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Executive Summary

The initial watershed partnership that led to the creation of the 
Florence Darlington Stormwater Consortium (FDSC) began in the fall 
of 2008 and was officially adopted in November 2009 with the signing 
of a joint resolution by officials from the City of Florence, Darlington 
County, and Florence County.  The group has welcomed three additional 
community partners in recent years with the City of Darlington joining in 
the 2013-2014 reporting year and the Town of Timmonsville and Town of 
Quinby joining in 2015.

Mass media continues to be an area of emphasis for FDSC outreach 
efforts. Building on the strengths of the 2014 and 2015 WBTW/Carolina 
Yards Campaigns, a similar 7-month campaign was launched in May 
of 2016 which followed the care of a single stormwater pond through 
the growing season showcasing easily adoptable and low cost best 
management practices. The 2016 campaign resulted in 1,833,000 gross 
impressions. Campaign elements included:

• Statewide Stormwater Pond Maintenance Commercial
• Monthly topic-based educational spot
• News segment (aired during 6PM News on the first Friday of the 

month and during the 8AM News on the following Saturday and 
Sunday)

Working toward increasing the number of demonstration sites which 
raise awareness regarding the impact of stormwater as well as best 
management practices, the FDSC worked with the Wedgewood 
subdivision in Florence County to install sixty linear feet of wetland 
carpet paired with the “Vegetated Freshwater Shorelines” sign.  A 
shoreline planting paired with an interpretive sign was also incorporated 
into the Stormwater Pond Field Day of the Spring 2016 Master Pond 
Manager Course held at the Dr. Eddie Floyd Tennis Center. A new 
practice, the downspout planter box, can now be viewed in three 
Florence locations.  These decorative planters connect to downpouts, 
functioning as miniature rain gardens that utilize rooftop runoff as 
irrigation.  

As we look toward 2017, the FDSC will continue to work toward having 
more stormwater best management practices in the ground.  We also 
hope to engage more education partners in water resource protection 
efforts.

FDSC Coordinator Terasa Lott is a 

Water Resources Agent for Clemson 

Cooperative Extension. Terasa 

holds a B.S. in Biology and an M.Ed. 

in Secondary Education with a 

concentration in  Natural Science.  

She holds several certifications 

including Master Naturalist, Master 

Gardener, Certified Stormwater 

Plan Reviewer, and Certified 

Erosion and Sediment Control 

Inspector.   Terasa’s professional 

interests include  porous pavement, 

use of rainwater for irrigation, 

and environmentally friendly 

landscaping.   
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Planning and Evaluation

Each year, FDSC members develop an adaptive education plan using approved TMDLS, the 303(d) List of 
Impaired Waterbodies, feedback from stormwater professionals, and knowledge of local behaviors/issues. This 
same process was utilized in the development of the Strategic Planning Document to meet the requirement 
of the MS4 General Permit which became effective January 1, 2014.  A survey was generated based on the 
information above and distributed through the FDSC listserv.  Results were then used as a jumping off point to 
identify the pollutants of concern (POC) and corresponding goals and objectives, audience, message, methods 
of distribution, and evaluation.    The two pollutants of concern selected by the Consortium and corresponding 
high priority issues are outlined in the table below.  The complete Strategic Planning Document for this permit 
cycle is available in Appendix B. 

Results of the 2013-2014 Telephone Survey were also used to direct outreach priorities, especially in terms 
of outreach type/format. A large emphasis is placed on mass media in the form of television, newspaper, 
and internet given those were the most popular responses in terms of pathways for receiving educational 
information.

POC BACTERIA
NUTRIENTS 

(Parameter - Dissolved Oxygen)

Issue 1 Disposal of Pet Waste Fertilizer Practices

Issue 2 Disposal of Fats, Oils, and Grease Yard Debris Disposal/Management

Issue 3
Urban Runoff (See 6.1.7 of Black Creek 

TMDL)
Urban Runoff (See 6.1.7 of Black Creek TMDL)

The FDSC uses a diverse set of program assessment tools which provide information on exposure/increased 
awareness of stormwater/watershed related issues.  These include: 
• Number of people participating in programs/workshop
• Pounds of material collected 
• Average anual daily traffic (AADT) 
• Readership
• Listening audience 
• Impressions provided by media company or Google Analytics 
• Program evaluations/surveys
• Information entered into the online activity database
• Carolina Clear telephone survey conducted once per permit cycle

Overall, strengths of the FDSC outreach program include:
• Strong mass media presence which allows for stormwater messaging to reach a large and diverse audience  
• Dedicated education partners that incorporate watershed protection/stewardship into their programming
• Demonstrated positive behavior change in the area of pet waste disposal 
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TOTAL OUTREACH ACTIVITIES AND  
TOTAL NUMBER REACHED (estimated)• The 2016 WBTW/Carolina Yards Partnership 

showcasing pond best management practices 
resulted in 1,833,00 impressions in the Myrtle 
Beach-Florence market.

• A new small-scale stormwater best management 
practice was launched in Florence to pique 
interest for a community grants program to be 
launched in 2017. Three downspout planters 
were installed in highly visible locations in the 
summer of 2016.  In addition to serving as 
stormwater management tools, these attractive 
additions to the urban landscape can also 
support pollinators.

• Participants of the Spring 2016 Master Pond 
Manager Course visited two ponds in the Pee Dee 
for hands-on field day experiences in storwater 
pond and recreational pond management.

• Sixty feet of wetland carpet planted with Swamp 
Rose Mallow, Soft Rush, and Pickerelweed was 
installed along the shoreline of a pond in the 
Wedgewood subdivision.  This demonstration 
aims to promote the benefits inlcuding shoreline 
stabilization, water quality protection, and 
wildlife habitat.

• Rainwater harvesting is gaining recognition 
through Consortium events.  11 barrels were 
installed in public locations as a result of the Rain 
Barrel Art Review and 27 barrels were purchased 
for residential settings through the Consortium’s 
rain barrel sale.

2016 Highlights

1. Television: 

2. Radio: 

3. Internet and Social Media: 

4. Billboards: 

5. Publications: 

6. Outreach Materials: 

7. Public Events: 

8. Presentations: 

9. Workshops, Summer Camps, Outdoor Tours: 

10. Trainings and Certifications: 

11. Community Cleanups: 

12. Storm Drain Marking:  

13. Installations/Demonstrations: 

14. Other Public Involvement Activities: 

Impact Summary
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Community Partners

The Florence Darlington Stormwater Consortium includes representatives from all of the regulated Small 
Municipal Separate Storm Sewer Systems (SMS4) communities in the Florence Urbanized Area.  Through the 
Consortium, these representatives work together to maximize the efficiency of stormwater education and 
outreach efforts in the Pee Dee region of South Carolina.  

Local SMS4 Consortium Representatives
SMS4 Representatives

City of Florence Michael Hemingway, Malcom Cook

City of Darlington Howard Garland, Lisa Challian-Rock

Darlington County Terri Cribb, Paula Newton, Wayne Yarborough

Florence County Woody Powell, Brian Hicks, Jamie Sawyer

Town of Quinby Represented by Florence County via IGA

Town of Timmonsville Mary Bines
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Education Partners

The Florence Darlington Stormwater Consortium partners with a variety of organizations including government 

agencies, non-profits, and businesses who value water resource protection.  These partnerships allow the 

Consortium to reach a larger and more diverse audience than any single entity acting alone.  
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Mission and Goals

“For many of us, water simply 

flows from a faucet, and we 

think little about it beyond 

this point of contact. We have 

lost a sense of respect for the 

wild river, for the complex 

workings of a wetland, for the 

intricate web of life that water 

supports.”

~Sandra Postel

MISSION STATEMENT 
To enhance water resource protection and 
stewardship throughout Florence and Darlington 
Counties through stormwater education, public 
involvement and outreach, and by fostering 
partnerships with local governments, citizens, 
businesses, schools, and organizations to support 
healthy waterways.

• Maximize efficiency of stormwater education efforts in the upper 
Pee Dee region of South Carolina by using a regional/watershed 
approach.

• Develop and implement a cohesive education strategy that 
addresses the range of stormwater pollutants using a prioritized 
approach that capitalizes on local training resources. 

• Foster and expand upon citizen involvement in stormwater 
management through this effort’s education and participation in 
programs.

• Encourage behavioral change towards improved environmental 
protection and awareness through stormwater education.

• Facilitate collaboration among local organizations interested in 
watershed-related education to best meet the educational needs of 
the local communities and their public.

• Through partnership with MS4s, leverage local education resources 
and organized outreach programs to meet the NPDES Phase II permit 
requirements for public stormwater education and outreach to 
achieve greater water resource protection.

• Actively participate in collaborative stormwater education that can 
be presented and applied in South Carolina and nationwide.
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Annual Report  
of Activities Format

The annual report is a comprehensive document that provides a summary of all stormwater related public 

education and outreach activities carried out by the Consortium during the January 1, 2016 - December 31, 

2016 reporting year.  Please note that some dates may include previous or future reporting years due to varied 

reporting time frames. 

