


The Inception of an Idea
- Moving to Pickens County with an elementary-aged 

student

- Discovering that 73% of students at my son’s school 
were on the free or reduced lunch program

- The track record of other such programs (we 
specifically spoke with representatives from Arena 
Stage in D.C. and Greenville’s South Carolina 
Children’s Theatre)



The sometimes selfish nature 
of a career in the theatre

- So often our students are concerned about the “what’s 
in it for me” moments.

- Taking one’s craft and redirecting it into service
- Takes them out of themselves
- Reaffirms the real mission of theatrical performance: 

the telling of stories for the audience



The NEED is evident HERE
HOMELESSNESS

During the 2011/12 school 
year in Pickens County 
Public Schools, nearly 1,500 
students were homeless.

75% of homeless children 
perform below grade level in 
reading.

FINANCIAL HARDSHIPS

The link between low 
income families and the 
need for literacy and 
reading initiatives is well 
founded in national 
research as well as 
anecdotally.





Language Deprived Society
Regardless of Income

- Across the board, our 
children are language-
deprived.
- Read less
- Talk less
- More time with 

electronics

- Language-rich 
environments
- This has nothing to do 

with income
- Children in situations 

where spoken word 
receives attention, 
typically are billions of 
words ahead of those 
born into language-
deprived environments 
by age 3.



Access to Books
Many families facing financial hardships:

- do not have the money to invest in reading 
material

- may not understand how public libraries work (i.e. 
that they are free)

- may not have transportation to and from the 
library

- may feel that potential late fees are cost prohibitive 
(those dollars and cents have value in milk and bread)



What we have learned
- We were able to gather a great deal of information from 

Amity Buckner of First Steps Pickens County and Callie 
Boulware from Reach Out and Read Carolinas
- There is no perfect age to start such a program … just start!
- Due to brain development, ages 3 and up are ideal for 

theatrical literacy engagement
- Students who do not achieve basic levels of reading 

proficiency may never fully participate in society, may 
struggle with unemployment, may exhibit potential anti-social 
behavior

- Reading to children of any age helps them become better 
readers, listeners and students by building language skills and 
gaining knowledge



We are RELATIONAL PEOPLE
Theatre people are in the business of communicating, storytelling and 

exploring humanity.

This is a perfect way to use that drive to connect and help area youth 
develop trusted relationships and nurture self expression.



Our Approach
- Mainly we have been partnering with a 4K classroom

- In SC, 4K classrooms are open first to children who are 
described as vulnerable or high risk)

- Reading stories
- Creating engagement activities for each story we 

share.
- Providing copies of all books we share (this is how we 

used most of our Service Learning grant monies)
- Engaging at home (take home activities, “Ask me 

About” stickers)



Our Stories and Activities

In Class:
Movement work/
How do animals 
move?

Take home:
Who are you in your 
family?



Goldilocks and The Three Bears

In Class: Costume
Acting out too hot/
too cold/just right

Take home: Closet costumes



Are You My Mother

In class:  Making inferences
Momma/baby search

Take home: Conversation starter



Multilingual Engagement
- Skippyjon Jones and If You Give a Pig a Party 
(English/Spanish)



Additional Initiatives
- Students as storytellers
- Introduction videos



- Flat Stanley project
- Dr. Seuss valentines
- The Week of the Young Child (April 11 – 18)
- Public domain nursery rhyme recordings
- Letters to parents
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