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In the context of our course, critical thinking refers to:

➕an understanding of how ambiguity in art and literature can be   
variously interpreted and how to make use of this ambiguity to 
develop an argument and to challenge arguments developed by 
others

➕ an understanding of how art and literature raise ethical, moral, 
philosophical, and religious questions and how to engage with these 
questions especially when doing so requires that we have to 
challenge our own beliefs, ideas, and perspectives

➕ the ability to compare and contrast art forms and texts 

➕ the ability to analyze texts as well as our own responses to them

➕ the ability development and communicate arguments effectively 
in classroom discussions and in formal writing. 
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➕ Objective
Recognize and implement
strategies of argumentation to 
produce clear textual 
interpretations 

CT Artifact: Exams
You will take two in-class exams 
in small groups of 2 or 3. You 
will be asked to extrapolate from 
multiple course readings and 
discussions and to offer textual 
analysis or to determine critical 
flaws in the logic of another 
critic’s analysis.
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➕ Objective
Identify or extrapolate connections among texts 
and contexts and their relevance to us today 

CT artifact: Cultural Artifact
You will locate and analyze an artifact from the 
past 25 years that addresses a question raised by 
one of our course texts. Your artifact may take 
almost any form, including but not limited to: a 
political article, an advertisement, a legal 
document, a photo, a film, a rap song, a college 
prospectus, a website, or another work of art. The 
artifact may quote directly from the text or raise 
a common concept or moral quandary. You will 
submit the artifact along with a 2-page analysis 
of how the text bears on your artifact.



“The class is a lot of discussion and critical thinking based instead of memorizing 
and repeating. I think this was beneficial to my engagement in the class.”



➕ University Presses Don’t

Publish the College Newspaper
Publish the Alumni Magazine
Publish or Edit Student Writing
Print Course Packs
Offer Print Services
Publish Websites
Offer Design Services
Oversee University Branding Standards
Issue the University’s Press Releases









US, UK, Canada, the Netherlands, 
Germany, Switzerland, Malta, Turkey, 
Israel, UAE, Pakistan, Taiwan, Hong Kong, 
New Zealand, Australia, Malaysia, and 
Singapore 

AVAILABLE IN 
LIBRARIES 
WORLDWIDE

Also available on 
JSTOR Books









Invitation to 
Collaborate: 

Call for 
Contributions
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