Information included in the annual report is obtained from an online database.  Consortium members contribute 

to the database throughout the year as activities are conducted.   

 

The report delineates between two basic activity categories: public education and public involvement.  Each 

activity includes information about the following: lead provider, supporting partner, activity description, date, 

number of impacts and target audiences.  Due to space limitations, target audiences have been abbreviated 

throughout the report and are identified in the table below. 

Target Audience Abbreviations
Abbreviation Audience Abbreviation Audience

R
Residential  

(Homeowners and Renters)
DIS

Directly Involved and Supervisory Staff 
(Stormwater Managers, Maintenance, 

Facilities, Groundskeepers, etc.)

YT K-12 Students/Youth SP Stormwater Pond Managers

HE Higher Education Students LD Landscape Contractors, Nurseries

E Teachers/Educators CR Commercial - Restaurant

EA
Elected and Appointed Officials  

and High Level Staff
P Pet Owners

T
Technical (Engineers, Developers, 
Contractors, Landscape Architects)

“In an age when man has forgotten his origins and is blind even to his most essential needs for 

survival, water along with other resources has become the victim of his indifference”

~Rachel Carson
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Public Education

2015-2016 MEDIA CAMPAIGN: SHORELINE MANAGEMENT SOLUTIONS FOR HEALTHY WATERWAYS

In order to connect residents to information and resources, and in support of widespread efforts focused on 

nutrient and shoreline management, Carolina Clear filmed our latest media campaign along the shoreline of a 

pond in South Carolina. With assistance from an animated water drop, the commercial seeks to educate viewers 

on five simple actions to protect lake and pond health:

1. Raise mowers and mow less often along the shoreline.

2. Create a fertilizer and herbicide-free zone around the full perimeter of your pond.

3. Plant pond-friendly and native plants along the shoreline to prevent erosion and bank loss.

4. Do not feed Canada Geese, as high fiber foods like bread upset their simple digestive system and encourage 

them to break their natural migration pattern.

5. Be responsible about stormwater runoff up-gradient of your pond by soil testing and fertilizing only as 

recommended for plant growth.

Screenshot of commercial featuring Guinn Wallover, Charly McConnell, and Daniel Dixon.



6
PUBLIC EDUCATION
January - December 2016 Annual Report

Public Education

2015-2016 MEDIA CAMPAIGN: SHORELINE MANAGEMENT SOLUTIONS FOR HEALTHY WATERWAYS

With partnership efforts across the state that include shoreline stabilization workshops and demonstrations, 
Master Pond Manager hybrid course, SC WaterWays fact sheets on shoreline vegetation and resident Canada Goose 
management, floating treatment wetland demonstrations and videos, and the Stormwater Pond Conference, 
Carolina Clear sought to highlight these to interested viewers by offering assistance and directing viewers to 
www.clemson.edu/carolinaclear. 

The all Clemson acting crew arranged plant materials along the shoreline while Guinn Wallover, Extension Agent, 
conversed with our animated water drop about best practices. The commercial was tested before release to 
evaluate its impression on 50 South Carolina viewers; feedback included the following: 

• The majority of viewers perceived this as an environmental protection piece, and not solely about pond 
health.

• Approximately 75% of respondents agreed that the topic is important to their community, and over half 
agreed that the topic is important to themselves and their family. 

• Much of the feedback focused on benefits to wildlife that result from better care of waterways (in this case, 
ponds and lakes). 

• Panelists commented that they were unaware previously of the hazards of feeding geese and that fertilizer 
resulted in algae in ponds.

• 84% of panelists felt that the segment made it clear what the individual could do, and 75% agreed that their 
action in response to this segment would make a difference.

Wordle created from panelists’ descriptions of commercial.
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Public Education

2015-2016 MEDIA CAMPAIGN: SHORELINE MANAGEMENT SOLUTIONS FOR HEALTHY WATERWAYS

Each consortium’s logo was on display in the front and back of the commercial. The commercial aired in the fall 
of 2015 on cable and local channels in partnership with these broadcast networks:
• ACSEC – Knology, Viamedia, Comcast
• APCSP - WYFF
• CWSEC and FDSC – WBTW
• FDSC – Time Warner Cable

The commercial also aired in the spring of 2016 on the channels named above, as well as in partnership with 
WLTX serving Richland and Sumter Counties (RCSC and SSS). It aired on Fox 24 in the Lowcountry in the fall of 
2016, pairing with the “Hit the Streets” dog waste interview segment (video available at www.youtube.com/
carolinaclear.) 

The commercial is available for embedding and sharing through the Carolina Clear YouTube Channel at www.
youtube.com/carolinaclear. 

Twenty-one billboards will go on display in late 2016/early 2017 showing before and after photos of a vegetated 
shoreline. The Healthy Landscapes, Healthy Ponds graphic will be used, an outcome of the SC Sea Grant 
Consortium Stormwater Ponds State of the Knowledge effort. This graphic was tested for its message and for its 
attractiveness. Each billboard will be customized with its consortium logo. Locations have been selected based on 
availability, distribution across the consortium, and highest daily estimated views.

The Healthy Landscapes, Healthy Ponds graphic customized with the Florence Darlington Stormwater 
Consortium logo. Two billboards featuring this design will be displayed beginning in early 2017.
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Public Education

Mass Media (Television)
LEAD PROVIDER SUPPORTING 

PARTNER ACTIVITY DATE NUMBER  
OF IMPACTS

TARGET  
AUDIENCE

Clemson 
Extension

Time Warner 
Cable

Stormwater Pond Maintenance 
Commercial: Commercial rotation 
on Time Warner Cable that featured 
stormwater pond best management 
practices and highlighted resources 
available through Clemson Extension 
and Carolina Clear.

Spring 
2016 51,127 R, DIS, LD, 

SP

Clemson 
Extension SC ETV

Making It Grow: FDSC Coordinator 
Terasa Lott highlights water 
related stewardship practices and 
addresses questions concerning 
best management practices for 
protecting water quality each week 
during the show. 
*Number reported is the average 
number of persons per household 
applied to the projected number 
of households that viewed Making 
It Grow! during the 2016 calendar 
year.  This number is conservative 
as it does not account for the SC 
Channel and only represent’s one 
episode’s viewing.

Weekly 12,718 R

WBTW/CAROLINA CLEAR PARTNERSHIP

Three months of the WBTW campaign which began in July 
of 2015 aired in the 2016 calendar year .  A new campaign 
began in May of 2016 which followed the care of a single 
stormwater pond through the growing season showcasing 
easily adoptable and low cost best management practices. 

Monthly campaign elements included:
• Statewide Stormwater Pond Maintenance Commercial
• News Segment
• Educational Spot (topic related commercial)

The 2016 campaign resulted in 1,833,000 gross 
impressions. Screenshot of July educational spot that highlighted 

shorescaping to help prevent shoreline erosion.
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Public Education

Mass Media (Television)

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension WBTW

2015-2016 WBTW Campaign:
The January topic explained why 
water quality standards are in place 
and how water quality monitoring 
determines if standards are being 
met. Viewers were made aware of 
volunteer water quality monitoring 
efforts through Coastal Carolina 
University’s Waccamaw Watershed 
Academy.

1/1/16 - 
1/31/16

344,000 gross 
impressions R

Clemson 
Extension WBTW

2015-2016 WBTW Campaign:
February topic discussed problems 
with resident Canada Geese and 
discouraged feeding.

2/1/16 - 
2/29/16

344,000 gross 
impressions R

Clemson 
Extension WBTW

2015-2016 WBTW Campaign:
March topic highlighted the benefits 
of rainwater harvesting.

3/1/16 - 
3/31/16

344,000 gross 
impressions R

Clemson 
Extension WBTW

2016 WBTW Campaign:
The statewide stormwater pond 
commercial aired as the May 
component of this campaign.

5/1/16 - 
5/31/16

196,000 gross 
impressions R, SP

Clemson 
Extension WBTW

2016 WBTW Campaign:
June topic emphasized the 
function of stormwater ponds, 
common problems, and need for 
maintenance.

6/1/16 - 
6/30/16

228,000 gross 
impressions R, SP

Clemson 
Extension WBTW

2016 WBTW Campaign:
July topic highlighted the use of 
shorescaping as a method to reduce 
shoreline erosion.

7/1/16 - 
7/31/16

262,000 gross 
impressions R, SP

Clemson 
Extension WBTW

2016 WBTW Campaign:
August topic identified the use of 
a floating wetland to aid in the 
removal of excess nutrients.

8/1/16 - 
8/31/16

282,000 gross 
impressions R, SP

Clemson 
Extension WBTW

2016 WBTW Campaign:
September topic connected actions 
on land with impacts to local 
waterways with a focus on excess 
nutrients and bacteria.

