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STUDENT HEALTH SERVICES

LIVE WELL. LEARN WELL.

SPRING 2019 HIGHLIGHTS

PRIMARY ACCOMPLISHMENTS

e |Launched non-student access to the MyHealth-e portal

e Worked to develop department-wide policy on services to victims of interpersonal violence

e Worked with Beckman Coulter, Henry Schein and Sam Young to get a new DxH 600 Coulter analyzer and interface in the lab

e Billing and Insurance Administrative Assistant, Tara Williams, accepted into the Oconee Leadership Program
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OUR CUSTOMERS TELL US:
“The staff are incredibly helpful
and friendly, it makes the clinic feel
like a safe spot to go to for help.
There isn‘t an uneasiness that you
feel at other practices or hospitals.”

“I was very pleased with my
multiple visits. They were able to
get my lab results in quickly and
were able to provide explanations
and answers to my problems.
They helped me head in the right
direction with my life.”

“When | have come for CAPS it has
been efficient and reliable and the
professionals | work with have been
great.”

“They worked very quickly and
made sure | had all my questions
answered before | left.”

ADDITIONAL ACCOMPLISHMENTS

o Immunization Compliance: 99.74% of students in compliance with medical clearance requirements
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HEALTHY CAMPUS HIGHLIGHTS

Launched marketing campaigns focused on the following topics: general well-being, sleep, cold vs. flu, antibiotic misuse
and resistance, sexual responsibility, safe spring break, body image/over-exercising/eating disorders, Meatless Monday,
consent and healthy stress management for final exams

Developed a new campaign focused on vaping and e-cigs (like Juuls) that expanded upon our current Tobacco-free
Campus campaign

Continued promotion of the campus-wide Celebrate Safely campaign (partnership with Student Affairs and Athletics)

Developed the Empathy Workshop Series that was launched in spring 2019 and consisted of three sessions:
1.) self-empathy 2.) empathy towards others and 3.) communicating empathy; 15 student participated, and series will be
offered again in fall 2019

The Peer Body Project launched in spring 2019; four undergraduate women went through the pilot series in March, and we
received positive feedback from the group

The Alcohol and Other Drug Creative Inquiry Team won first place in the digital poster section of the spring 2019 Focus on
Creative Inquiry Poster Forum with their submission on prescription drug misuse

Final results for the first AASHE STARS report, completed in fall 2018, was made public in February — Clemson University
received a Silver rating; the STARS rating system will provide a framework for Clemson University to measure progress,
communicate success and identify areas for growth

TIGERS TOGETHER:

Trained over 100 advocates

Tigers Together, CAPS and Athletics co-presented the athlete-specific Tigers Together Advocacy Training at the first ACC
Mental Health and Wellness Summit in Durham, NC

Hosted the fourth annual Out of the Darkness Suicide Prevention Awareness Walk through the American Foundation for
Suicide Prevention in March 2019 and raised over $16,000

ASPIRE COMPLETION RATES:

Total of 288 transfer students completed Aspire in spring

Completion rate: 88%

ASPIRE STUDENTS TELL US:

“The information presented is extremely relevant and important for students, who may not already know these things, to learn.’

“The Aspire Facilitators were awesome and thorough in presenting and conveying the information.”



