daily 10am.: 30 p. m., except Thanksgiving, Chr-i st mas a
30001 www.greatergreenville.com/city services/zoo.htm

8. HAMPTON-PINCKNEY HISTORIC DISTRICT*

Hampton and Pinckney Streets

This area, called fold money, 0 chidres buittheird\amesbhgre. Vier dr y Mc B «
ol dest house at 21 Pinckney was built by William Pinck]
in this area date from the turn of the century and represent Victstignarchitecture. There are asame

bungalowstyle homes in the area.

9. HERITAGE GREEN

College Street

This | and was owned by Vardry McBee. He gave it to the
would be schools in Greenville. In 1855 the land and building were occupibe IBreenville Baptist Female

Coll ege, which became the Womands Vhoe n etghee oVWo nfraunrdnsa nC oU nl |
moved to the new Furman Campus north of the city, Furman planned to dafidh&hen the original deed was

checked, havever, Furman found that the land had to be used for cultueluarational purposes or it would revert

to the McBee family. As a r es uHaritage Greaha ocdtedatithds sifeidhes i ght e
Greenville County Library, the Greeilie Little Theatre, theGreenville County Art Museum, which houses the

finest collection of Andr &he Updguetty Histary Museting Atwood St depicts n t he
the history of this area, and the Museum & Gallery thaelbasitsf r om Bob Jones Universityods
religious art and artifacts. Future development at this siteincludee Chi | dr endés Museum

10. HUGUENOT MILL AND MILL OFFICE

W. Broad Street

Greenville Countybs textil e irenndtbuslttinrthe cith &f Graemville umtii 1 8 2 0; h o
the 18706s. The Huguenot Mill was built in 1882 and ad:
Eventhough it was located along the Reedy River, it was afteal plant. This building is alassic example of

adaptivereuse. Inside this building, along with some business offices, is a pictorial display depicting the history of

textiles inthe area. The small separate building was the office for the mill.

11. JOHN WESLEY UNITED METHODIST CHURC H*

Intersection of Court and Spring Streets

Built between 1899 and 1900, this tstry brick cruciform structure represents a local version of the Gothic

Revival style in church architecture. It began officially in 1866, but the Reverend J. R. Roselddd, a v e

P r e a aniddimself a slave, was preaching before the War Between the States. He started not only this church but
also 17others in Greenville County and over 40 churches in the Upstate area of South Carolina.

12. KENT MANFACTURING BUILDING*

E. Court Street

Formerly the American Cigar Factory and later Stone Manufacturing, this building was originally built around

the turn of the century to diversify Greenvillebds econ:

13. KILGORE -LEWIS HOUSE*

560 AcademyStreet
This historic house, the home of the Greenville Council of Gardens Clubs, is used for meetings, weddings and
receptions. It is an example of the homes of the elite

One of the originasprings that provided a water supply for Greenville is located here. In the lower garden area
behind the spring is a sensory garden designed for the blind. The house is open to the publididion10:00
a.m.to 2:00 p.m. Admission. 864 233020.
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14.MANSION HOUSE

120 S. Main Street @ W. Court Stree{now the site of the Westin Poinsett Hotel)

I n the early 180006s Greenville became a summer resort,
escape the heat, humi diuedyhe eoasthl swamps afidwasahouglt to cawde maldnia. p | a g
Summer residents were important to Greenville by helping to settle it down and by bringing with them their ideas,

their customs and their religiomhe Poinsett Hotel, named for famous South Camntidioel Roberts Poinsett who
introduced the Poinsettiaplanto t hi s area from his travels in Mexico, Ww
Mansion House and is-thapedbecausét too was built around the corner of the Town Square. This hotel was THE

hotel in the Upcountry for mangears. People would travel miles out of their way to stay there. When guests paid

their bills, they received scrubbedins and ironed paper moneycange.

After completion of a $20 million restoration, The Westin Poinsett Greenville hotel is now located at this site and

has reclaimed its position at the center of Greenvill e
Also, across Main Street from the Bbis the former Carpenter Bros. Drugstore, which was operated by the same

family since 1883. These owners are retired now and the drugstore has now been closed. The present owners have
retained some of the former charm and memorabilia.

15. MUSEUM OF CONFEDERATE HISTORY - 15 Boyce Ave

The Confederate Museum is owned and operated by th8.18. Volunteers, Sons of Confederate Veterans,

Camp #36, in memory of the 250,000 Confederate Soldiers killed during the War and in honor of all of the
Confederate Sdiers who answered the call to duty. It features a collection of artifacts and memorabilia. Open Mon
& Wed 10arm3pm., Fri. 29 p.m., Sat. 10 a.n% p.m., Sun. 1 p.nb p.m. Free. 864 429039-
www.scaevah.com/16thregiment

16. OLD TOWN SQUARE (now Court Square)

Main Street between East and West Court Streets

The original Town Square for a settlement was begun by
11,000+ acres of land and laid out a pland settlement that he called Pleasantburg. In 1786 an ordinance

established a new County named Greeneville County. Historians have searched for the reason for this name for
yearsand now feel that it was named after the Revolutionary War hero, Natl@amrgegle, who was George

Washi ngowntdbesr n commander, since ther e Gwengllewasonghet ra fieo
trade routes between the mountains and the coast. If you can picture western movike whemoys rode into

town on aSaturday night, you can picture early Greenville.

17. PEACE CENTER FOR THE PERFORMING ARTS

Corner of Broad and Main

The $42,000,000 Peace Center opened in 1990 and gets its name from the Peace family who made a substantial
contributionto the facility. Included in this complex are the Peace Concert Hall which seats 2,111, the Dorothy
GunterTheater with seats 402 and the amphitheater along the Reedy River, which seats 1,500.