9/1/16 - 
9/30/16

336,000 gross 
impressions R, SP
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Public Education

Mass Media (Television)

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension WBTW

2016 WBTW Campaign:
October topic described ways to 
slow water and promote infiltration.

10/1/16 - 
10/31/16

433,000 gross 
impressions R, SP

Clemson 
Extension WBTW

2016 WBTW Campaign:
November served as the culmination 
of the campaign highlighting the 
purpose of shoreline plantings and 
floating wetlands as stormwater 
BMPs as well as maintenance needs.

11/1/16 - 
11/31/16

96,000 gross 
impressions R, SP

Left: Stormwater pond used for the 2016 
WBTW campaign taken as the “before” image. 

Left: Stormwater pond used for the 2016 
campaign taken as the “after” image.   
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Public Education

Mass Media (Internet)
LEAD PROVIDER SUPPORTING 

PARTNER ACTIVITY DATE NUMBER  
OF IMPACTS

TARGET  
AUDIENCE

Clemson 
Extension Carolina Clear website 1/1/16 - 

12/31/16 19,724 views
R, YT, HE, E, 
EA, T, DIS, 
SP, CR, P

Clemson 
Extension Carlina Clear Facebook page 1/1/16 - 

12/31/16 35,056 views
R, YT, HE, E, 
EA, T, DIS, 
SP, CR, P

Clemson 
Extension

Florence Darlington Stormwater 
Consoritum website

1/1/16 - 
12/31/16 710 views

R, YT, HE, E, 
EA, T, DIS, 
SP, CR, P

Clemson 
Extension

Florence Darlington Stormwater 
Consortium Facebook page

1/1/16 - 
12/31/16 139 “likes”

R, YT, HE, E, 
EA, T, DIS, 
SP, CR, P

Clemson 
Extension Clemson Stormwater Pond website 1/1/16 - 

12/31/16 24,951 views R, SP, DIS, T

Clemson 
Extension Carolina Yards website 1/1/16 - 

12/31/16 16,348 views R

Clemson 
Extension SC Waterways website 1/1/16 - 

12/31/16 2,452 views R, EA, T, 
DIS, 

Mass Media (Radio)
LEAD PROVIDER SUPPORTING 

PARTNER ACTIVITY DATE NUMBER  
OF IMPACTS

TARGET  
AUDIENCE

Clemson 
Extension

WYNN  
(Cumulus)

Radio PSA written to increase 
awareness of the connection 
between storm drains and water 
pollution and tips for protecting 
water quality.

11/8/16 - 
current

68,000 daily 
listening 
audience R, P

PSA SCRIPT: “This is Terasa Lott with Clemson Extension. Did you 
know that stormwater pollution is the number one source of water 
pollution in SC?  Storm drains do a great job of preventing flooding 
BUT provide direct access for pollution to enter local creeks and 
streams.  So what can you do to support healthy communities and 
healthy waterways?  Pick up after pets, dispose of trash properly, 
and never put anything down a storm drain. This message is 
brought to you by the Florence Darlington Stormwater Consortium 
and Sumter Stormwater Solutions.”

Right: Predicted coverage area for WYNN 106.3 FM
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Public Education

Mass Media (Billboard)

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Florence 
County SC DHEC

Billboard featuring the Recycle 
Guys encourages Florence County 
residents to recycle, reduce, and 
reuse.

12/1/15 - 
12/31/16 2,300 AADT R

Florence 
County SC DHEC

“Recycle Your Tires” billboard 
features race car with message to 
recycle tires, motor oil, bottles, and 
filters.

12/1/15 - 
12/31/16 16,300 AADT R

Clemson 
Extension

“Healthy Soil” billboard promotes 
composting and directs viewers to 
the Carolina Yards website to learn 
more about watershed friendly 
landscaping practices. *Part of 2014-
2015 campaign but still in place.

11/17/14- 
12/31/16 20,700 AADT R

Clemson 
Extension

“Barrels of Fun” billboard 
encourages rainwater harvesting and 
directs viewers to the Carolina Yards 
website for additional resources. 
*Part of 2014-2015 campaign but still 
in place.

11/17/14-
12/31/16 11,000 AADT R

Above: Art proof for billboard 
encouraging Florence County residents to 

recycle, reduce, and reuse. 

Above: “Healthy Soil” billboard graphic.  
This billboard was part of the 2014-2015 
media campaign but remained in place 

through the 2016 calendar year.
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Public Education

Publications
NEWSPAPER & MAGAZINE

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension Morning News

“Recycle your old electronic 
devices” provided local recycling/
re-use options to encourage proper 
disposal of e-waste.

1/3/16 28,631 R

Clemson 
Extension Morning News

“Don’t feed waterfowl” described 
the problems associated with 
resident Canada Geese as well as 
management strategies.

2/7/16 28,631 R

Clemson 
Extension Morning News

“Xeriscape can be lush and colorful” 
attempted to dispel the idea that 
xeriscaping only uses cacti and 
rocks and asked readers to consider 
landscaping in a way that conserves 
water.  Plants were recommended 
that are lower in water use and 
maintenance. 

3/6/16 28,631 R

Clemson 
Extension Morning News

“Just say no to invasive plants” 
described some of the common 
invasive species including 
problematic aquatic species and 
asked readers to refrain from 
purchasing species that are known 
to be invasive. The column also 
suggested readers contact their 
local Clemson Extension office for 
recommendations on the control of 
existing invasives.

4/3/16 28,631 R

MORNING NEWS FDSC Coordinator Terasa Lott utilizes a 
monthly personal column to raise awareness about water 
quality issues and solutions.   

Some columns were also published in the News & Press 
and newsandpressonline.com. 

The image to the left is a screen capture of the February 
2016 column “Don’t feed waterfowl” published on scnow.
com.   
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Public Education

Publications
NEWSPAPER & MAGAZINE

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension Morning News

“Weeds not just a terrestrial 
problem” suggested the use of 
select shoreline plants as a strategy 
for reducing nuisance aquatic 
vegetation. These plants can 
intercept nutrient-laden runoff 
before it reaches the water. The 
shade they provide and the space 
they occupy means less area for 
nuisance vegetation to take root.

5/1/16 28,631 R

Clemson 
Extension Morning News

“Reduce water consumption with a 
rain barrel” presented the benefits 
of using a rain barrel and promoted 
the FDSC rain barrel sale.

6/5/16 28,631 R

Clemson 
Extension News & Press

“Reduce water consumption with a 
rain barrel” presented the benefits 
of using a rain barrel and promoted 
the FDSC rain barrel sale.

6/15/16 6,200 R

Clemson 
Extension Morning News

“Commerical car washes are easier 
on the environment” discussed 
the issues around washing vehicles 
on impermeable surfaces and 
encouraged the use of car wash 
that recycle and treat wash water. 
DIYers were asked to consider a self 
service car wash or a permeable 
surface such as a lawn when washing 
vehicles at home.

7/3/16 28,631 R

Clemson 
Extension News & Press

“Where you wash your car impacts 
the environment” discussed the 
issues around washing vehicles 
on impermeable surfaces and 
encouraged the use of car wash 
that recycle and treat wash water. 
DIYers were asked to consider a self 
service car wash or a permeable 
surface such as a lawn when washing 
vehicles at home.

7/6/16 6,200 R
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Public Education

Publications
NEWSPAPER & MAGAZINE

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension Morning News

“Don’t P on the lawn” alerted 
readers to problems that can 
occur due to excess phosphorus 
in waterways. The column 
recommended obtaining a soil 
test to determine fertilizer needs 
and only applying phosphorus if 
recommended. 

8/7/16 28,631 R

Clemson 
Extension Morning News

“Downspout planters attractive and 
functional” described the problems 
associated with urban runoff and 
presented downspout planters as a 
small scale stormwater management 
tool.

9/4/16 28,631 R

Clemson 
Extension News & Press

“Don’t P on the lawn” alerted 
readers to problems that can 
occur due to excess phosphorus 
in waterways. The column 
recommended obtaining a soil 
test to determine fertilizer needs 
and only applying phosphorus if 
recommended. 

9/7/16 6,200 R

Clemson 
Extension News & Press

“Don’t P on the lawn” alerted 
readers to problems that can 
occur due to excess phosphorus 
in waterways. The column 
recommended obtaining a soil 
test to determine fertilizer needs 
and only applying phosphorus if 
recommended. 

9/28/16 6,200 R

Clemson 
Extension Morning News

“Gardening with the environment in 
mind” suggested gardeners consider 
implementing environmentally 
friendly practices, specifically the 
principles of the Carolina Yards 
program. The column promoted the 
fall offering of the Carolina Yards 
online class.

10/2/16 28,631 R
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Public Education

Publications
NEWSPAPER & MAGAZINE

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension Morning News

“Don’t bag those fallen leaves” 
encouraged readers to make use 
of fallen leaves which can add 
nutrients and organic matter to 
the soil. Options include mulching 
into the lawn, using as mulch, or 
composting.

11/7/16 28,631 R

Clemson 
Extension Morning News

“Avoid plumbing problems this 
holiday season” provided tips for 
proper disposal of fats, oils, and 
grease to educate readers about the 
potential for FOG to accumulate and 
lead to backups and overflows. The 
column made readers aware that re-
usable lids are available for pickup 
from the Florence and Darlington 
County Extension Offices.

12/4/16 28,631 R

Clemson 
Extension News & Press

“Avoid plumbing problems this 
holiday season” provided tips for 
proper disposal of fats, oils, and 
grease to educate readers about the 
potential for FOG to accumulate and 
lead to backups and overflows. The 
column made readers aware that re-
usable lids are available for pickup 
from the Florence and Darlington 
County Extension Offices.

12/14/16 6,200 R

“Conservation is the foresighted utilization, preservation, and/or renewal of forests, waters, lands 

and minerals, for the greatest good of the greatest number for the longest time.”

~Gifford Pinchot
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Public Education

Outreach Materials
POSTCARDS, HANDOUTS, AND PROMOTIONAL ITEMS

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson       
Extension

City of 
Darlington, 
City of 
Florence, 
Florence 
County, 
Darlington 
County, 
Town of 
Timmonsville, 
Town of 
Quinby

Postcard displays are placed in at 
least one high-traffic location per 
community.  

1/1/16 - 
current ~300 R

Florence 
County

Magnets and brochures detailing 
recycling opportunities available 
to Florence County Residents 
are located in public buildings, 
convenience centers (15), and given 
out upon request.

1/1/16 - 
current unknown R

Left: Example postcard display.   
Carolina Clear offers postcards on eleven 
stormwater related topics.  Each postcard 
display can be customized to contain the 
most appropriate topics for a particular 
community. Topics include: general 
stormwater, litter, shorescaping, pool 
discharge, rain barrels, rain gardens, 
pressure washing, pet waste, compost, 
septic, and disposal of fats, oils, and grease.
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Public Education

Outreach Materials
POSTCARDS, HANDOUTS, AND PROMOTIONAL ITEMS

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension

Re-usable FOG lids to encourage 
proper disposal of fats, oils, and 
grease are available for pickup 
at the Florence and Darlington 
Extension Offices. They are also 
given out during presentations and 
available some public events.

1/1/16 - 
12/31/16 ~75 R

“Don’t Let Pollution Go Down The Drain” magnet. The magnet encourages residents to take an 
active part in reporting potential illicit discharges.
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Public Education

Outreach Materials
POSTCARDS, HANDOUTS, AND PROMOTIONAL ITEMS

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension

City of 
Darlington, 
City of 
Florence, 
Florence 
County, 
Darlington 
County, 
Town of 
Timmonsville

“Don’t Let Pollution Go Down The 
Drain” magnets provide stormwater 
hotlines for residents to call should 
they observe a potential problem. 
Image of magnet pictured on pg. 18.

1/1/16 - 
12/31/16 ~350 R

Clemson 
Extension ECA Fair

“Disposal of Grease at the Fair” 
letter provided to Easter Carolina 
Agricultural Fair Manager for 
distribution to vendors during setup.

10/11/16-
10/15/16 25 CR

City of Florence

“Working to reduce F.O.G in our 
City” brochure was distributed to 
residents of Cambridge Apartments 
on W. Darlington Street.

11/4/16 25 R

DISPOSAL OF GREASE
AT THE ECA FAIR

Everyone loves fried food at the fair!  But when the cooking is done, it’s important to get 
rid of the oil and grease the responsible way.  Grease goes in designated containers only, 
never in storm drains, sinks or toilets.  Storm drains go directly to streams, without 
treatment.  When oil or grease is poured down a storm drain, it can contaminate 
streams and rivers and block pipes.  Please be responsible: 

DON’T:  Pour cooking oil or grease down storm drains. 
DON’T:  Pour oil or grease on the ground. 
DON’T:  Pour oil or grease down sinks or toilets. 

DO:  Pour cooking oil and grease in designated container only. 
DO:  Remember that storm drains empty into streams and rivers. 
DO your part to keep rivers and streams clean!   

Thank you! 

The cooking oil and grease container is located on the side of the 
Exhibit Building behind the beige storage building.  

Please dispose of all cooking oil and grease in this container only!

Pat Lee, Executive Director/Fair Manager
Eastern Carolina Agricultural Fair

5226 E. Palmetto St., Florence, SC 29506
Office (843)665-5173 Fax (843) 662-8385 Email:ecafair@ecafair.com 

Email: patl@bellsouth.net Web Page: ecafair.com

Left: Image of “Disposal 
of Grease at the ECA 

Fair” letter provided to 
vendors to promote proper 

handling/disposal of 
cooking oil/grease.

Right: Image of re-usable 
FOG lid with instructions 

for storing and disposing of 
fats, oils, and grease.
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Public Education

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Kalmia Gardens Clemson 
Extension

The FDSC had an educational display 
at the Earth Day/Duck Cup at 
Kalmia Gardens.  Rain barrels from 
the Rain Barrel Art Review were 
displayed and attendees voted for 
their favorite barrels. Stormwater 
was discussed during guided nature 
walks as well.

4/9/16 95 R, YT

Clemson Pee 
Dee REC

Clemson 
Extension

Students learned about the 
importance of clean water, common 
water quality issues, tools for 
measuring water quality, and ways 
to protect water quality. 

4/14/16 300 YT, E

Public Events
FAIRS, FESTIVALS, AND CONFERENCE DISPLAYS

Photos of the FDSC display at  
Earth Day/Duck Cup at Kalmia Gardens. 
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Public Education

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension

Florence 
County Master 
Gardeners 
Association

Educational display at the Spring 
Plant & Flower Festival highlighting 
the principles of the Carolina Yards 
program and certification process.

4/21/16-
4/24/16 ~50 R

Clemson Pee 
Dee Research 
and Education 
Center

Clemson 
Extension

Pee Dee Outdoor Discovery Day: 
Hosted several water quality related 
exhibits including an Enviroscape 
model and make-n-take by the 
FDSC, water quality signage, and 
water related activities such as 
fishing and kayaking.

5/7/16 ~900 R, YT

SC Association 
of Counties

Clemson 
Extension

Presented booth at SC Association of 
Counties Conference to speak with 
county leaders regarding stormwater 
permits, water quality regulations, 
and Carolina Clear efforts.  The 
booth showcased a floating wetland 
as a pond best management 
practice.

7/31/16-
8/1/16 300 EA

Public Events
FAIRS, FESTIVALS, AND CONFERENCE DISPLAYS

Closeup of hibiscus in  
floating wetland.

Carolina Clear display at the South Carolina Association of 
Counties conference showcasing a floating wetland.
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Public Education

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

City of 
Hartsville

Clemson 
Extension

Educational display at Dog Days 
of Summer event at Byerly Park in 
Hartsville.  The display featured 
coloring sheets, pet waste bag 
dispensers, and dog biscuit give-a-
ways.  Clean Water, Clean Yards, 
Clean Shoes bandanas were given 
to those sighing the clean water 
pledge.

9/18/16 ~50 people, 13 
pledges P

Environmental 
Discovery 
Center

Clemson 
Extension

Educational display about proper 
pet waste disposal at Paws on the 
Pad event at Lynches River County 
Park. The display featured coloring 
sheets, pet waste bag dispensers, 
and dog biscuit give-a-ways.  Clean 
Water, Clean Yards, Clean Shoes 
bandanas were given to those 
sighing the clean water pledge.

9/24/16 ~40 people, 7 
pledges P

Clemson 
Extension ECA Fair

Exhibit at Eastern Carolina 
Agricultural Fair highlighted the 
principles of the Carolina Yards 
program and certification process. 
Handouts included: be wise when 
you fertilize stickers, USDA Be 
A Friend to Pollinators pamphlet 
and An Invitation to a Healthy 
Neighborhood handout, magnets 
for reporting illicit discharges, and 
various Carolina Clear postcards.

10/11/16-
10/15/16

~75
*based on lit-
erature taken 
rather than fair 
attendance

R, YT

Public Events
FAIRS, FESTIVALS, AND CONFERENCE DISPLAYS
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Public Education

Presentations

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Environmental 
Discovery 
Center

Students participating in the Tiny 
Seed program discussed stormwater 
and water quality during the nature 
walk portion of their field trip.

1/14/16 16 YT, E

Kalmia Gardens

Presentation to the Daughters of 
the American Revolution included 
information about stormwater runoff 
and its impact on water quality.

1/26/16 35 R

Environmental 
Discovery 
Center

Students participating in the 
Growing Up Wild program discussed 
stormwater and water quality during 
the nature walk portion of their field 
trip.

1/26/16 88 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Growing Up Wild program discussed 
stormwater and water quality during 
the nature walk portion of their field 
trip.

1/27/16 66 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Growing Up Wild program discussed 
stormwater and water quality during 
the nature walk portion of their field 
trip.

1/28/16 56 YT, E

Environmental 
Discovery 
Center

Stormwater and water quality 
was discussed during a tour of the 
Environmental Discovery Center.