Support facilities for both the theatres were part of th@hésindustrial complex. The Gunter Theatre is the

small er theatre and backs up to a 19206s building; the
Between the two theatres is the old coach factory building, buitln8d0 0 6 s, t h aadnd cardadjes. Ther g o n s
entire inventory was shipped out for use during the Civil War. It now houses a restaurant and a cabaret theatre in

what was the blacksmith shop of the coach factory. On site also is an open pavilion, which was the paint shop of the
crach factory. I't |l ater became t hiewvmpeacacekmecdrgur i ng home of

18 PETTIGRU HISTORIC DISTRICT*
Washington, Williams, Pettigru, Broadus Streets

This land was owned by James PettigryBoe, a professor at Fur man University
son of the second wealthiest cotton planter in South Carolina. Lots began to be sold in this area around the turn of
thecentury, and the area became aksts coming irdosGreanvilke wuiltthein ey 6 bec

homeshere.Located at 104 Broadus Street, on the corner of Williams and Washington streets, is a Victorian style

home fromt he | ate 18906s. This home was buil t té#tiyeofthewi s W. F
home of earlytwentieth century industrial leaders of Greenville. Parker gained considerable fame for his expertise in
re-organizingcotton mills and, eventually, owned the Lewis W. Parker Cotton Mill Company. This building is now

the home othe Poinsett Club.
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19. FALLS PARK ON THE REEDY AND FALLS COTTAGE

S. Main & Augusta StUpper & Lower Falls of the Reedy Riveri Located behind Falls Cottage864-467-4355

This property is owned by the City loefd Grienecnevitlhlies ainsd tih
where Greenville was first settled. In 1758, Richard Pearis, a trader from Virginia, came into Cherokee Nation land

to trade with the Indians. In 1768 Pearis and his family moved to this area that was known as the Great Plains of
SouthCarolina. Today this area is the Falls Park on the Reedy in what is now downtown Greenville. Some
historiansbelieve this name came about due to the growth of the reeds along the banks of the river. Along the river

Pearis builta trading post, a samill and, near the falls, a gristmill. Other than the Indians, Pearis became the first

land ownet hr ough hi s son George whose mother was Pearisobds (
this transfer ofand, Richard Pearis became a Tory. Bgithe American Revolution the Patriots destroyed his

property.The power generated by the waterfalls continued to encourage the building of factories and mills. In the

park area, there are markers depicting some of the history that developed in this area.

Here, too, was the Arboretum of Furman University. Old steps can be seen leading into the park from the

former Furman campus which is now County Square and t h
nine-monthresidential school dedicated to arts education for high school juniors.

The City of Greenville has completed a $12.5 million overhaul of the park which makes it the lifeblood of the city.

The Liberty Bridge spans the waterfall and is a-ofie-kind bridge, designed by Miguel Rosales. It is a curved

suspension bridge which allows pedestrians to enjoy a spectacular view of the falls and gardens. It is 355 feet long,

hasa horizontal curve of 214 feet, and a three percent incline from east to west. The 90 foot towers angle

downstream and weigh 26 tons each. There are also public gardens, amphitheaters, a café, walking promenade that
includes some a ridtrails. tAstiie erdrancedol the parkatimerk is & new sculpfeadls, Lake,

Falls- which was done by artist Bryan Hunt. The sculpture depicts a waterfall, frozen in time and space. It captures
amoment as water cascades from an imagined source imwagimed ledge before rippling further to the base.

20. ASHOELESSO JOE JACKSON MEMORI AL PARK AND GRAVE SI T
Located in Historic We s Brya@iSteeetoff/FendletendseetBr andon Mi | |

Historic West Greenville was incorporated as a townshi®2b and became the central core for the great textile
industrial boom of the early 1900s. The industri al cot f
from the Civil War. Collectively, the mills brought the American working class togéthehat evolved into a

basebalkra. Mill workers by the thousands once swarmed out of drudgery, when the whistles blew on Saturday
afternoonst o t heir village ballparks to eBASEBALLITexéle t hr i | | of
baseball ppduced thévaseball legendi Shoel esso Joe Jackson. A park was bui
where he played ball. Higrave is located at Woodlawn Memorial Park, Wade Hampton Blvd. Fans leave mementos

such as baseballs, photmsd personal meages.

21. SPRINGWOOD CEMETERY & CONFEDERATE MONUMENT

Between Church Street and Main Street

Springwood Cemetery began as a family buri a-inlagr ound f ol
lived with him and had beautiful formal gardens behind thesh. She so loved her gardens that she wished to

be buried there. When the family moved from the site, this became a public cemetery. Also, mounted at this site is

the Confederate Monument, honoring veterans who served during the Civil War.

Just past thimonument at the intersection of Main and Academy Streets Wanéviuseum, 430 N. Main

Street,in the American Legion building. Displays include actual war artifacts from the following eras: The

Revolutionary War, The American Civil War, The Spanish/Anger War, WWI, WWII, Korea, Vietham, The

PersianGulf. Open to the publi¢ Sat 10ani 5pm, Sun 15pm. Private tours can be scheduled. Free. 8642000

22. WEST END HISTORIC AREA, THE WESTEND MARKET*

South Main Street at Augusta Street

I n the sl80r0edas wehs call ed Greenvill eds second downt own.
where the people of the city could get their daily necessities. In 1994 the City of Greenville meticulously renovated

the Alliance Cotton Warehouse into The Weasd Market, 1 Augusta Street, which contains shops and restaurants.

Note: The Greater Greenville Convention & Visitors Bureau;3830461/1800-717-0023, from information obtained through different
sourcescompiled the information contained in théur. This organization cannot & does not guarantee the accuracy of all the facts therein.
Hence, naesponsibility for it can be, or is, assumed.
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