2/2/16 32 YT, E

Environmental 
Discovery 
Center

Students participating in the How 
Many Is Too Many program discussed 
stormwater and water quality during 
the nature walk portion of their field 
trip.

2/11/16 104 YT, E

Kalmia Gardens

Carolina Yards presentation for the 
Pine Haven Garden Club highlighted 
the ways landscaping activities can 
impact water quality.

2/12/16 7 R

Environmental 
Discovery 
Center

Students participating in the 
Ecosystem Investigation program 
discussed stormwater and water 
quality during the nature walk 
portion of their field trip.

2/14/16 8 YT, E
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Public Education

Presentations

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Environmental 
Discovery 
Center

Presentation to Kalmia Garden Club 
included the impact of stormwater 
on local waterways and how best to 
minimize these impacts.

2/15/16 40 R

Environmental 
Discovery 
Center

Students participating in the 
Wonders of Wildlife program 
discussed stormwater and water 
quality during the nature walk 
portion of their field trip.

2/16/16 107 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Wonders of Wildlife program 
discussed stormwater and water 
quality during the nature walk 
portion of their field trip.

2/19/16 76 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Wonders of Wildlife program 
discussed stormwater and water 
quality during the nature walk 
portion of their field trip.

3/8/16 87 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Sensational Seasons program 
discussed stormwater and water 
quality during the nature walk 
portion of their field trip.

3/9/16 34 YT, E

Environmental 
Discovery 
Center

Students participating in the Healthy 
People/Healthy Habitat program 
discussed stormwater and water 
quality during the nature walk 
portion of their field trip.

3/11/16 66 YT, E

Environmental 
Discovery 
Center

Stormwater and water quality 
was discussed during a tour of the 
Environmental Discovery Center.

3/18/16 114 YT, E

Environmental 
Discovery 
Center

Stormwater and water quality 
was discussed during a tour of the 
Environmental Discovery Center.

3/23/16 8 HE

Environmental 
Discovery 
Center

Stormwater and water quality 
was discussed during a tour of the 
Environmental Discovery Center.

3/24/16 55 YT, E
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Public Education

Presentations

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Environmental 
Discovery 
Center

Students participating in the 
Wonders of Wildlife program 
discussed stormwater and water 
quality during the nature walk 
portion of their field trip.

3/29/16 20 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Wonders of Wildlife program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

3/31/16 116 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Weather Watcher program discussed 
stormwater and ways to protect 
water quality during the nature walk 
portion of their field trip.

4/5/16 64 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Weather Watcher program discussed 
stormwater and ways to protect 
water quality during the nature walk 
portion of their field trip.

4/6/16 69 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Extinction is Forever program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

4/8/16 45 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Growing Up Wild program discussed 
stormwater and ways to protect 
water quality during the nature walk 
portion of their field trip.

4/13/16 41 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Sensational Seasons program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

4/15/16 23 YT, E
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Public Education

Presentations

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Environmental 
Discovery 
Center

Students participating in the 
Sensational Seasons program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

4/19/16 51 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Sensational Seasons program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

4/21/16 61 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Wonders of Wildlife program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

4/22/16 80 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Sensational Seasons program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

4/26/16 55 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Growing Up Wild program discussed 
stormwater and ways to protect 
water quality during the nature walk 
portion of their field trip.

4/28/16 68 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Extinction is Forever program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

4/29/16 49 YT, E

“Every user of the river down here understands that a healthy river is absolutely vital for a healthy 

economy and healthy tourism industry”

~Jay Weatherill
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Public Education

Presentations

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Environmental 
Discovery 
Center

Students participating in the Tiny 
Seed program discussed stormwater 
and ways to protect water quality 
during the nature walk portion of 
their field trip.

5/3/16 100 YT, E

Environmental 
Discovery 
Center

Students participating in the Tiny 
Seed program discussed stormwater 
and ways to protect water quality 
during the nature walk portion of 
their field trip.

5/10/16 48 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Fossil Discovery program discussed 
stormwater and ways to protect 
water quality during the nature walk 
portion of their field trip.

5/12/16 48 YT, E

Environmental 
Discovery 
Center

Stormwater and water quality 
was discussed during a tour of the 
Environmental Discovery Center.

5/13/16 58 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Fossil Discovery program discussed 
stormwater and ways to protect 
water quality during the nature walk 
portion of their field trip.

5/17/16 85 YT, E

Environmental 
Discovery 
Center

Stormwater and water quality 
was discussed during a tour of the 
Environmental Discovery Center.

5/18/16 220 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Fossil Discovery program discussed 
stormwater and ways to protect 
water quality during the nature walk 
portion of their field trip.

5/19/16 55 YT, E

Environmental 
Discovery 
Center

Stormwater and water quality 
was discussed during a tour of the 
Environmental Discovery Center.

5/19/16 38 YT, E

Environmental 
Discovery 
Center

Students participating in the 
Wonders of Wildlife program 
discussed stormwater and ways to 
protect water quality during the 
nature walk portion of their field 
trip.

5/24/16 90 YT, E
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Public Education

Presentations

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Kalmia Gardens
Presentation to Swan Lake Garden 
Club included information about 
stormwater and water quality.

6/15/16 30 R

Kalmia Gardens

Presentation for Green Gardener 
Class included information about 
rain barrels, rain gardens, and other 
stormwater related topics.

9/20/16 15

Kalmia Gardens
Presentation to Poinsett Garden 
Club included information about 
stormwater runoff.

11/10/16 38 R

Clemson 
Extension

Darlington 
County Library 

“Composting: From Garbage to 
Garden” presentation provided a 
basic how to guide to composting 
kitchen scraps. Composting is a 
watershed friendly landscaping 
practice. Attendees received “Home 
Composting Made Easy” booklet as 
well as re-usable FOG lid and IDDE 
magnet.

12/1/16 5 R



29
PUBLIC EDUCATION
January - December 2016 Annual Report

Public Education

Workshops, Summer Camps, and Outdoor Tours

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Kalmia Gardens

Students from Ms. Fields’ class 
talked about stormwater while 
reading the “What Is Stormwater?” 
sign at the outfall into Black Creek.

1/12/16 25 YT, E

Kalmia Gardens

Students from Wilson High School’s 
IB program discussed stormwater 
using the “What Is Stormwater?” 
sign” while participating in a Bio 
Blitz.

3/4/16 65 YT, E

Clemson 
Extension

Pee Dee Land 
Trust

Students from Mayo High School 
used macroinvertebrates as a 
measurement of water quality while 
participating in Pee Dee Land Trust’s 
BioBlitz.

4/12/16 40 YT, E

Kalmia Gardens

The Dogwood Garden Club talked 
about water quality issues using the 
“What Is Stormwater?” sign at the 
outfall into Black Creed.

4/14/16 10 R

Clemson Pee 
Dee REC

Darlington High School students 
learned about water quality and 
how to conduct simple tests for 
DO, pH, nitrates, phosphates, and 
temperature.

4/20/16 6 YT
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Public Education

Workshops, Summer Camps, and Outdoor Tours

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Kalmia Gardens
Elementary students read from the 
“What Is Stormwater?” sign during a 
nature walk.

4/25/16 24 YT, E

Kalmia Gardens

A group of elementary school 
students stopped to read the “What 
Is Stormwater?” sign while touring 
Kalmia Gardens.

4/26/16 25 YT, E

Kalmia Gardens
Elementary students read from the 
“What Is Stormwater?” sign during a 
nature walk.

4/28/16 20 YT, E

Kalmia Gardens

Presentation to science classes 
at Sneed Middle School students 
included a discussion of stormwater 
during an urban nature walk.

4/29/16 150 YT

Kalmia Gardens
Elementary students read from the 
“What Is Stormwater?” sign during a 
nature walk.

5/3/16 23 YT, E

Kalmia Gardens

Students from the Governors School 
for Science and Mathematics talked 
about the impact of stormwater on 
lakes as rivers and read from the 
“What Is Stormwater?” sign while 
touring Kalmia Gardens.

5/5/16 28 YT, E

Environmental 
Discovery 
Center

During a paddle of the Lynches River, 
students took various water quality 
measurements.

5/26/16 7 YT, E

Kalmia Gardens

An AP Biology class discussed 
stormwater and read the “What Is 
Stormwater?” sign while visiting 
Kalmia Gardens.

5/26/16 30 YT, E

ScienceSouth

Students determined pH, 
conductivity, and turbidity of man-
made samples and samples from 
streams, lakes, rivers, or swamps in 
their local watershed.

6/1/16 137 YT, E

Clemson 
Extension

SC DNR, 
Kalmia 
Gardens, 
Moore Farms 
Botanical 
Garden

Children in 4-H2O: Exploring Pee 
Dee Waterways learned about 
watersheds, water quality, aquatic 
life, and stewardship through a 
variety of lessons and activities.

6/6/16-
6/9/16 20 YT, E
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Workshops, Summer Camps, and Outdoor Tours

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson Pee 
Dee REC

A group of Girl Scouts learned many 
concepts related to nature and 
agriculture, including general water 
quality and aquatic life found in 
lakes and ponds.

6/7/16 45 YT

Clemson Pee 
Dee REC

Naturally   
Outdoors

YMCA campers visited the Outdoor 
Education Trail and learned kayaking 
skills and water safety on Dargan’s 
Pond. Campers also learned about 
the importance of clean water as a 
natural resource.

6/21/16 19 YT

Kalmia Gardens

Week in the Wild Camp was held for 
3 weeks.  Week one was for rising 
1st and 2nd graders, week two was 
for rising 3rd and 4th graders, and 
week three was for rising 5th and 
6th graders.  The camp included 
many lessons and activities related 
to water quality and stewardship.

7/11/16 - 
7/29/16 52 YT

Clemson 
Extension

Moore Farms 
Botanical 
Garden

“Rain as a Resource” class 
highlighted the 12 principles of 
the Carolina Yards program and 
associated action items. Participants 
made a rain chain which is an 
alternative means of conveying 
water to a rain barrel.

7/16/16 6 R

Photos from 4-H2O: Exploring Pee Dee Waterways day camp held June 6-9, 2016 .
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Public Education

Workshops, Summer Camps, and Outdoor Tours

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson Pee 
Dee REC

Chemistry students learned about 
water quality while visiting the 
Outdoor Education Trail and 
conducted numerous water 
quality tests including DO, pH, 
nitrates, phosphates, turbidity, and 
temperature. Students learned that 
even small changes in these factors 
can affect aquatic life.

9/27/16 38 YT, E

Kalmia Gardens

Dan Hill led a nature walk for a 
group of homeschool students.  The 
group stopped to talk about water 
quality at the “What Is Stormwater?” 
sign.

9/30/16 15 YT

Kalmia Gardens

Dan Hill led a nature walk for 
parents of Coker College students. 
Stormwater related topics were 
included in the tour.

9/30/16 15 R

Kalmia Gardens

Students on a tour of Kalmia 
Gardens read from the “What Is 
Stormwater?” sign at the outfall into 
Black Creek.

10/25/16 20 YT, E

Trainings and Certifications

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension

Clemson’s Certified Erosion 
Prevention and Sediment Control 
Inspector (CEPSCI) program: 
Educates field personnel on the 
proper installation, maintenance, 
and inspection of erosion prevention 
and sediment control measures at 
construction sites.

1/1/16 - 
12/31/16

New Cert - 577
Recert - 697 T, DIS

Clemson 
Extension

Clemson Certified Stormwater 
Plan Reviewer (CSPR): Educates 
personnel on the propoer design and 
review of stormwater and sediment 
control plans to meet regulatory and 
environmental requirements.

1/1/16-
12/31/16

New Cert - 33
Recert - 52 T, DIS
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Trainings and Certifications

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension

The statewide Master Pond Manager 
Course offers pond management 
strategies to pond owners and 
managers through an online 
classroom and in-person field days. 
Spring field days were offered in the 
Florence/Lake City area while Fall 
field days were offered in Columbia.

Spring & 
Fall 2016

56 participants
14 certifica-
tions

T, DIS, SP

Clemson 
Extension

The Post-Construction BMP Inspector 
Course is an online and field-based 
training focused on insepction and 
maintenance of best management 
practices used for stormwater 
management. The Spring field day 
took place in Greenville and the 
Fall field day took place in North 
Charleston.

Spring & 
Fall 2016

65 participants, 
62 certifica-
tions

R

Clemson 
Extension

Carolina Yards Online Guide 
to Environmentally Friendly 
Landscaping: Five week online 
coursed based on 12 principles of 
environmentally/watershed-friendly 
landscaping.

Fall 2016 38 R

Clemson 
Extension

Residential Stormwater BMPs: A 
Training for Contractors was hosted 
at Sandhills REC. Carolina Clear 
agents led the training and/or 
provided support to participants. 
Attendees learned how to install 
rain barrels, rain gardens, and 
vegetated shorelines, and were 
provided with additional educational 
resources.

11/15/16 5 T, DIS, LD

Photos from 
field days of 

the Spring 2016 
Master Pond 

Manager Course 
held in Florence 
and Lake City.
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Public Involvement

Community Cleanups

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Darlington 
County

Keep 
Darlington 
County 
Beautiful

Darlington County residents can 
safely and properly dispose of used 
motor oil, filters, and bottles at the 
County’s recycling/disposal stations.

1/1/16 - 
12/31/16 15,538 gallons R

Darlington 
County

Darlington County accepts used 
cooking oil at the County’s 
recycling/disposal stations.

1/1/16-
12/31/16 670 gallons R

Florence 
County

Florence County residents can 
properly dispose of used motor 
oil, bottles, and filters at 15 
convenience centers.

1/1/16-
13/31/16

22,282 gallons
20 drums of 
filters

R

Keep Florence 
Beautiful

City of 
Florence

Great American Cleanup: In addition 
to litter pickup, residents had the 
opportunity to recycle electronics 
through Best Buy and to recycle 
paper through a partnership with 
Florence County Disabilities and 
Special Needs.

4/30/16

343 volunteers 
51,825 lbs 
of material 
collected, 
42,213 lbs 
of material 
recycled

R, YT, E, HE

SC DNR, SC 
Sea Grant 
Consortium

Clemson 
Extension, 
Keep Florence 
Beautiful

Cleanup of the area behind Magnolia 
Mall adjacent to Beaverdam Creek 
as part of Beach Sweep/River 
Sweep.

9/17/16 47 volunteers, 
149 lbs R, YT, E, HE

Electronics recycling at the Great American Cleanup. Beach Sweep/River Sweep participants.
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Public Involvement

Storm Drain Marking

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension

Two residents from the Wedgewood 
neighborhood in Florence applied 
storm drain markers to all storm 
drains in the neighborhood.  
Educational door hangers were 
placed at each house.

9/15/16

55 drains 
marked 
2 volunteers
148 households

R

Installation/Demonstration

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension

City of 
Darlington, 
Williamson 
Park

“What Is Stormwater” sign installed 
in Williamson Park in the City of 
Darlington.

1/26/16 unknown R

Clemson 
Extension

City of 
Florence

Rain Garden Maintenance: Three 
Master Gardeners and 1 City 
of Florence employee spent 
approximately 2 hours weeding, 
pruning, and installing new plants in 
the rain gardens at Timrod Park.

5/24/16 3 volunteers R

Clemson 
Extension

City of 
Florence

Two downspout planters were 
installed in the downtown area of 
the City of Florence.  These planters 
will be part of a community grants 
program in which small scale best 
management practices are available 
for installation on private property.

7/12/16 unknown R

Clemson 
Extension

Florence 
County

A downspout planter was installed 
at the Florence County Planning 
Building.

8/19/16 unknown R

Clemson 
Extension

Shoreline Demonstration: 
Installation of 60 feet of wetland 
carpet and “Vegetated Freshwater 
Shoreline” interpretive sign at 
Wedgewood subdivision in Florence 
to demonstrate shoreline best 
management practices.

9/13/16
60 linear feet 
of buffer 
installed

R
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Public Involvement

Other Public Involvement Activies

LEAD PROVIDER SUPPORTING 
PARTNER ACTIVITY DATE NUMBER  

OF IMPACTS
TARGET  

AUDIENCE

Clemson 
Extension

Kalmia 
Gardens

2016 Rain Barrel Art Review contest 
for school and community groups.  
Finished barrels were displayed 
at the Earth Day/Duck Cup at 
Kalmia Gardens where visitors 
voted for their favorite.  Barrels 
were returned to participants for 
installation.

4/18/16 11 entries
169 participants YT, E, R

Clemson 
Extension

Darlington 
County, City of 
Darlington

Rain Barrel Sale: 50-gallon Ivy 
rain barrels were offered at the 
discounted price of $68. 24 barrels 
were sold at the 1-day event.  3 
additional barrels were sold during 
the remaining calendar year.

6/18/16 27 rain barrels R

Students from 
North Hartsville 

Elementary 
working on their 
rain barrel for 
the Rain Barrel 

Art Review.

Students from 
Timmonsville 
High School 

working on their 
barrel for the 
Rain Barrel Art 

Review.
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Highlights

2016 Rain Barrel Art Review
The 2016 Rain Barrel Art Review provided a unique avenue for educating and involving school and community 

groups in Florence County and Darlington County in conservation, sustainability, and water resource protection.  

Participants were provided with a pre-assembled rain barrel along with two cans of white primer and two cans 

of clear sealant.  Finished barrels were displayed at Earth Day/Duck Cup at Kalmia Gardens of Coker College.  

Ninety-five attendees voted for their favorite barrels and prizes were awarded for first, second, and third place 

in each division.  Barrels were then returned to participants for installation at a public location such as a school, 

church, or community center.  There were a total of 11 entries and 169 participants.

1st Place (School) 

North Hartsville Elementary 

Teacher: Adrianna Gardner

2nd Place (School) 

Timmonsville High School 

Teacher: Jessie Welch

3rd Place (School) 

Sneed Middle School - Art III 

Teacher: Lisa Perry

1st Place (Community Group) 

Hartsville Middle School  

Art Magnet 

Teacher: Michelle McCall

2nd Place (Community Group) 

Darlington High School 

National Honor Society 

Teacher: Mary Williams

3rd Place (Community Group) 

Briggs Elementary School 

Extended Day Dance 

Teacher: Paige Rogers Garrison
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Highlights

Downspout Planters: Small-Scale Stormwater Management Tools 
Downtown Florence is now home to three downspout planters.  These planters are essentially containerized rain 

gardens, designed to absorb and filter stormwater before it enters local waterways. More than just a stormwater 

management tool, downspout planters can be a decorative addition to the landscape and support pollinators 

which is an area of growing concern.  Downspout planters and other small-scale stormwater best management 

practices such as rain barrels, shoreline plantings, and pet waste stations will be available in 2017 through a 

community grants program. An interpretive sign to accompany downspout planters is in the design process.   

Rain flows into the downspout planter 
location behind 131 N. Dargan Street  

during a rain event.

Purple coneflower in the downspout 
planter located behind 150 West Evans 

Street is a nectar source for butterflies.

The highly trafficed Florence County Planning 
Building located at 518 South Irby Street hosts 

a downspout planter in the parking lot.
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Highlights

Shorescaping Demonstration Site
In September of this year, a new shoreline demonstration was installed in the Wedgewood subdivision in Florence.  

The site was chosen due to community interest and visibility.  Sixty feet of wetland carpet planted with Soft 

Rush (Juncus effuses), Swamp Rose Mallow (Hibiscus moschuetos), and Pickerelweed (Pontedaria cordata) was 

installed by Charleston Aquatic Nurseries.  The “Vegetated Freshwater Shorelines” interpretive sign was included 

to explain the benefits of landscaped shorelines.  
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Outreach Summary

Iciis diatem hitiaectin repudae venientur, sequo tempel inus rerunte nihicab ipiciissequi velliquo vendias aut 

lateces digenis plabor sus, cone omnisqui doluptatus post, qui reped qui a volupta turehendunt harum ra quuntis 

eresequi nus.

Aliti dem eumqui nitatqui bero volor si dolorposa nobit eatem qui ipsunt poribus, occum, sim quas re, cusam qui 

viditatio cusdandanis accum faccae volupta duntemque veritamus magnia simendi psaperferae doluptatus, i

2016 EDUCATION IMPACTS BY ACTIVITY TYPE
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Outreach Summary

Amet fugiam eosae si dero blant volupta coris ipid que dolorerum adisimintem quos ma nobit es am quiscipienti 

odionserume est, qui rescia ne nimolor poresed ut dis dendebis eaquid mostrum eossit, volupiendi quosapicat qui 

utaquatatium quae elluptio diati qui di doluptatur am eos a que net ommodi consent et eum et unt.

Untendi occullo riores dem non nonse la volorro eos repera pra velisit destem ad eicab id quiate es es moluptatis 

et plam, id et odipsam qui omnis erferrovide consendae velist ulpari comniatiatem hicia excerion reicidest,

2016 INVOLVEMENT IMPACTS BY ACTIVITY TYPE
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Appendix A

Articles
FDSC Coordinator Terasa Lott author’s a personal column that appears in the Pee Dee Living section of the 

Morning News on the first Sunday of each month. The August column shown below was written to deter 

homeowners from using phosphorus containing fertilizer unless recommended by a soil test.
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Appendix A

Articles
Selected columns were also published in the News & Press, a weekly newspaper serving Darlington since 1874. 

Published in the June 15 issue, this column discussed the use of rain barrels for reducing water consumption and 

promoted the sale which was taking place the following Saturday.



B1
APPENDIX B
January - December 2016 Annual Report

Appendix B

2015 - 2018 Strategic Planning Document

Objective Audience Message Format Distribution Evaluation
Increase	  awareness	  of	  the	  
importance	  of	  proper	  pet	  waste	  
disposal	   Dog	  Owners

Clean	  Water,	  Clean	  Yards,	  
Clean	  Shoes!	  	  When	  dooty	  
calls,	  pick	  it	  up.

Public	  Service	  
Announcement

Radio	  (Miller	  
Communications) Radio	  Audience

Increase	  awareness	  of	  the	  
importance	  of	  proper	  pet	  waste	  
disposal	   Dog	  Owners

Clean	  Water,	  Clean	  Yards,	  
Clean	  Shoes!	  	  When	  dooty	  
calls,	  pick	  it	  up. Billboard? 2	  locations Daily	  Traffic	  Count

Increase	  awareness	  of	  the	  
importance	  of	  proper	  pet	  waste	  
disposal	   Dog	  Owners

Clean	  Water,	  Clean	  Yards,	  
Clean	  Shoes!	  	  When	  dooty	  
calls,	  pick	  it	  up.

Post	  Cards,	  
Brochures

MS4,	  Extension	  
Office,	  Vet	  
Offices #	  Distributed

Increase	  awareness	  of	  the	  
importance	  of	  proper	  pet	  waste	  
disposal	   Dog	  Owners

Clean	  Water,	  Clean	  Yards,	  
Clean	  Shoes!	  	  When	  dooty	  
calls,	  pick	  it	  up. Personal	  Column

News	  &	  Press,	  
Morning	  News Readership

Increase	  awareness	  of	  the	  
importance	  of	  proper	  pet	  waste	  
disposal	   Dog	  Owners

Clean	  Water,	  Clean	  Yards,	  
Clean	  Shoes!	  	  When	  dooty	  
calls,	  pick	  it	  up.

Enviroscape	  
Presentations schools #	  of	  children,	  pre/post	  test

Increase	  awareness	  of	  the	  
importance	  of	  proper	  pet	  waste	  
disposal	   Dog	  Owners

Clean	  Water,	  Clean	  Yards,	  
Clean	  Shoes!	  	  When	  dooty	  
calls,	  pick	  it	  up.

4H2O	  Summer	  
Camp

summer	  camp	  
for	  Florence	  and	  
Darlington	  youth #	  of	  participants,	  pre/post	  test

Decrease	  pet	  waste	  left	  on	  the	  
ground Dog	  Owners

Clean	  Water,	  Clean	  Yards,	  
Clean	  Shoes!	  	  When	  dooty	  
calls,	  pick	  it	  up. Pledge	  Cards

Festivals,	  MS4s,	  
Extension	  Office	   #	  Signed

Decrease	  pet	  waste	  left	  on	  the	  
ground Dog	  Owners

Clean	  Water,	  Clean	  Yards,	  
Clean	  Shoes!	  	  When	  dooty	  
calls,	  pick	  it	  up.

Pet	  Waste	  
Stations

Continue	  to	  
distribute	  KFB	  
pet	  waste	  
stations,	  look	  at	  
MS4	  stations	  -‐	  try	  
to	  increase usage

Pollutant	  of	  Concern:	  Bacteria
Issue	  1:	  Disposal	  of	  Pet	  Waste
Goal:	  Encourage	  behaviors	  and	  practices	  that	  reduce	  fecal	  loading
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Appendix B

2015 - 2018 Strategic Planning Document

Objective Audience Message Format Distribution Evaluation

Increase	  awareness	  of	  the	  
problems	  associate	  with	  FOG Residential Keep	  Your	  Drain	  Fat	  Free

Public	  Service	  
Announcement

Radio	  (Miller	  
Communications) Radio	  Audience

Increase	  awareness	  of	  the	  
problems	  associate	  with	  FOG Residential Keep	  Your	  Drain	  Fat	  Free Billboard

2	  locations	  
(SCOAA) Daily	  Traffic	  Count

Increase	  awareness	  of	  the	  
problems	  associate	  with	  FOG Residential Keep	  Your	  Drain	  Fat	  Free Post	  Cards

MS4,	  Extension	  
Offices #	  Distributed

Increase	  awareness	  of	  the	  
problems	  associate	  with	  FOG Residential Keep	  Your	  Drain	  Fat	  Free Personal	  Column

Morning	  News,	  
News	  &	  Press Readership

Increase	  awareness	  of	  the	  
problems	  associate	  with	  FOG Residential Keep	  Your	  Drain	  Fat	  Free Presentations

Civic	  Groups,	  
Neighborhood	  
Associations #	  attending	  and	  receiving	  FOG	  lids

Decrease	  SSOs	  related	  to	  FOG? Residential Keep	  Your	  Drain	  Fat	  Free

would	  require	  MS4s	  to	  select	  areas	  
prone	  to	  FOG	  problems	  and	  track	  for	  
comparison	  over	  multiple	  years

Increase	  awareness	  of	  problems	  
associated	  with	  FOG	  and	  
promote	  proper	  FOG	  disposal

Commercial	  
(ECA	  Fair,	  
Darlington	  
Raceway) FOG	  Education/Dangers Handout

Clemson	  
Extension

#	  of	  handouts,	  grease	  receptacles	  at	  
ECA	  fair,	  storm	  drain	  markers	  at	  
Raceway

Increase	  awareness	  of	  the	  
problems	  associated	  with	  FOG

Commercial	  
(Restaurant) FOG	  Education/Dangers

Handout,	  Poster,	  
Grease	  Bin	  
Sticker	  (training	  
video	  and	  other	  
materials	  
available)

By	  MS4	  staff,	  or	  
Clemson	  
Extension #	  of	  restaurants	  receiving	  information

Decrease	  SSOs/grease	  bin	  
overflows	  related	  to	  FOG

Would	  require	  MS4s	  to	  select	  areas	  
prone	  to	  commercial	  FOG	  problems	  
and	  track	  for	  comparison	  over	  
multiple	  years

Goal:	  Encourage	  behaviors	  and	  practices	  that	  reduce	  fecal	  loading

Pollutant	  of	  Concern:	  Bacteria
Issue	  2:	  Disposal	  of	  Fats,	  Oils,	  and	  Grease
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Appendix B

2015 - 2018 Strategic Planning Document

Objective Audience Message Format Distribution Evaluation

Increase	  awareness	  of	  the	  
problems	  associated	  with	  runoff Residential What	  Is	  Stormwater Sign

Public	  Parks	  
(locate	  at	  
stormwater	  
outfall) #	  of	  locations

Increase	  awareness	  of	  the	  
problems	  associated	  with	  runoff Residential Protect	  Pee	  Dee	  Waterways Personal	  Column

Morning	  News,	  
News	  &	  Press Readership

Encourage	  the	  use	  of	  LID/BMP
Residential,	  
Commercial Protect	  Pee	  Dee	  Waterways

bioretention/rain	  
garden,	  shoreline	  
planting,	  green	  
roof,	  rain	  barrels,	  
permeable	  
pavers

Clearly	  Doing	  
Good	  
Application,	  MS4	  
locations

#	  of	  BMPs	  installed,	  sq.	  feet	  of	  BMPs	  
installed,	  catchment	  area

Encourage	  the	  use	  of	  LID/BMP
Technical	  
Audience Benefits	  of	  LID workshop #	  of	  participants,	  pre/post	  evaluation

Pollutant	  of	  Concern:	  Bacteria
Issue	  3:	  Urban	  runoff	  (see	  6.1.7	  of	  Black	  Creek	  TMDL)
Goal:	  Encourage	  behaviors	  and	  practices	  that	  reduce	  fecal	  loading
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Appendix B

2015 - 2018 Strategic Planning Document

Objective Audience Message Format Distribution Evaluation
Increase	  awareness	  of	  the	  
connection	  between	  fertilizers	  
and	  water	  quality	  issues Residential Be	  Wise	  When	  You	  Fertilize

Public	  Service	  
Announcement

Radio	  (Miller	  
Communications
) Radio	  Audience

Increase	  awareness	  of	  the	  
connection	  between	  fertilizers	  
and	  water	  quality	  issues Residential Be	  Wise	  When	  You	  Fertilize Billboard 2	  locations Daily	  Traffic	  Count
Increase	  awareness	  of	  the	  
connection	  between	  fertilizers	  
and	  water	  quality	  issues Residential Be	  Wise	  When	  You	  Fertilize Sticker

Extension	  office	  -‐	  
soil	  test #	  Distributed

Increase	  awareness	  of	  the	  
connection	  between	  fertilizers	  
and	  water	  quality	  issues Residential Be	  Wise	  When	  You	  Fertilize Personal	  Column

News	  &	  Press,	  
Morning	  News Readership

Increase	  awareness	  of	  the	  
connection	  between	  fertilizers	  
and	  water	  quality	  issues Residential Be	  Wise	  When	  You	  Fertilize

Carolina	  Yards	  
Presentations	  and	  
Carolina	  Yards	  
online	  course

Garden	  Clubs,	  
Civic	  Groups

#	  of	  participants,	  pre/post	  test,	  #	  
certified	  yards

Increase	  awareness	  of	  the	  
connection	  between	  fertilizers	  
and	  water	  quality	  issues

Commercial	  
Landscapers

Clemson	  Certified	  Landscape	  
Professional

Online	  
Certification	  
Course

Advertised	  to	  
people	  with	  
Catergory	  3	  
Pesticide	  License	  
as	  well	  as	  
related	  
associations #	  of	  participants,	  pre/post	  test

Install	  shoreline	  buffers

Commercial/
MS4/Resident
ial Shorescaping

Clearly	  Doing	  
Good

Demo	  sites	  as	  
determined	  by	  
Consortium,	  
Clearly	  Doing	  
Good	  by	  
application #	  intsalled,	  ft.	  or	  shoreline

Pollutant	  of	  Concern:	  Nutrients	  (Parameter	  -‐	  Dissolved	  Oxygen)
Issue	  1:Fertilzer	  Practices
Goal:	  Discourage	  behaviors	  and	  practices	  related	  to	  fertilzer	  use	  that	  lead	  to	  low	  dissolved	  oxygen
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Appendix B

2015 - 2018 Strategic Planning Document

Objective Audience Message Format Distribution Evaluation

Increase	  awareness	  of	  the	  
problems	  associated	  with	  yard	  
debris Residential Leaf	  it	  on	  the	  Lawn

Public	  Service	  
Announcement

Radio	  (Miller	  
Communications
) Radio	  Audience

Increase	  awareness	  of	  the	  
problems	  associated	  with	  yard	  
debris Residential Leaf	  it	  on	  the	  Lawn Billboard

2	  locations	  
(SCOAA) Daily	  Traffic	  Count

Increase	  awareness	  of	  the	  
problems	  associated	  with	  yard	  
debris Residential Composting Post	  Cards

MS4,	  Extension	  
Offices #	  Distributed

Increase	  awareness	  of	  the	  
problems	  associated	  with	  yard	  
debris Residential

Leaf	  it	  on	  the	  
Lawn/Composting Personal	  Column

Morning	  News,	  
News	  &	  Press Readership

Increase	  awareness	  of	  the	  
problems	  associated	  with	  yard	  
debris Residential Composting

Carolina	  Yards	  
Presentations	  and	  
Carolina	  Yards	  
online	  course

Garden	  Clubs,	  
Civic	  Groups

#	  of	  participants,	  pre/post	  test,	  #	  
certified	  yards

Increase	  awareness	  of	  the	  
problems	  associated	  with	  yard	  
debris

Commercial	  
Landscapers

Certified	  Landscape	  
Professional

Online	  
Certification	  
Course

Advertised	  to	  
people	  with	  
Catergory	  3	  
Pesticide	  License	  
as	  well	  as	  
related	  
associations #	  of	  participants,	  pre/post	  test

Make	  composting	  available	  at	  
community	  gardens Residential Benefits

3	  bin	  system	  with	  
presentation

Community	  
Gardens

#	  installed,	  #	  attending	  presentation,	  
pre/post	  test

Pollutant	  of	  Concern:	  Nutrients	  (Parameter	  -‐	  Dissolved	  Oxygen)
Issue	  2:	  Yard	  Debris	  Disposal/Management	  and	  other	  landscaping	  related	  activites
Goal:	  Encourage	  yard	  debris	  disposal/management	  options	  that	  are	  watershed	  friendly	  including	  composting
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Appendix B

2015 - 2018 Strategic Planning Document

Objective Audience Message Format Distribution Evaluation

Increase	  awareness	  of	  the	  
problems	  associated	  with	  runoff Residential What	  Is	  Stormwater Sign

Public	  Parks	  
(locate	  at	  
stormwater	  
outfall) #	  of	  locations

Increase	  awareness	  of	  the	  
problems	  associated	  with	  runoff Residential Protect	  Pee	  Dee	  Waterways Personal	  Column

Morning	  News,	  
News	  &	  Press Readership

Encourage	  the	  use	  of	  LID/BMP
Residential,	  
Commercial Protect	  Pee	  Dee	  Waterways

bioretention/rain	  
garden,	  shoreline	  
planting,	  green	  
roof,	  rain	  barrels,	  
permeable	  pavers

Clearly	  Doing	  
Good	  
Application,	  MS4	  
locations

#	  of	  BMPs	  installed,	  sq.	  feet	  of	  BMPs	  
installed,	  catchment	  area

Encourage	  the	  use	  of	  LID/BMP
Technical	  
Audience Benefits	  of	  LID workshop #	  of	  participants,	  pre/post	  evaluation

Pollutant	  of	  Concern:	  Nutrients	  (Parameter	  -‐	  Dissolved	  Oxygen)
Issue	  3:	  Urban	  Runoff
Goal:	  Encourage	  behaviors	  and	  practices	  that	  protect	  water	  quality
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“Teaching children about the natural world should be treated as one of the 

most important events in their lives.”

~Thomas Berry


